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ABSTRACT 
Corporate social responsibility entails social and moral responsibility of the businesses 

towards community and planet at large. Corporate Social Responsibility or CSR of a 

corporation means obligation to act in a manner, which will serve the best interests of the 

society and which leads in the direction of positive contributions to human betterment. It 

means that they are not doing business merely for maximizing their profits or to make their 

shareholders happy.  

Nowadays this concept has undergone metamorphosis to include accepting of moral 

responsibilities towards the stakeholders i.e. the consumers, employees, labour, suppliers, 

government and the society and community. Therefore, the fact of CSR has to be carefully 

devised keeping in mind the specifics of the organization and the kinds of demands that 

can be made upon it as a corporate citizen by all its relevant stakeholders. In short CSR is a 

process for the care of people, earth and generating profit by the business.  After the 

amendment in company‟s act 1956 in 2012, it has been made compulsory by government 

that companies having revenue of 500 crore or more have to should spend 2% of their 3yrs 

profit for CSR. So now it is compulsory for them to spend their money on developing 

society but the major tasks is how they should spend and where they should spend. So to 

know the above thing study focuses on 

 1) To study focus area of CSR activities undertaken by companies and whether companies 

follow any international standardization like 26000 for undertaking CSR activities. 

2) To study the opinion of managers towards implementation of CSR activities. 

 For studying above said problem the research is undertaken. The study is focused on two 

dimensions; first part is studying CSR activities of various companies in Oil and Gas sector 

and Textile sector in Gujarat and second is measuring opinion of managers for accepting 

CSR and implementing CSR.   

 

Key words: CSR, Sustainability, Sector, opinion, Focus, development, Society, social 

programs. 
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CHAPTER NO.1 

INTRODUCTION OF THE STUDY 
 

1.1 History of CSR 

 Corporate social responsibility in 50’s and 60’s  

H R Bowen has discussed about CSR in his book” Social Responsibilities of the 

Businessmen”. He has emphasized that business man have the responsibility to match 

expectations, aims, and values of a society. According to him managers should act 

according to the expectations of public beyond seeking for meeting the expectations. Then 

he laid out the basic arguments for social responsibility: 1) it is the ethical duty of 

managers to make decisions considering the broad social impacts of it; 2) corporate are 

collection of skills and energy for improving life of people; 3) Authenticity of businesses 

will be lost if they use power without considering broad social contract; 4) it is in the self 

interest of business to improve society than only it will also prosper; 5) Negative public 

opinion and undesirable regulations could be commence by voluntary action. 

CSR after 1960 

The era was that businesses first responsibility is to earn profit. Investors invest their 

money in business to get good amount of money; and if the business managers spend the 

same amount on social programs it will be a cost which is not good for business. So 

economic aspects of business should be considered first and than one should take up the 

projects for social development. 

CSR during 70’s 

Management guru Peter Drucker argues that “the proper „Social Responsibility‟ of 

business is to turn a social problem into economic opportunity and economic benefit, into 

productive capacity, into human competence, into well-paid jobs, and into wealth.” It has 

been argued that, “it will not be too long before we can begin to assert that the business of 
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business is the creation of sustainable value- economic, social and ecological- converting 

social problems to economic opportunity.” 

In 1971 the Committee for Economic Development, a group of corporate leaders, 

published a report boldly stating the case for expansive social responsibility. Society, said 

the report, has broadened its expectations outward over “three concentric circles of 

responsibilities.”  

 

Figure 1 Three concentric circles of responsibilities 

Source: Milton Friedman, ‟Capitalism and Freedom,‟ University of Chicago Press, 1962; 

and, „The Social Responsibility of Business Is to increase its profits,‟ New York Times 

Magazine, September 13, 1970. 

 

Other influential thought leaders: George Steiner (Business and society -1971), Preston 

and Post, Eels and walton and S.Prakash Sethi who distinguished between Social 

obligation (prospective approach), social responsibility (Prescriptive approach and social 

responsibility (Social responsiveness). 

 

 

An inner circle of clear-cut
responsibility for efficient execution
of the economic function resulting in
products, jobs, and economic growth.

An intermediate circle encompassing
responsibility to exercise this economic
function with a sensitive awareness of
changing social vales and priorities.

An outer circle that outlines newly emerging
and still nebulous responsibilities that
business should assume to improve the social
environment broadly, even if they are not
directly related to specific economic activities
of the firm.
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Caroll‟s during 1979 

  

Figure 2 Caroll’s CSR Pyramind 

Source: Caroll, Archie B., „A Three Dimensional Conceptual Model of corporate 

Performance,‟ Academy of Management Review, 1979, vol.4, No.4, pp 497-505 

 

Caroll‟s CSR Pyramid  

According to Caroll‟s (1979), “corporate social responsibility involves the conduct of a 

business so that it is economically profitable, law abiding, ethical and socially supportive. 

To be socially responsible then means that profitability and obedience to the law are 

foremost conditions when discussing the firm‟s ethics and the extent to which it supports 

the society in which it exists with contributions of money, time and talent”. And the 

different layers in the pyramid help managers see the different types of obligations that 

society expects of businesses.  

Caroll‟s contribution would be marked as the beginning of CSR research since it provided 

framework for effective classification of responsibilities of a business. 

It has given substantial contribution to the development of the research area. 
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Few social movements during the period gave rise to the development of CSR 

 Anti-slavery and discrimination among the race led towards social movements in 

America 

 Discrepancy in wealth: it was found that there was inequality in income which led 

to movements to convert this discrepancy into support for social change in 1960s. 

CSR during 80’s 

1980‟s gave rise to “Stakeholder Theory” by R. Edward Freeman, These theories help to 

explain and guide the organization‟s practice with relation to the natural environment. It 

was found that CSR is related with impacts on organizational development and strategy 

and impact on manufacturing strategy. 

There was lot of corporate scandals during 1980‟s which give a serious thought towards 

CSR. Some of them were Union Carbide Bhopal, Infant formula controversy, etc. 

Thomas M. Jones emphasized CSR is voluntary and business social obligation is beyond 

shareholders and extends to stakeholders. 

Frank and Barry linked CSR with Maslow‟s theory of motivation. 

CSR during 90’s  

In this time period various codes were developed: 

ISO 14001 for Environment (1996): ISO 14001 specifies the requirements for an 

environmental management system that an organization can use to enhance its 

environmental performance.  

GRI Sustainability Guidelines (1997): The GRI Standards are the first global standards 

for sustainability reporting. They feature a modular, interrelated structure, and 

represent the global best practice for reporting on a range of economic, environmental 

and social impacts. 

Social Accountability International (SAI): SA 8000 Standard (1998) 

This is one of the world‟s first auditable social certification standard. It is based on ILO, 

UN and national law conventions, and adopts a management system approach in order to 

ensure that companies that adopt this approach also comply with it. This standard ensures 

the protection of basic human rights of workers.  

Institute of Social and Ethical Accountability: Account Ability’s AA1000 series of 

standards  
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This is a series of standards which enable organisations to become accountable, 

responsible and sustainable. It consists of the (i) AA1000 accountability principles (AP) 

standard (ii) AA1000 assurance standard (AS) (iii) AA1000 stakeholder engagement (SE) 

standard. Since these standards have been formulated through a multi-stakeholder 

consultation process, they ensure that those impacted (that is, enterprises, governments and 

civil societies) stand to gain.  

UNGC (1999) - code for CSR devised by Kofi Anan 

UNGC is world‟s largest corporate citizenship initiative with the objective to mainstream 

the adoption of sustainable and socially responsible policies by businesses around the 

world. The 10 principles of the UN Global Compact have been derived from various UN 

conventions such as the Universal Declaration of Human Rights, ILO‟s Declaration on 

Fundamental Principles and Rights at Work, the Rio Declaration on environment and 

development, and the UN Convention against Corruption. These principles cover four 

broad areas:  

1. Human rights (support and respect the protection of international human rights and 

ensure that business is not complicit with human rights abuses)  

2. Labour rights (uphold the freedom of association and effective recognition of the 

right to collective bargaining, elimination of all forms of forced and compulsory 

labour, effective abolition of child labour and elimination of description in respect 

of employment and occupation)  

3. Environment (support a precautionary approach to environmental challenges, 

undertake initiatives to promote greater environmental responsibility and encourage 

the development of environmental friendly technology)  

4. Governance (work against corruption in all forms, including bribery and extortion).  

 

1.2 General Principles of Corporate Social Responsibility as was drafted by National 

Voluntary Guidelines on Social, Environmental and Economic Responsibilities of 

Business (NVG). 
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The national voluntary guidelines consist of 9 core principles, namely: 

1) Business should conduct and govern themselves with ethics, transparency and 

accountability. 

2) Business should provide goods and services that are safe and contribute to 

sustainability throughout their life cycle. 

3) Business should promote the well-being of all employees. 

4) Business should respect the interests of, and be responsive towards all stakeholders, 

especially those who are disadvantaged, vulnerable and marginalized. 

5) Business should respect and promote human rights. 

6) Business should respect, protect, and make efforts to restore the environment. 

7) Businesses, when engaged in influencing public and regulatory policy, should do so 

in a responsible manner. 

8) Businesses should support inclusive growth and equitable development 

9) Businesses should engage with and provide value to their customers and consumers 

in a responsible manner. 

(Source: http://www.sustainabilityoutlook.in/content/national-voluntary-guidelines-india- 

inc-csr-responsible-business) 

 

1.3 CSR in India  

CSR in India has traditionally been a voluntary activity and keeping this in mind an 

activity that was performed was not measured. As a result there is limited documentation 

on specific activities related to this concept. However it has been observed that practice of 

CSR in India still remains within the philanthropic space but has moved from institution 

building (education to community development through various projects). Nowadays due 

to internal and external pressure many companies has started reporting CSR activities 

undertaken by them in their annual reports, sustainability reports and on their official 

websites. 

Before the implementation of the companies‟ act 2013, majority of the corporate does CSR 

as philanthropic activities.  

On 1
st
 April, 2014, the section 25 companies Act, 2013, has been implemented. 

(Wikipedia, 2015). According to this act CSR was made mandatory for the companies 
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having turnover of Rs 500 crore or more should spend 2% of their profit on CSR. The 

Sectors were also defined for doing CSR activities. 

According to schedule 7 of section 135 of companies Act, CSR community activities 

should be addressing the below mentioned challenges: 

1) Eradicating hunger, poverty, malnutrition, promoting preventive health care and 

sanitation providing safe drinking water. 

2) Promoting education, special education, employment enhancing vocational skills in 

children, elderly, women and differently abled and livelihood enhancement skills. 

3) Promoting gender equality, empowering women, setting up homes and hostels for 

women and orphans, setting up old age homes, day care centers and other such 

facilities for senior citizens and measure to reducing inequalities faced by socially 

and economically backward groups. 

4) Ensuring environmental stability, ecological balance, protecting flora and fauna, 

animal welfare, agro forestry, conversation of natural resources and maintaining 

quality of soil, water and air. 

5) Protection of national heritage, art and culture including restoration of buildings 

and sites of historical importance and works of art, setting up public libraries, 

promotion and development of traditional arts and handicrafts. 

6) Measures for benefit of armed forces, veterans, war widows and their dependents. 

7) Training to promote national sports, rural sports, Paralympics sports, Olympic 

sports. 

8) Contribution to PMs Relief Funds or any other fund set up by central government 

for socio-economic development and relief and welfare of SC, ST, other backward 

classes, Women and Minorities. 

9) Contribution of funds provided to technology incubators located within academic 

institutions which are approved by Central Government. 

10) Rural development project. 

11) Swach Bharat Abhiyan ( PWC, 2014) 

 

1.4 Implementation of CSR 
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1.4.1 Legitimate requirement 

Companies may implement these activities by considering the local conditions where they 

operate after taking board approval.  

The company can implement its CSR activities through the following methods:  

 By firms itself. 

 Through its own non-profit foundation set- up so as to facilitate this initiative.  

 Through independently registered non-profit organizations that have a record of at 

least three years in similar such related activities.  

 Collaborating or pooling their resources with other companies.  

 Only CSR activities undertaken in India will be taken into consideration.  

 Activities meant exclusively for employees and their families will not qualify.  

Firms have to present the report in the prescribed format before the Boards for spending 

2% of the average net profits of the previous three years on CSR, a responsibility statement 

that the CSR policy, implementation and monitoring process is in compliance with the 

CSR objectives, in letter, and in spirit. This has to be signed by either the CEO or the MD 

or a director of the company. (PWC, 2014). 

1.4.2 Forces creating pressure for undertaking CSR 

There is no limit to the expectations that stakeholders have on businesses, which creates 

pressures on firm to undertake CSR. Some of them are as shown below: 
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Figure 3 Forces creating pressure for undertaking CSR  

1.4.3 The key elements for Implementation of CSR  

Every organization has its own way of implementing CSR; some of them have it 

temporary, informal and reactive way while some organization has an institutionalized 

approach towards implementation of CSR. Implementation varies with many factors which 

include the type of industry, the current business environment, the CEO‟s opinion towards 

CSR, and other factors. 

Following are some of the Key elements affecting implementation of CSR: 

 CEO (Leader of the company) Top management of the company sets a tendency 

towards social response. Commitment at the top, or lack of it, determines the extent 

of a wide range of organizational responses. When the top management or CEO of 

the organization has a strong social responsibility philosophy, it is penetrated 

through out the organization. 

 Mission and Vision Statements: A vision and mission statement plays an 

important role in implementation of CSR. It is the vision statement, which provides 

the directions in which a firm is proceeding or will move. Mission is related to what 

a firm should do to achieve its vision.  

Activist group

Competitive 
pressure

Government 
pressure

Multilateral 
organization

Philanthropic 
requests

Stockholders/ 
investors

Customers

Employees 

Disaster 
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 Size of the company: Size of the company does affect the implementation of CSR. 

Mostly large scale companies are more organized and well documented in 

implementation of CSR, where as small scale companies may not be organized or 

have structured CSR implementation. 

 Finance (Liquidity): Profitability and cash flow has an influence on 

implementation of social programs by companies.  

 Issues Management: Various issues which are happening near to the company 

where it is operating drive them to undertake social responsibility. For example the 

problem of fresh water in Jamnagar is a major issue, whereby Reliance Industries 

have tried to solve it by making desalination of sea water, the water could be used 

for various purposes after processing. So issue management is a critical factor to be 

addressed by corporate tactfully for implementation of SR.  

 Expectations of society: the implementation of the CSR is based on the 

expectations of the society from the companies. Firms have to identify the need of 

the society in which it operates. Sometimes society needs donation, education, 

health building, employments, etc. which should be taken care by the corporate. 

 Penetration of CSR: the structure of the organization should be such that CSR 

should be penetrated in the organization from the top to bottom level, than only 

institutionalized CSR could be effectively implemented. Social goals of the 

organization should be aligned with the vision and mission statement of the 

company, otherwise it will be slighted. CSR could be penetrated by forming a 

separate department, or committees to implement CSR. 

1.5 Standards for CSR reporting  

Table 1 Standards for CSR reporting 

Following are some of the standards which provides some guidelines for CSR 

reporting by organization: 

 

Sr. 

No. 

Organisation initiative or 

tool 

Industries  Core areas of CSR covered 

1 Global Reporting Initiative 

(GRI): Released in 2013. 

Performance indicators are 

All companies i) Environment 

ii) Community involvement 

and development 
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organized into the following 

three dimensions: economic, 

environmental and social. 

iii) Organizational governance 

iv) Human rights 

v) Labour practices 

vi) Fair operating practices 

vii) Consumer issues 

2 Account Ability The AA1000 

series of standards. Released in 

2008 –provides a framework 

for organizations to proactively 

handle their sustainability 

challenges. 

AA1000 stakeholders 

engagement standard( 2012) 

provides a framework for 

stakeholder engagement. 

Financial services, 

pharmaceuticals, 

energy and 

extractives, 

telecommunications, 

consumer goods and 

food and beverages 

i) Environment 

ii) Community involvement 

and development 

iii) Organizational governance 

iv) Human rights 

v) Labour practices 

vi) Fair operating practices 

vii) Consumer issues 

3 Carbon Disclosure Project 

(CDP) Tool and framework: it 

promotes the integration of 

information regarding climate 

change into companies‟ 

financial reports with their 

global framework. 

All industries Environment  

4 United Nations Global 

Compact (UNGC): it consists 

of 10 principles regarding 

human rights, labour, 

environment, and anti-

corruption. 

All industries i) Environment  

ii) Human rights 

iii) Corruption fighting 

iv) Consumer issues 

v) Labour practices 

vi) Community involvement 

and development 

 

5 WBCSD and world resources 

institute (WRI): it is a tools/ 

standards for the GHG 

protocol accounting and 

government to quantify, 

manage, and report on green 

house gas emissions.  

All industries Environment  

6 International integrated 

reporting council (IIRC) 

All types of 

organization. 

i) Environment 

ii) Community involvement 



Introduction 

12 

 

release on December 2013:  is 

having an objective to 

communicate a more 

comprehensive picture of an 

organizations value by 

considering the environmental, 

social and governance 

dimensions along with 

financial performance. The 

framework will provide a 

consistent and comparable way 

for companies to develop 

integrated reports.  

and development 

iii) Organizational governance 

iv) Human rights 

v) Labour practices 

vi) Fair operating practices 

vii) Consumer issues 

7 OECD:  it is a tool used by 

multinational companies in 

weak governance zones 

focuses on the risks and ethical 

issues that corporations doing 

business in such areas right 

encounter. These include a 

higher level of care when 

managing investments and 

speaking out regarding wrong 

doings. 

Multinationals 

firms, professionals 

associations, trade 

unions, civil society 

institutions, and 

international 

financial institutions 

i) Environment 

ii) Community involvement 

and development 

iii) Organizational governance 

iv) Human rights 

v) Labour practices 

vi) Fair operating practices 

vii) Consumer issues 

8 International organization for 

standardization ISO 26000 

All types of firms i) Environment 

ii) Community involvement 

and development 

iii) Organizational governance 

iv) Human rights 

v) Labour practices 

vi) Fair operating practices 

vii) Consumer issues 
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CHAPTER NO.2 

LITERATURE REVIEW 

 
Literature review has been done for the time period of ten years (2005-2015) to get an 

overview of the subject and analyse the research gap for the research. Objectives for the 

study have been framed by considering the research gap from the literature review. 

Following are literature reviews of various research papers from reputed national and 

international journal, PhD thesis, reference books, etc which has been studied for covering 

various areas of CSR.  

 

1. Kumar, sachin (2015) in his paper on “Linking Green Marketing with Corporate 

Social Responsibility: A critical Analysis of Home Appliances”  the paper is based 

on analyzing of vision and mission statements of the major eight home appliance 

companies operating in India, with respect to CSR and what are the green 

marketing published and whether it is executed by them. 

2. Angel A Jaun (2014) in her article on “Promoting Corporate Social Responsibility 

in Logistics throughout Horizontal Cooperation” discusses how CSR can be 

promoted in Logistics and Transportation (L&T) companies by means of 

Horizontal Cooperation (HC) practices. An L& T company operates in a dynamic 

market and environment so it is challenging for them to survive. This paper 

discusses the current trends in these areas and offers some examples of how HC can 

contribute to reduce both distributions costs as well as the environmental impact of 

the distribution activities.  

3. Prakash Jagdeesh and Naresh Suparna (2014) in their paper on “Public Relations 

and Corporate Identities: Corporate Social Responsibility- Genuine Concern or 

Mere Image Building?” they have highlighted on various issues like  

 Whether CSR is genuinely done or used to establish brand identification? 

 Does CSR help in businesses to differentiate from the others and till what 

extent it is done? 
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 Should CSR be made compulsory or remain voluntary? 

 Do CSR activities is done to really care for society?  

 All these have been some of the concerns of their paper. 

4. Chinnadurai Dr. P. (2014) in their article, “Corporate Social Responsibility in 

India” is a theoretical paper studying the evolving concept of CSR, the necessity of 

having CSR. For the above concepts CSR of various companies operating in India 

is analyzed and the researcher has given suggestions for corporate in designing 

their CSR initiatives. 

5. Suman Kalyan Chaudhary et.al (2013) in their paper „Practices 

of Corporate Social Responsibility (CSR) In Banking Sector in India: An 

Assessment‟ has highlighted the CSR practices in 12 major Indian Banking and 

Financial Institutions from the country. Banks annual report, websites, news letters 

etc. were used as secondary sources of data for the period of 3 years (2007-2010). 

Paper concludes that all banking and financial institutes are engaged in social 

banking and development of banks approach. 

6. Benjamin James Inyang (2013) in their research paper on “Defining the Role 

Engagement of Small and Medium-Sized Enterprises (SMEs) in Corporate Social 

Responsibility (CSR)” has studied various CSR activities undertaken by SMEs and 

their role in CSR implementation and how does it help in developing economies. It 

was found that SMEs were focusing their CSR activities towards community 

development, employee initiatives, consumerism, environmental actions and supply 

chain requirements. The paper suggested that government should give necessary 

incentives and support services for effective engagement of SME towards CSR. 

7. Gao, Jingyu (2013) in his thesis on „corporate social responsibility and the balanced 

scorecard‟. The current research investigates two factors (i.e. Psychological 

Distance, Level of Peer Participation) that influence managers' decisions about 

investing in Corporate Social Responsibility (CSR) projects. The thesis intends to 

tests the effectiveness of the balanced scorecard as a strategic performance 

management system for integrating CSR into a company‟s strategy and enhancing 

CSR investment decisions. It was found that CSR investments intention by 

managers tends to be lower 1) when the outcome of CSR projects occurs in very 

long future or 2) when peer participation is low from the companies of same 

industry. Taking this into consideration two hypotheses has been framed 1) to study 
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the joint effect of psychological distance and strategy integration has influence on 

the managers‟ investment decision making in the proposed CSR projects. And 2) to 

study the joint effect of strategy integration and level of peer participation on the 

managers decision making for CSR projects. Experimental research design is used 

for the analysis. A result supports the hypothesis. 

8. Tyagi, Rupal; Sharma, Anil K.; Agrawal, Vijay (2013) on “Critical Factors 

of Corporate Social Responsibility in India: An Empirical Evaluation” has 

determined critical CSR factors that may influence the business and strategic 

decision making in the Indian business. 

9. Praveen Kumar (2013) in his article on “Corporate Social Responsibility in India” 

has discussed about the present scenario of CSR in India and the challenges 

available in Context of India. Major challenges faced in India are 1) general public 

is still not aware 2) Lack of transparency 3) Lack of proper government policy 4) 

Media is not giving much attention toward CSR 5) CSR initiative is not broadly 

perceived . 6) Company is not ready to spend on CSR willingly. 7) No availability 

of proper Guideline for CSR in India. 8) Education level is low 9) CSR is not 

monitored by strict law.  

10. Ghosh, Debjani; Gurunathan, L. (2013) in their paper on “An Empirical Study on 

Corporate Social Responsibility, Intention to Quit and Job Embeddedness” has 

examines employee‟s reaction to CSR programs at the attitudinal level. The 

purpose of the study was to investigate the relation between attrition rates of 

employee‟s is indirectly influenced by two dimensions of perceived CSR 1) CSR to 

society and 2) CSR to customers through the mediation of job embeddedness. A 

survey of 501 managers from 19 banking companies of India has been taken. Based 

on hypothesis testing it was found that effective way to lower attrition rate of 

employees can be by developing CSR to society and CSR to customer. 

11. Chopra, Abha; Marriya Shruti (2013) in their paper on 

“Corporate Social Responsibility and Education in India” have focused on CSR 

programs targeted by the businesses for education sectors.  Companies has tried to 

consider the challenges faced by education like standardized testing, limited 

budgets, retention of teachers and global workforce competition, etc and have 

targeted the areas of education sector  that have a correlation with their business 

goals. 
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12. Wesley, A. Et.al. (2013) in the book on „Corporate social responsibility: A 

governable space‟ the authors have viewed CSR should be re-conceptualized due to 

the range of forces like political, institutional, economic or social. They also 

indicate that the impact of global social forces such as the prevailing neoliberal 

mentalities and the global accumulation agenda on CSR can be better understood 

when taking this perspective into consideration.  

13. Greet Overbeek et.al. ( 2013) in their paper on “Biodiversity and the corporate 

social Responsibility Agenda” has undertaken exploratory study  about companies 

commitment to manage biodiversity and ecosystems by doing literature of 

sustainability approaches and interviews with sustainability representatives of 12 

national and international companies in Netherlands. The results show that 

companies use reactive approach to biodiversity. It is getting more attention on the 

sustainability agenda of the executive board but still creating internal commitment 

for the corporate responsibility on biodiversity and ecosystems remains 

challenging. 

14. Herwina Rosnan et.al. (2013) in their paper on  „Opiniontowards Corporate Social 

Responsibility among Budding Business Leaders‟  have undertaken a study to 

examine the relationship between  four variables named ethical idealism, ethical 

relativism, materialistic value and personal spirituality towards CSR based on 

personal moral philosophy model by Forsyth (1992). The survey was undertaken on 

MBA students. The data was analyzed through multiple regression analysis and the 

result was ethical idealism and materialistic values have significant influence to 

opiniontowards CSR compare to other two.  

15. Akinyomi, Oladele John (2013) has examined the practice of corporate social 

responsibility by manufacturing firms in Nigeria, based on stakeholder‟s theory. 

According to the survey the major areas of focus of the CSR activities include 

Education and Youth Development/Sport, among others. Moreover the study 

revealed that the investment on CSR activities were negligible compared to the 

turnover of the companies.  

16. According to Aghashahi, Betsabeh et.al.(2013) examines the extent and tendency 

of corporate social responsibility (CSR) reporting of the large corporations of Food 

& Beverages industry. The authors have investigated the CSR reporting by 

companies as outlined in the Global reporting Initiative ( GRI) guidelines. It was 
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found that companies do proper reporting as per GRI guidelines in food and 

beverages industry. 

17. Pouliopoulos Leonidas. Et.al. (2012) in their paper on „Manager‟s Perceptions and 

Opinions towards Corporate Social Responsibility (CSR) in Greece‟. The study 

explores Greek managers‟ perceptions towards CSR and their opinionregarding the 

institutionalization of CSR in their companies. The findings were CSR is managed 

according to the size of the companies. Most companies executed CSR programs 

through their internal management function, which were mostly society, 

environment and employees oriented. Along with this managers believe that 

number of benefits could be achieved by doing CSR activities. It was also found 

that Managers who believe that CSR activities should be communicated and 

evaluated externally by a national agency will make a strong positive opinion for 

the institutionalization of CSR. 

18. Krishna Kumar Shah (2012) „Corporate Social Responsibility in Nepal‟ has 

discussed the conceptual part of social responsibility and its importance in Nepal in 

his article. It also has emphasized on how corporate should comply and get 

motivated to do activities for the development of society and helping government 

and social institutions to face problems like environment risks, unemployment, 

poverty and others. 

19. Laura Poddi; Sergio Vergalli( 2012) in their paper on „Does Corporate 

responsibility Pay?‟ they have used three main international performance indicators 

(1) Domini 400 Social Index, (2) Dow Jones Sustainability World Index, and (3) 

FTSE4 Good Index for studying does CSR pay? It was found that companies doing 

CSR have better long run performance. Companies have to incur some initial costs 

but CSR helps in increasing sales and profits due to several causes like increase of 

reputation, increased social responsible demand from public and a reduction of long 

run costs. 

20. Stoian Ciprian-Dumitru in their paper on „Corporate social responsibility versus tax 

avoidance practices‟ has studied major two issues 1) whether companies which are 

having operations offshore do tax avoidance? And other part of research is what the 

influence of stakeholders for those companies practicing tax avoidance and its 

implications on CSR actions. Various Multinational companies operating in 

Romania has been studied for the above said issues. 

http://www.sciencedirect.com/science/article/pii/S2212567112000366?via%3Dihub
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21. Somerville, Ian; Wood, Emma(2012)  book named „Business ethics, public 

relations and CSR‟, from chapter no.9 ( Business ethics, public relations and CSR) 

has analyze the practice of CSR as a important corporate activity. Various key 

recent issues related to CSR reporting and evaluation has been discussed. 

Proceeding further it has located the role of public relation within the practice of 

social responsibility. Public relations play a vital role in setting up CSR programs 

and evaluation and reporting of CSR policies and practices is becoming a function 

of Public relation department. 

22. Das, Bindhu Kanti; Halder, PK (2012) in their paper on 

“Corporate Social Responsibility Initiatives of Oils PSUs in Assam: A case study 

of ONGC” paper has thrown light on valuable social initiatives undertaken by the 

ONGC (Oil and Natural Gas Corporation) in Assam. 

23. Ray, Dr. Sarbapriya et.al. (2012) in their research paper on “A Close Look 

into Corporate Social Responsibility in India” has focused on the theme 

of CSR developed during last few years from simple philanthropic activities to 

integrating the interest of the business with that of the communities in which it 

operates. In this paper, they have tried to highlight objective evaluation of the CSR 

and related business practices with ethics that are being adopted by 

large corporate houses in India.  

24. Vallaster, Christine et.al. (2012) in their article on “Strategically 

leveraging corporate social responsibility.” has discussed on how to tackle CSR in 

a way that should benefits society and corporate brand both, for which  a qualitative 

analysis were undertaken for the categories like entrepreneurs, performers, vocal 

converts, or quietly conscientious in the companies for studying CSR and their 

brands strategically. The above categories were defined based on the level of 

involvement, integration, and the key initiator of the CSR focus. It is concluded 

from the research that those who practice CSR should balance stakeholder‟s 

expectations for achieving consistency in their corporate branding and CSR efforts. 

25. Mihaela Irina Ionescu (2012) Through the paper on  

“Corporate social responsibility: optional or regulatory” has reviewed various ways 

in which CSR have been addressed in advanced economies in European Union and 

the EU itself, along with  merits and demerits of regulation, compulsion of CSR.   
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26. Font, X; et.al. (2012) in their article on „Corporate Social responsibility: The 

disclosure-performance gap‟   has tried to throw light on whether there is a gap 

between CSR claims and actual practice. For which CSR policies and practices of 

10 international hotel groups in European market has been taken. The findings were  

environmental performance is driven by eco-savings, labour laws were according to 

local legislation, corporate systems does not necessarily reflects actual operations, 

socio- economic policies pay little attention to customer engagement and 

destination, rather it is more inward looking. Larger groups have more 

comprehensive policies compared to smaller groups which  has focused only on 

environment management, but the gap in implementation is more for larger hotel 

groups compare to  smaller hotel groups as they deliver what they promised. 

27. Wickramasinghe, D.W.A. (2012) in their article on „Corporate social responsibility: 

does it matter?‟ has tried to explore the impact and relationship 

of social responsibility on the success of the selected manufacturing companies in 

Sri Lanka. For studying the relationship, six critical factors: economic, personal, 

product, environment, discrimination and community involvement of social 

responsibility were considered. Data was collected through a questionnaire and 

handbook of selected manufacturing companies. For measuring the success of each 

company a tool name Return on investment (ROI) of the company was measured. 

To identify the relationship between the success of companies through ROI 

and social responsibility various statistical tools has been used. 

28. Neha Gupta (2012) in her article „Corporate social responsibility In Textile 

Industry‟ has highlighted that every stakeholders has to be involved equally for 

penetrating corporate social responsibility. For which various companies social 

responsibility activities in textile industries has been studied. Along with it, the 

researcher has tried to study whether there is a relation between economic growth 

of country and the growth of the society and if so whether it is growing at the same 

rate or is it different 

29. Cedilla Torres et.al. (2012) in their article on  

„Four Case Studies on Corporate Social Responsibility: Do Conflicts Affect a 

Company‟s Corporate Social Responsibility Policy?‟ has studied four MNCs 

(Apple, Canon, Coca-cola and Walmart) and has focused on conflict situations 

concerning the CSR practices of the above companies. This article discusses the 
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different CSR issues that emerged in the companies and comparison of the CSR 

reporting by the respective companies before and after the various problematic 

events occurred. It was found that companies adopted clear and quantifiable 

policies of CSR which may have been contributed because of conflicts.  

30. Bede Obinna Amadi; Haslinda Abdullah (2012) in their paper on „Poverty 

Alleviation through Corporate Social Responsibility in Niger Delta‟, Nigeria  has 

examine Shell Petroleum commitments for reducing poverty in the Niger Delta area 

of Nigeria through its CSR. The paper is based on secondary data and qualitative 

approach, it was found company has done enough work for the development of 

local communities in the areas of its operation and also contributed immensely to 

the economic growth of Nigeria.  

31. Ray, Dr.Sarbapriya; et.al. (2012) has made an attempt to make an objective 

evaluation of the Corporate Social Responsibility and related ethical business 

practices that are being adopted by large corporate houses in India.  

32. Bolajoko N. Dixon-Ogbechi; et.al. (2012) in their paper on „Marketers‟ perception 

of corporate social responsibility and the impact on company's performance: a 

study of companies in the nigerian service industry in lagos metropolis‟ has studied 

Nigerian service industry‟s CSR trend. It was found through their survey that 

managers perceive that firms which participated in CSR will have good number of 

customers, and will face low business conflict and would have less employee‟s 

turnover.   

33. Stephen K. Nkundabanyanga, and Alfred Okwee (2011) in their paper, 

“Institutionalizing corporate social responsibility (CSR) in Uganda: Does it 

matter?” The study examined the role of Managerial Discretion and Competences, 

Learning and Efficiency on Perceived Corporate Financial Performance for the 

institutionalization of CSR. Data was collected through structured questionnaire 

and quantitative analysis was done. It was found through the survey that companies 

in Uganda need to enhance managerial competencies, learning and efficiency to 

create a positive impact of CSR. 

34. According to Surendra Pratap (2011) in his research paper, “Corporate Social 

Responsibility and political agenda of the corporate” According to him CSR works 

towards profit making. Tax exemptions are direct cash benefit. But the voluntary 

nature of CSR actually results in corporate choosing only those activities that 
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effectively project the brand image of the company in a positive light and those 

activities that directly benefit the organization. A large number of NGO has been 

participation with corporate by CSR auditing agencies and many others by 

providing funding for CSR research and campaign. The result has been that these 

NGOs are doing everything to justify CSR and with little criticism to maintain a 

neutral image.  

35. Naom Noked( 2011) in his blog in Harvard law school forum on corporate 

governance and financial regulation has come up with a multi-faceted customer 

value of CSR. An effective model to examine the CSR activities and potential 

customer value creation by it.  

36. According to Mr Kevin Russell ADAMS (2011) in his PhD thesis on, “Corporate 

Social Responsibility: Stakeholder determination and reporting” submitted at RMIT 

University (university of New England) March 2011.  Research was undertaken on 

Senior management of Australian companies perceptions on studying influence of 

stakeholder group‟s and major motivation for disclosures of social information in 

Australia and does current financial reporting practices are sufficient to capture the 

impact of an organization‟s activities. The findings were due to various pressures 

on members of the society, societal beliefs change over time. Expectations of 

society from business have changed over period of time. In fact expectations are 

much higher in the field of occupational health and safety issues and environment.   

37. Benn, Suzanne; Bolton Dianne (2011) in their book on  

“Key concepts in corporate social responsibility” Introducing the key concepts 

in corporate social responsibility like various definition of CSR; accountability; 

business ethics; corporate environmental reporting;  corporate environmental 

reporting; NGO; stakeholder theory and sustainable; risk management and many 

more has been covered in the book. Various important issues relevant to the 

responsible management has been discussed for businesses and not for profit 

organizations and government. 

38. Ihlen Oyvind,et.al(2011) in their book on corporate social responsibility and 

communication has discussed on how to communicate CSR activities which they 

practices in an effective way. This book provides various techniques of 

communication for effective CSR activities. 
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39. Arman. A. Grigoryan (2011) „Legal, Economic and Business Insights 

of Corporate Social Responsibility‟ the paper examines various questions like do 

the companies does CSR for sustainability or because of forces of competitive 

market place? Does organization have additional Social or moral issues to commit 

resources to environmental regulations? Whether they are doing CSR as 

responsibilities to stakeholders? And whether it is good for the firms to carry such 

profit sacrificing activities? It was found that CSR is important for business and it 

is a investment that will benefit in future 

40. Rashmi Rai, Nishu Singla( 2011) in their  paper has highlighted CSR activities as 

long term investment for the business. The study was undertaken on multinationals 

companies from 8 industries listed in Nifty index. Secondary data has been used for 

studying and qualitative approach was taken. Expectations of stakeholders is 

getting stronger, so companies should do CSR for sustainable business and 

developing good image in the mind of public and customers. 

41. According to Kim, Jong-Keun (2011) in his research paper on „Effects of CSR on 

BtoB relational performance‟ has found that CSR is one of the most effective tools 

for managing various stakeholder groups. This paper tries to study the relationship 

between B to B (includes suppliers, stakeholders) transaction performance and CSR 

activities. The findings were relationship performance is better in terms of 

satisfaction, relationship value, dependence, cooperation, commitment and 

communication for the companies having excellent CSR activities. 

42. Nergis Poroy; Avdem Ciftcioglu (2010) in their article on  „Investigate CSR and 

segment reporting relationship‟ has studied the firms from 1st July 2009 to 30th 

September 2009 which were having ranking in 100 at integrated synthesis 

environment( ISE)  and having ISE corporate governance Index for determining 

segment reporting and social responsibility relation. After studying various firms it 

was found that in Turkey only two firms did not prepare segment reporting. So 

firms are socially responsible as it provides true information about their activities to 

the society. 

43. Sklair, Leslie and Miller David (2010) in their article on „Capitalist globalization, 

CSR and social policy‟.  The researcher has studied the relationship of CSR to 

capitalist globalization; CSRs integration with the activities of the Transnational 

Capitalist Class. Second part of research is studying the role of CSR in relation to 



Literature Review 

23 

 

social policy, how CSR is used in policy disclosure and its strategic use for 

advancing corporate power.  

44. Tripathi, Shiv and Petro, Gerald (2010) in their paper on “Evolving Green 

Procurement and Sustainable Supply Chain Practices in the Organizations: A 

Framework to Align Functional Strategy Implementation to 

Organization‟s Corporate Social Responsibility (CSR) Objectives” has studied the 

linkage of functional strategy and CSR, it was found that there should be clear 

linkage between CSR objectives and functional objectives and plans for executing 

CSR effectively. The research methodology is based on secondary data and 

analytical conceptualization. It has focused on „green procurement‟ a new global 

trend and has tried to conceptualized CSR oriented functional strategic framework 

and supply chain function. 

45. Sanjay Pradhan and Akhilesh Ranjan (2010) in their paper has explore CSR 

Practices by corporate in Rural development. For this they have studied CSR 

practices of 14 public and private sector Indian companies for the rural 

development. The methodology used was secondary data. The purpose of their 

study was whether corporate considering rural people as a stakeholder? And if it is 

yes than what are the CSR initiatives taken by corporate for the rural development 

and do they take it as a part of their business strategy? The findings have concluded 

that CSR activities undertaken by organization have a positive impact on rural 

development and their business also.  

46. Saeed Khan ( 2010) has checked FMCG companies CSR performance through  

Karmayog Rating. This method of rating gives good insight on CSR ratings of 

major FMCG companies of India. The method of calculating the rating also 

discussed. 

47. Leone Emilia Luisa, Riccaboni Angelo (2010) in their paper “The 

Institutionalization of sustainability within Multinational companies and the role of 

Management control systems: A Case Study”. The researcher is studying 

institutional theory for the concept of sustainability and based on it the role of 

Management control systems in  constructing accepting and institutionalized 

sustainability is discussed. A case study of Procter & Gamble has been discussed 

for the above said. It was found that MNC are likely to internalize a weak concept 
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of sustainability. Moreover they found that management control systems should be 

integrated with the traditional planning and monitoring systems.  

48. Suparn Sharma, et.al. (2009) in their paper on „Corporate Social Responsibility: 

The Key Role of Human Resources Management‟ has attempt to explore the 

engagement of HRM professionals in undertaking corporate social responsibility. 

They have concluded that combined impact of CSR and Human resource activities, 

can make a major contribution in creating long term success in organizations by 

reinforcing desirable behavior of employees.                              

49. Delphine Rabet( 2009) „Human Rights and Globalization: The Myth 

of Corporate Social Responsibility?‟ it was found that enforcement of human rights 

standards is followed as per the national government rules and corporate have an 

important role to play. It is the responsibility of the companies to share or 

complement state responsibilities on human rights. The result shows the 

contradiction between the human rights to fair remuneration  over wealth creation. 

50. Lorraine Sweeney (2009) in the PhD thesis on „A study of current practice of 

Corporate Social Responsibility (CSR) and an examination of the relationship 

between CSR and Financial Performance using Structural Equation Modelling 

(SEM)‟ submitted at Dublin Institution of Technology has concluded that CSR was 

found to have a strong positive relationship with social reputation, employee 

attraction, motivation and retention and consumer attraction and loyalty but a 

weaker relationship with other business benefits like access to capital and business 

reputation. 

51. Bhargav Joshi( 2009) has studied the CSR activities undertaken by nifty and non-

nifty companies and have measured opinion of managers towards CSR. 

52. According to Duangkaew Chaisurivirat (2009) in his PhD thesis on “The effect of 

corporate social responsibility: Exploring the relationship among CSR, opinion 

towards the brand, purchase intention, and persuasion knowledge” Submitted to the 

University of South Florida  the study replicates and extends  previous research by 

examining the effect of consumers‟ persuasion knowledge, based on the Persuasion 

Knowledge Model (PKM), as one variable that can affect consumers‟ 

opiniontoward CSR initiatives and brands.  

53. According to Katy Wright in his research paper on “Corporate Social 

Responsibility: A Review of the Literature”, February 2009 has provided an 
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overview of the literature about Corporate Social Responsibility. A number of 

concepts and issues are subsumed under the heading of CSR, including human 

rights, environmental responsibility, diversity management, sustainability, and 

philanthropy (Amaeshi & Adi, 2006), meaning that it is a complex area with an 

interdisciplinary focus.            It is generally agreed that CSR involves corporations 

voluntarily exceeding their legal duties to take account of social, economic and 

environmental impacts of their operations.  

54. According to Duangkaew Chaisurivirat (2009) in his PhD thesis on “The effect of 

corporate social responsibility: Exploring the relationship among CSR, opinion 

toward the brand, purchase intention, and persuasion knowledge” Submitted to the 

University of South Florida  This study  was conducted by using stimulus materials 

collected from Starbuck Coffee company which  indicates positive relationships 

between opinion toward CSR, opinion toward brand, and purchase intention, 

regardless of the type of CSR initiative. , the study found that most favourable type 

of CSR initiative is volunteering doing activities when considering with persuasion 

knowledge. Lastly it was found that CSR initiative type and persuasion knowledge 

does not have interaction effect. 

55. Gonzalez-Perez, Maria-Alejandra; McDonough, Terrence (2005) in their paper on 

„Bananas Ethical Quality: Multi-stakeholders, Corporate Social Responsibility and 

Corporate Governance‟ have examined the development in the field of corporate 

governance in Ireland. The regulation of CSR that is corporate compliance with 

society‟s expectations in regard to issues has been shifted from government 

agencies to NGO‟s. In banana industry they have examine whether the above said 

standards are more often negotiated or on voluntary basis or are at least partially 

enforced carried out through internal corporate mechanisms.   
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56. Helen Wadham (2005) in her thesis on “How can partnerships between NGOs and 

business add value to Corporate Social Responsibility programmed in developing 

countries? Lessons learnt from a case study of Concern Universal and the Tetley 

Group in Malawi”, has discussed on various opportunities and challenges arise 

between NGO and business during their partnership lifecycle. Sometimes the 

differences among them can help them to enhance their core competences to make 

strength to their partnership. It was also found from research that Medium sized 

organizations in particular can get maximum opportunity by doing partnership with 

NGO. A case study has been discussed considering the above things. 

57. Ilaria Bissacco, et.al. (2005) in their paper, “The strategic approaches to CSR by 

large companies: a contingent model” the paper focused on analyzing the 

determinants of various CSR strategies adopted by the companies. Case study of 

Large MNC operating in Italy with a oil and gas sector focus has been discussed for 

studying the interpretative framework of different CSR strategies to some variables. 

 

Some of the major research areas studied through the literature review for studying 

the GAP are as below: 

 Strategic approaches to CSR by large organizations. 

 Critical success factors for CSR activities. 

 Opinion of various managers towards CSR. 

 Scenario of CSR in India and challenges available in context of India. 

 Employees‟ reaction to CSR programs. 

 Impact of global forces on CSR. 

 Various international performance indicators for CSR. 

 CSR the key role of HRM. 

 Focus areas of CSR activities. 

 Role engagement of small and medium sized enterprise in CSR. 

 Role of CSR for economic development by practices ethics and transparency. 

 Poverty Alleviation through CSR. 

 

Gaps Identified from the Literature Review 

Research Gap: 
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1. It was found that all the above research is focused on discrete view of CSR and lack 

on integrated view of CSR activities. Whereby a gap is found to study on the 

integrated view of CSR activities. 

2. The CSR either by mandate or non-mandate is practiced at top-level management 

by formulation of CSR policies, CSR committee( 3 members consisting of one 

independent director), budget allocation for CSR, but if the executive managers is 

not implementing it verbatim than the CSR cannot be institutionalized. There is a 

gap between policy maker and executive management. 

3. Many studies have been undertaken on various CSR activities for different sectors 

but a gap was to study the Oil & Gas Sector and Textile sector, so third research 

Gap is to know the focus area of social responsibility practices of the selected, Oil 

and Gas sector and Textile sector companies in four group‟s namely environmental, 

social, economic and operational practice of the companies and do a comparison on 

the focus area of each sector.  

From the above sub sectional study the research tries to unfold the penetration 

level of CSR implementation in its true spirit in the sector taken for the studies. 

Following are the objectives framed based on the above research gap 

1) To study the holistic view of CSR activities adopted by selected companies.  

2) To study the focus area of social responsibility practices of the selected, Oil and 

Gas sector and Textile sector companies in four groups namely environmental, 

social, economic and operational practice of the company. 

3) Developing systematic information through the opinion of managers towards 

accepting need for and rational of social responsibility. 

4) To know the opinion of managers towards approaches for practicing social 

responsibility. 

5) To know the opinion of managers towards execution and practicing social 

responsibility.
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CHAPTER-3 

RESEARCH METHODOLOGY 

 

CSR is not a new word to India, many companies like Godrej, TATA, Bajaj and Birla has 

been doing philanthropic activities for the social good in their Operations since long 

decades. Inspite of such companies, CSR in India is in a very nascent stage. Still in India, 

CSR is not institutionalized by the companies. Public sector companies are doing CSR as 

apart of their existence and companies having presence in foreign companies are doing 

CSR. Very few companies were involved in social programs. But after the companies act 

2013 it is made mandatory for firms to undertake CSR activities. Now the thing is in which 

direction companies should focus more for undertaking social programs, and what the 

behavior of managers towards implementation of CSR is. For studying above said problem 

the research is undertaken and problem statement is defined. The study is focused on two 

sets, one is measuring opinion of managers for accepting CSR and implementing CSR and 

second part is studying CSR activities of various companies in Oil and Gas sector and 

Textile sector in Gujarat.   

3.1 RESEARCH PROBLEM 

CSR is a most talked word nowadays by the business house. Every company follows one 

or the other means for doing social programs as already discussed in chapter no.1. So, the 

research problem is that “A study of CSR activities of selected companies of Gujarat”. 

3.2 SIGNIFICANCE OF THE STUDY 

Even though CSR is talked about profoundly in corporate sectors, the questions that needs 

to be addressed are  

 Is it institutionalized and runs across the organization from top to bottom or only 

the top management are involved?  
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 Do companies have a holistic view on CSR and consider CSR not as piecemeal 

activities but as a system? 

 Do organizations have proper 360 degrees focus on CSR? 

A lack of understanding, inadequately trained personnel, non availability of authentic data 

and specific information on the kinds of CSR activities, coverage, policy etc. further add to 

the reach and effectiveness of CSR programs 

The study is an attempt to know the answer to the above Questions. 

3.3 DEFINITION OF RESEARCH PROBLEM STATEMENT 

 

The same can be expressed in the following questions. 

 

1. CSR activities have been taken by companies and it is highlighted also but do the 

companies really follow proper CSR activities and does it have a holistic view of 

CSR. 

2. What are the opinions of the managers of Oil & Gas sector companies and Textile 

sector companies towards practicing corporate social responsibility? Do they differ 

significantly? 

3. Whether opinions of top level managers and middle level managers differ that of 

Oil & Gas sector companies and Textile sector companies? 

4. What practice adopted by selected Oil & Gas sector companies and Textile sector 

companies for social responsibility? Do they differ significantly? 

 

Above questions gave rise to some further research. An extensive research has been 

undertaken to quantify the research and two set of area have been identified. First set 

consists of how companies act? Whether they follow any international standards like 

26000 or not?  And second set consists of what are the opinions of managers towards 

practicing CSR? The ongoing research has provided the base for the further study. In the 

first set of questions various topics of operational aspect of social responsibility, social 



Research Methodology 

30 

 

aspect of social responsibility, environmental aspect of social responsibility and social 

development aspect of social responsibility have been identified. And a detail study of 

various annual and sustainability reports has been analyzed through Voyant tools. The 

second area has been further analyzed in three major areas namely need for and rational of 

social responsibility, approaches of the practicing social responsibility and lastly 

implementation and practice of social responsibility. Thus over here the main problem is 

divided into several sub problems and various set of questions related to the sub problems 

have been furnished and all these questions to gather furnish a problem statement i.e. “A 

study of CSR activities of selected companies of Gujarat”  

 

3.2 OBJECTIVE OF THE STUDY 

1) To study the holistic view of CSR activities adopted by selected companies.  

2) To study the focus area of social responsibility practices of the selected, Oil and 

Gas sector and Textile sector companies in four groups namely environmental, 

social, economic and operational practice of the company. 

3) Developing systematic information through the opinion of managers towards 

accepting need for and rational of social responsibility. 

4) To know the opinion of managers towards approaches for practicing social 

responsibility. 

5) To know the opinion of managers towards execution and practicing social 

responsibility. 

3.5 LIMITATION AND SCOPE OF THE STUDY 

 

Every company highlights their CSR activities either through annual reports, sustainability 

report or through media. But do they really do CSR activity in a proper way and is it 

institutionalized in the organization. Do companies have a holistic view of CSR; what is 

the focus area of companies in doing CSR and also the behavior of managers towards 

accepting CSR and undertaking CSR in a system and what are the areas in which they 

focus the social programs for the community where they have their operations? The above 

problems are studied by the researcher for 5 years and findings are presented here. 
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Future prospects  

Researcher has focused only on two sector companies only. 

 CSR is considered to be most important aspect for sustainability of any business so 

research in this field will be long lasting.  

 Various tools could be developed for evaluating CSR in India. 

 The research could be enhanced by considering more geographical area and other 

sectored companies. 

3.6 HYPOTHESIS FRAMING 

To study the above objectives following hypothesis is framed. 

There are major three hypotheses. 

A. Null Hypothesis: There is no significance difference between CSR activities of Oil 

and Gas Sector and Textile sector companies  

Alternate Hypothesis: There is a significance difference between CSR activities of 

Oil and Gas Sector and Textile sector companies  

B. Null Hypothesis: There is no significance difference between opinion of managers 

of Oil and Gas Sector and Textile sector companies towards practicing Social 

responsibility.  

Alternate Hypothesis: There is a significance difference between opinion of 

managers of Oil and Gas Sector and Textile sector companies towards practicing 

Social responsibility. 

C. Null Hypothesis: There is no significance difference between the opinions of 

manager‟s hierarchy wise with corporate social responsibility.  

Alternate Hypothesis: There is a significance difference between the opinions of 

manager‟s hierarchy wise with corporate social responsibility. 
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3.7 RESEARCH DESIGN 

The study is based on analyzing the CSR activities of the companies in detail and 

measuring opinions of managers towards accepting and implementing CSR. For which 

various annual reports and sustainability reports has been studied from 2012-2015, and 

opinions of the managers were measured through structured questionnaire, so a detail study 

is undertaken by using (qualitative and quantitative) Mixed research Method of descriptive 

research design. 

3.8 UNIVERSE/ POPULATION 

The universe of the study is all companies who have turnover of Rs. 500 crore and more, 

which has to undertake CSR as per company‟s act 2013. It could be of any sector and 

could be located in any area of India. 

3.9 SAMPLE FRAME 

The sample frame is the companies having their operations in Gujarat and which is large 

scale. 

3.10 SAMPLE SIZE 

The sample size is 104 managers out of which 16 top level managers and 88 middle level 

managers are taken for the study. 

3.11 SAMPLE UNIT 

The study is restricted to the two sector companies having operations in Gujarat. The 

sectors are Oil and Gas sector and Textile sector.   

Sample of unit:   

1) Oil and Gas Sector companies: BPCL, IOCL, ONGC, Reliance industries 

petroleum Limited. 

2) Textile sector companies: Alok Industries ltd, Welspun Private limited, 

Raymond private limited and Reliance Textiles Limited. 
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3.12 SAMPLING TECHNIQUE 

Non probability sampling technique is used. Snow ball sampling method has been adopted 

to select the sample from the sampling frame. Managers from one firm have given 

reference of the other firm‟s manager and data has been collected from that sample.  

Area of sampling is Gujarat state. 

 

3.13 SOURCES OF DATA 

Primary data and secondary data have been collected. Primary data has been collected 

through a structured questionnaire for measuring opinion of managers and secondary data 

has been collected from the annual reports, sustainability reports of the companies; various 

research papers and articles, websites, etc.  

3.14 DATA COLLECTION TOOLS 

Since primary data and secondary data has to be collected, Personal and mail questionnaire 

was send to the respected companies for collecting primary data. Mail questionnaire was 

send through courier and through e-mail to the managers of the firms for studying opinions 

of managers towards practicing social responsibility and secondary data has been collected 

from annual reports, sustainability reports, research papers and articles. 

3.14.1 DESIGN OF QUESTIONNAIRE 

The questionnaire is administered on a sample of 10 executives in some selected large 

enterprises that are in the sample. In the light of the experience that is gained during the 

pilot survey, the questionnaire is shortened and restricted to two major areas of what 

managers think and how company practice? The final set of questionnaires has total 12 

questions for what managers think. 

The questionnaire contains two types of questions: 
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(a) Questions to which responses are in Yes or No. These questions are aimed at eliciting 

the views of managers on factors leading enterprises to undertake social responsibility. The 

questionnaire contains four questions of this type. 

(b) Questions that are set on Likert-type scale to obtain response relating to opinions where 

measurement is sought in terms of degree of importance or agreement. The scale is as 

given below: 

5-Very strongly agree/very much important 

4-Agree/Important 

3-Uncertain 

2-Disagree/Unimportant 

1-Very strongly disagree/ very much unimportant. 

The respondents are asked to carefully read the statements and place X on the appropriate 

number that represents their perception in terms of agreement or importance. 

3.15 STATISTICAL TEST  

Chi- square test of independence is used for testing hypothesis.   

3.16 ANALYTICAL TOOLS USED  

1) SPSS is used for analyzing the data collected through questionnaire for measuring 

opinions of managers towards CSR. 

2) Voyant Tools has been used for analyzing data collected from Annual reports, 

sustainability reports. As qualitative data from reports are in the form of text, text analytics 

is done using text mining resorted to for deriving high quality information from the reports. 

Following methodology is used for analyzing data through Voyant Tools.  

 Identify Source document  - corpus 

 Stop word elimination – removing a, the, an & so on. 

 Stemming – reduction by combining words of same root 

 Tokenizing – counting the word counts of unique words 

 Extraction of Relevant terms from tokens 
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 High Quality Information from the report  

 

Quantitative analysis is done for Measuring opinion of managers towards practicing social 

responsibility: Another part of the research is about measuring opinion of managers 

towards CSR is analyzed by percentage. This is cross tabulated and analyzed with respect 

to sector and hierarchy wise. Statistical tool Chi-square independent test is used at 5% 

level of confidence for testing hypothesis. 

3.17 Pilot survey for measuring opinion of managers for csr for validating and 

reliability of the questionnaire. 

 

Validity Test 

Likert scale is used for measuring opinion of managers towards CSR, Which is a most 

preferred scale for behavioral study though it has its own limitation.  

Following steps were taken to validate questionnaire 

1) Face validity: face validity was established by discussing with experts from 

industry on the said topic and questionnaire was evaluated by them so that it does 

not contain any double barrel, confusing or leading questions. 

2) Pilot survey was done with the 10 managers filling the questionnaire. 

Analysis was done and the internal consistency of the questions were checked by 

running the reliability test where the Cronbach's Alpha is 0.941 

3) The questionnaire was revised based on the suggestions given by the experts on the 

topic and final questionnaire was drafted for the survey. 

Reliability Test   

Case Processing Summary 

  

 N % 

Cases Valid 104 100.0 

 Excluded(a) 0 .0 

 Total 104 100.0 
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. 

 Reliability Statistics 

 Reliability Statistics 

Cronbach's Alpha 
Cronbach's Alpha Based on 

Standardized Items 
N of Items 

.941 .965 104 

 

So, from the above analysis it is derived that scale is reliable as Cronbach‟s Alpha is 

0.941 

3.18 Some Concepts 

The meanings of certain terms used in the study are given here. 

1) Opinion: An opinion is a view or judgment formed about something, not 

necessarily based on fact or knowledge. 

2)  Social goals: Social goals are those goals which ultimately get you involve with 

some social work. Contribution can be made in any way say financially, developing 

sensitivity, strength and responsibility among people who work in organization   for 

contributing to the community. 

3)  Social problems: These are defined as a gap between society‟s expectations of 

social conditions and actual social realities. 

4) Values: principles or standards of behaviour; one's judgement of what is important 

in life and act as a guide in pursuing goals. 

5)  Ethics: moral principles that govern an organization‟s behaviour for conducting of 

an activity. 

6) Ethical Behaviour: Behaviour that is in accordance with accepted principles of 

right or good conduct in the context of a particular situation and is consistent with 

international norms of behavior. 

7) Social responsibility: Social responsibility is an ethical framework suggests that an 

organization has an obligation to act for the benefit of society at large to maintain a 

balance between the economy and the ecosystems.  
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Another definition of Social responsibility by ISO 2010 is: social responsibility of 

an organization for the impacts of its decisions and activities on society and the 

environment, through transparent and ethical behaviour that 

-  contributes to sustainable development, including health and the welfare of     

society; 

- takes into account the expectations of stakeholders; 

-  is in compliance with applicable law and consistent with international norms of 

behaviour; and 

-  is integrated throughout the organization and practised in its relationships 

8) Organization: an organized group of people with a particular purpose, such as a business 

running for the profit. 

9) Business Sector: In economics, the business sector or corporate sector is "the part 

of the economy made up by companies". It is a subset of the domestic economy, 

excluding the economic activities of general government, of private households, 

and of non-profit organizations serving individuals. 

10) Top level management: Top management is made up of senior-level executives of 

an organization, who have independence to take decisions. The position of top level 

management varies as per organization. 

11) Middle level management: Middle level managers are accountable to 

top management for their department's function. They are the head of their 

department and responsible for delegating the task to first line managers. 

12) Social programs: any programs undertaken for the well being of the society is 

considered as social programs. 

13) Sustainable development: Sustainable development is about integrating the goals of 

a high quality of life, health and prosperity with social justice and maintaining the 

earth's capacity to support life in all its diversity. These social, economic and 

environmental goals are interdependent and mutually reinforcing. Sustainable 

development can be treated as a way of expressing the broader expectations of 

society as a whole. 

14) Stakeholder: individual or group that has an interest in any decision or activity of 

an organization. 

15) Quality of life: the standard of health, comfort, and happiness experienced by an 

individual or group. It has various criteria for life quality: security, good return on 
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investments, freedom of choice, balanced maintenance of diverse life forms, good 

environment, etc
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CHAPTER NO.4 

DATA ANALYSIS 
 

Data analysis is done in two sections 

A) Qualitative Analysis  

B) Quantitative analysis 

Qualitative analysis is done for studying CSR Activities undertaken by 

companies through text analytics for sustainability reports/ annual reports of Oil 

& Gas sector and Textile sector in the following way:  

Data is analyzed qualitatively by the information collected from Annual reports, 

sustainability reports, various sources and personal interview of managers for CSR 

activities.  

As qualitative data from reports are in the form of text, text analytics by using text 

mining was resorted to for deriving high quality information from the reports. 

The following methodology was used for text analytics by using Voyant tools. 

 

Figure 4 Methodology for text analytics by using Voyant Tools (Source: voyanttools.org) 

High Quality Information from the report

Extraction of Relevant terms from tokens

Tokenizing – counting the word counts of unique words

Stemming – reduction by combining words of same root

Stop word elimination – removing a, the, an & so on..

Identify Source document  - corpus
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All CSR activities through the HQI from the reports have been divided into major 4 

components that is  

 Environmental aspects focus on various aspects of Development and diffusion of 

environmentally friendly technologies, Prevention of bio diversity, reduce energy 

use, and reduce water use, standards adopted by company for it. 

 Social aspects focuses on various aspects of Human Rights , National sovereignty 

and local communities, Labour and Employees, Consumer protection  

 Economic aspects focus on various aspects of Contribution to social and 

community development and business practice, Fair Competition, Taxation, 

Science and technology   

 An operational aspect focuses on various aspects of development of SR policy, 

supply chain responsibility, stakeholder involvement in operations, transparency 

and reporting and independent verification. 

 

All activities are compared with respect to two sectors companies. 
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Figure 5 Reliance Industries Snapshot of Text analytics through Voyant tools. 

4.1 Text Analytics of Reliance Industries Limited  

This corpus has 1 document with  

Total words in the corpus: 34,414  

Unique words after elimination of stop words:  5,503  
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Table 2 High Token words relevant to the Research Reliance Industries Ltd. 

Words Token ( Frequency) 

Safety 113 

Energy 97 

Development  95 

Health 83 

Water  80 

Sustainability 78 

Performance 72 

Products 72 

Employees 70 

Initiatives 56 

Training 56 

Environmental 53 

Social 48 

Financial 46 

Economic  44 

Foundation 42 

Human  42 

Responsibility  42 

GRI 41 

 

High Quality Information from the corpus for above relevant words are as follows: 

4.1.1.ENVIRONMENTAL VARIABLE 

4.1.1.1Focus on Material stewardship 

They lay emphasis on improving process and products that result in efficient use of 

resource and increase product efficiency. This could be achieved by increasing the use of 

recycles material and reducing the consumption of the natural resources. 
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Focus on Products: 

 Their products are made considering its impact on environment. It is provided with 

a material safety data sheets which provides information on content of materials 

used, how to handle product and disposed it. 

 Majority of the products and services abide by health and safety related regulatory 

requirements. Most of their products are based on the standards and guidelines 

given by Bureau of Indian Standards (BIS). 

4.1.1.2Focus on conserving water  

 

Figure 6 water conservation done by Reliance Industries Limited 

 Recycled water: company has recycled water 52.07% during the year 2013-14, 55.05% 

during the year 2012-13, 54.52% during the year 2011-12, 50.46% during the year 2010-

11. 

 Zero affluent discharge: At Jamanagar they save fresh water by desalination of sea water 

into the water required by the refinery. All the water after industrial use is recycled and 

used in green belt, mango groves, etc. company aim to achieve a zero discharge status at 

all of its operational sites. Various initiatives have been taken to conserve water. 

 Rain water Harvesting Facilities: Rainwater harvesting facilities is there at most of their 

manufacturing locations as well as in corporate office.  
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 4.1.1.3Focus on Energy Conservation: 

 

Figure 7 Energy conservation by Reliance Industries Limited 

 During FY 2013-14, energy savings of nearly 3.02 million GJ was done by various 

energy efficient programs which subsequently leads to reduction in GHG emission to 0.16 

million carbon dioxide .    

 D4 Program: D4 (Define-Discover-Develop-Demonstrate) is an action-oriented 

programme that allows participants to identify innovation opportunities and use cutting 

edge innovation tools to explore them for massive energy savings. Using such programs 

following energy efficiency could be achieved.     

At Jamnagar, steam consumption is reduced in stripper reboilers through process 

optimization; At Hazira, through steam optimization; At Vadodara, through heat recovery; 

At Barabaki, steam generation is biomass based; At Khinswar, solar power generation 

project is used for energy; etc.  

At Hazira re-engineering of existing gas turbine was done to increase energy efficiency. 

This project has been awarded „Best Energy Efficient Project Award‟ in the 14th 

National Awards for Energy Management in the CII Summit. 

 At Hazira, their energy Management system has been certified against ISO 50001:2011 

standard. Five star Environment Audits have been conducted by the British safety council 

at all manufacturing divisions. 

 Alternative source of energy is used: the company has undertaken R&D in the field of 

agro residue for generating energy, which was successful. 

Another way for unconventional energy is developing Jatropha based bio diesel. 
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 4.1.1.4Focus on environment responsibility 

 Securing energy resources for the nation: exploiting renewable sources of energy 

and backward integration into exploration and production of petroleum products are 

some of the initiative taken by company to secure energy resources for the nation. 

 Plant saplings: More than 19000 saplings are planted at their manufacturing 

divisions and proper care is to be taken. 

 Green Belt: as of 31
st
 March 2014, 2544 acres of green belt has been developed 

near by their Jamnagar refineries.  

 ISO 14001 certified: Our manufacturing plants are ISO 14001:2004 certified and 

have specific goals and targets which are monitored at regular intervals 

 Reduction in GHG emissions 

1) Elimination of the flaring of 15MT of Butadiene per shipment leading to 

reduction in emission 

2)  Through energy efficiency projects emission of GHG is reduced amounting to 

0.16 million tones of CO2e.  

 Reducing Carbon Footprint at Hazira: At Hazira a system has been installed to 

recover the CO2 generated. The carbon dioxide is absorbed by using aqueous K2CO3 

when CO2 is diverted to a reactor effluent. This initiative taken by company has been 

recognized and awarded by CII for Best environmental practice in 2013. 

The unit also has received an award for the initiative of achieving zero wastage of 

Butadiene in Small Group Activity (SGA).  

 Environment policy according to the environmental law:  A comprehensive 

environmental policy is framed with a focus on conserving and improving the 

environment. A regulatory compliance is maintained by the company and also it 

conducts environmental impact assessments for all our expansion projects. 

Economic Variable: 

4.1.2.1 Focus on Health 

a) A visit of Doctors and nurses twice a week is organized in nearby 6 villages where 

free check-up and treatments, medicines are provided to around 150-180 patients 

per visit. They have also conducted audio-visual shows, poster exhibitions, Sunday 

clinic for various diseases and health camps like HIV/AIDS awareness, pulse polio 

vaccination, multi-diagnostic camps and blood donation camps regularly. 
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b) During the year company run several programs to improve the quality of life in 

surrounding communities through the Dhirubhai Ambani Hospital. It has arranged 

medical diagnostic camps in the nearby areas for providing medical consultation, 

diagnosis and medicines to the needy.  

c) Sanitation: to carry out scientific disposal of waste, it has collaborated with Sulabh 

International and has conducted a total sanitation drive at Moti Khavdi, Meghpar, 

Padana and Nani Khavdi villages in Gujarat by which it tries to create awareness of 

sanitation in the villages nearby. 

d) They have undertaken ‘Cancer Awareness and Prevention Campaign’ at all their 

sites. Major concern is on causes of cancer, prevention of cancer, Gynecologist has 

an interactive session on cervical cancer and its prevention with women employees, 

sessions on obesity and cancer prevention was also undertaken, etc. 

4.1.2.2  Focus on education  

a) Focus on Women & Youth Empowerment Programmes: Reliance 

nurtures and sponsors many projects designed to educate employ and 

empower women and youth in and around the catchment areas of its 

operations.They do educate customer wherever it is required. But 

certain products are complex where they do not share their information. 

They spend 11 per cent on education under which it sponsors poor 

children for higher education 

b) Tied up with NGO AARAMBH for underprivileged children It is a non-

profit charity organisation based in Navi Mumbai. This non-government 

organisation was created as a Community Service Centre for the most 

marginalised families living in urban slum communities and rural areas. 

Through the Education for All (EFA) initiative, Aarambh works with 

underprivileged children in the Turbhe slum area, Navi Mumbai. The 

programme includes pre-school centres, school enrolment of out-of-

school children, and re-enrolment & vocational training for drop outs. 

c) Annual EFA book drive An Annual Education For All (EFA) book drive 

is conducted in schools across Gujarat and Maharashtra to support 

students in need of books. In 2013, more than 40,000 books were 

donated while in 2014, nearly 75,000 books with a mix of academic 
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books, story books, blank note books, dictionaries were collected and 

distributed to different NGOs across Mumbai and Gujarat. 

To accelerate the educational quotient of India, Reliance Foundation 

educational programs address the need of the hour and fosters the youth 

by providing open access to quality education using a multi-pronged 

approach: Providing access to quality education through a network of 

schools Offering Dhirubhai Ambani Scholarships to the meritorious 

Planning to set up a world class university Supporting like-minded 

partners. 

d) Other tied up is with Aseema Charitable Trust, Akanksha Foundation, 

MelJol Mumbai Mobile Crèches, Ummeed. 

 

4.1.2.3  Focus on Foundation for Heritage, Art conservation and promoting sports 

a) Heritage conservation:  

Reliance Foundation is consciously putting efforts towards preserving the heritage, 

Arts and culture of our country. 

It has supported Ustad Zakir Husain for his annual concert – Abbaji - dedicated to 

the memory of his father the legendary maestro Ustad Allah Rakha Khan in one of 

its many efforts to pay tribute to the cultural legends of India. 

Reliance Foundation in partnership with BP has brought to India the internationally 

acclaimed exhibition 'Mummy: The Inside Story'. This unique exhibition gave the 

viewers a look at the 3,000-year coffin of an old priest, while explaining the 

mummification process and the life and history of Egypt through an immersive 3D 

film. The three-month exhibition increased the footfall of the Chhatrapati Shivaji 

Maharaj Vastu Sangrahalaya to over 261,200 visitors, of which over 60,000 were 

students from more than 400 schools. 

Reliance Foundation was also the lead sponsor for the Elephanta Festival. This 

festival, held annually at the Elephanta Island, adjacent to the Elephanta Cave, a 

World Heritage Site, commemorates the heritage of dance, art and sculpture in 

India. Thousands of people attended the festival this year. 

b) Promote Music: Reliance Foundation partnered with A R Rahman, Academy 

Award winner musician, to promote the message of love and brotherhood by 
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creating the musical album „Infinite Love‟. This unique global music initiative 

captures the spirit of a borderless world. 

c) Promote Sports: The ‘IMG Reliance Scholarship for India’ program has been 

started by RF. It provides scholarships to aspiring Indian sportspersons, where by 

the cost is bared by the company for their full-time training and coaching at IMG 

Academy Florida, one of the best sports training facilities provider. 

4.1.2.4 Focus on community development 

 RIL has undertaken some of the initiatives like renovation of schools, setting up 

mobile eye clinics and medical vans, providing ambulance and multi-diagnostic 

services, providing drinking water and the creation of economic opportunities for 

the village nearby its operations.                                                         

 Project Gift: An initiative taken up by Reliance employees voluntary, under this 

project they provide education and nutritional support to HIV infected children and 

also provide emotional support to the orphan children. Other initiatives were  

a) Community investment programs were assessed based on 

the needs of them. 

b) For helping pregnant women in Kakinada voice SMS 

program was launched. 

c) Through Khushi clinic it has started an initiative to 

prevent, diagnose, and treat Sexually Transmitted 

Diseases. 

d) An Awareness program was organized on Industrial 

Hazards and how to overcome it for the villagers near by. 

 Business opportunity to local community people: total contracts of 191.3 

million covering 1561 beneficiary have been in following areas: contractors 

valuing approximately at 12.2 million were given to ex-servicemen. 

Trained manpower at reasonable cost is made available by The Surat 

Technical Education &Research Society (STERS) which imparts training to 

locals in various Textile sectors. 
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 Economic Alternatives for Farmers: Farmers are encouraged to grow 

Jatropha based biodiesel, which provides them good earnings on their 

marginal lands.  

 Donations given for community causes: during the disaster in Uttarakhand 

, company was prompt to help the victims. With the team of development 

professionals and doctors, they have reached to approximately 100 victim 

villages and took reconstruction of some affected buildings. 

4.1.2.5 Focus on Employees  

Training to employees:  

 Six-sigma training was given to the employees which lead to 831 million of 

savings 

 Focus of training is on improving competency of employees by helping them in 

career development and succession planning. 

 Company keeps differently abled people. Presently 61 such employees are there 

in firm. 

 

SOCIAL VARIABLE 

 

4.1.3.1  Focus on Human rights: It follows United Nations Global Compact 

Principles. 

4.1.3.2 No gender discrimination: No gender discrimination is seen in company. 

Equal opportunity is given to male and female. 

4.1.3.3 Focus on safety:  it is having OHSAS 18001:2007 certification for their 

manufacturing divisions for safety. The Process safety Management (PSM) 

approach is adopted by company. A consistent audit protocol is done for the 

safety of employees. Teflon cloth flange guards are used at bulk chemical 

storage area, demineralization unit, ETP for protecting against the highly 

reactive chemicals. This has helped them to achieve zero incidents of 

injuries and resulted in safer operations. 
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Focus on Initiatives  

 Products developed by the company are aligned to their sustainability 

strategy. For converting petcoke to syn-gas it is in the process of setting up 

a pet coke gasification project. Which is based on the “E-gas Technology” 

and still it is in construction stage. 

 On the voluntary basis it works with Indian Centre for Plastics in the 

Environment (ICPE) and provides them technical and monetary help for 

planning and implementing initiatives identified by the chemical and 

petrochemical industries. 

 Research & Development (R&D) department is focusing on developing 

cleaner and safer products which has less environmental impact.  

 Through Reliance Innovation Leadership Center (RIL-C) it tries to 

minimize the adverse impact of products on health, safety and environment 

across their value chain. 

4.1.4 OPERATIONAL VARIABLE 

4.1.4.1 Focus on Sustainability 

 It promotes 3R (Reduce, Reuse and Recycle) philosophy for sustainable 

consumption of products. The usage of recycle material has been increased by 

9.4%. 

 4Ps concept is followed towards sustainability which includes empowering people, 

protecting the planet and investing in the innovation of products and processes and 

increasing prosperity. 

 It has sustainability policy which covers everybody within the organization and 

associated with it. 

 Even for suppliers they have code of conducts for sustainability. 

 A comprehensive „Corporate Governance Manual‟ and „Business Responsibility 

Policy Manual‟ is used for ensuring integrity, transparency, independence and 

accountability in dealing with all stakeholders. 

 They prepare a separate sustainability report and it is presented through suitable 

media. 

 3.24% spend on CSR. Following is the chart of their spending on CSR 
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Figure 8 Spending on CSR activities by RIL                    

 

4.1.4.2  Tie up with NGO to complete CSR activities: company jointly with Indian 

Council of Social Welfare (ICSW) and RRDT has started a clinic operated with a NGO to 

provide support for getting office space, furniture, equipment, medicines, laboratory 

consumables and logistic. 

 It also has tied up with RRDT a NGO for implementing Gokul Gram Yojana of 

government of Gujarat for completing the projects like building anganwadis, drinking 

water facilities, panchayat office buildings community halls, check dams, etc in many 

villages. 
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Bharat Petroleum Corporation limited (BPCL)  

 

Figure 9 BPCL Snapshot of Text analytics through Voyant tools. 

 

4.2 Text Analytics for sustainability report of BPCL 

This corpus has 1 document with  

Total words in the corpus: 37706 words 

Unique words after of elimination of stop words: 6053 words 



Data Analysis 

53 

 

Table 3 High Token words relevant to the Research for BPCL 

Words Token ( Frequency) 

Water 110 

G4 210 

Energy  106 

Employees  143 

Training  69 

Development  107 

Safety  131 

Environmental  78 

Sustainability  58 

Economic  53 

CSR 42 

Customers  58 

Waste  68 

Social 48 

Committee  56 

Health  78 

Rights  52 

 

High Quality Information from the corpus for above relevant words are as follows: 

4.2.1 Environmental Variables 

4.2.1.1 Focus on environment 

 As per their materiality matrix, priorities are spread across 

1) Reducing energy consumption  

2) Reducing GHG emissions 

3) Water resource management 

4) Minimize waste and effluents 

 Exploring opportunities in renewable energy especially solar, wind and biogas. They have 

set targets and benchmarks by implementing renewable energy policy approved by board 

to strengthen its investment in renewable energy projects. 
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 In order to ensure that all employees are aware and in line with the environmental 

strategies, Petro-Plus magazine is circulated to the entire employee base. This magazine 

features articles about the environment and supports in creating awareness among the 

employees.  

Another dimension of environmental factors 

 

4.2.1.2 Focus on Reducing GHG emissions: The majority of other significant air 

emissions result from the  Refinery operations. They have installed advance monitoring 

stations at refineries to monitor air emissions. They measure sulphur dioxide (SO₂), oxides 

of nitrogen (NOx), carbon monoxide (CO), respirable particulate matter (RPM 10) and 

other meteorological data and ensure that the emissions are well within the permissible 

limits specified on our regulatory permits. The total SOx and NOx emissions in the 

reporting period at their refineries amounted to 13155 tonnes and 1427 tonnes respectively.                                                                                                                       

They have significantly reduced our ozone depleting substance (ODS) emissions and are 

well on track of completely phasing out ODS from our operations.  

 

4.2.1.3 Focus on producing products with less energy consumption and less environment 

pollution:  Robust quality assurance systems supported by process innovations, adoption 

of green technology for providing quality products and services. 

 

4.2.1.4 Investment in R&D to develop new products                                                       

Modification of Gas Turbines in KR for RLNG use which has made Development of 

various formulations for Lubes, including high performance diesel engine oil, OE Specific 

Long Drain transmission Oil, OE specific Long drain Axle Oil, Water Based Synthetic 

MWF, Eco-friendly rubber spray oil, Defense specific Hydraulic Oil.          They strictly 

monitor all our dealers to check if the mandatory environmental and pollution norms are 

followed. 

4.2.1.5   BPCL encourages the development and diffusion of environmentally friendly 

technologies at its business units including refineries. 

4.2.1.6  Focus on environmental friendly product movement: One of their key initiative 

focusing on environmental impact mitigation is the addition of an additive to the diesel 

operated vehicles at fuelling stations ( AFSs) to reduce smoke (by 3%). As a commitment 
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towards environmental friendly product movement, they are consistently increasing their 

product movements through pipelines and rail networks compare to road transport.                                           

 

4.2.1.7 Focus on Cleanliness drive supporting Swach Bharat Abhiyaan:  

The team from BPCL were assigned different roles like sweeping, picking up non-

biodegradable wastes, collecting the waste in huge bags, preparing the surface of the park 

compound wall by scraping and a distinct squad for white-washing the walls and painting 

the railings. 

The mission was to clean and whitewash the two parks which was an eyesore to the 

general public and inmates/ residents of the nearby buildings alike. With the goal set, the 

huge gathering was divided into separate teams and assigned different roles. The teams 

rallied behind each other and performed their tasks with perfect teamwork and co-

ordination and a couple of hours of serious toil later, the results were astonishing. Almost 

two trolley loads of plastics and waste was collected and thus emerged a sparkling clean 

park.  

 

4.2.1.8 Focus on Eco Park: 50 tree saplings were planted inside the park with a vow to 

maintain and monitor its growth.  

4.2.1.9 Focus on unconventional energy resources:  

i. Biodiesel production Process Technology Development 

BPCL's Refinery SBU worked on the development of indigenous end to end bio 

diesel process using non edible oil and demonstrated the same at pilot scale. INR 2 

crores were invested at the initial stage and the recurring expenditure is INR 1 

crore. This project consisted of the standardization of the oil extraction process 

using non edible based Jatropha seeds ,chemical degumming process, process for 

reusing Gummy material and Trans etherification process. 

ii. Solar power: INR 92.32 Lakhs were invested in January 2013, to provide solar 

power as main power source in place of grid power at sectionalizing valve stations 

(SV1 to SV7). Solar power system of 48 volts DC , 6.4 KWp capacities each was 

installed to meet power requirements of the seven SV stations. This resulted in the 

use of the existing DG sets only as an emergency backup source as per the design 

standard. This also reduced the environment pollution caused by the use of DG 
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sets. The use of solar power would result in the savings of INR 18 Lakhs per year. 

This would continue for the next 20 years. 

  

4.2.1.10 Focus on Energy conservation  

The following energy conservation and loss control measures were adopted by Mumbai 

Refinery during the year 2014-15 which have resulted in significant fuel savings: 

i. Maximization of crude throughput in the modern highly energy efficient Integrated 

Crude & Vacuum Unit. 

ii. Anti-fouling chemical injection in all Crude & Vacuum Units. 

iii.  “Chemical decontamination” technique has been adopted for the refinery 

turnarounds. This resulted in reduction of turnaround duration and also improved 

heat exchanger cleaning. 

iv. During turnaround, the services of the combustion technology specialists were 

obtained, to acquire the best practices, leading to improved efficiency of the 

furnaces. 

v. Excellent Hydrogen Management was achieved by processing of the hydrogen rich 

Continuous Catalytic Reformer Unit (CCR) of gas in DHDS, Hydrocracker - PSA 

and Hydrogen Unit to recover valuable hydrogen from the gases. 

vi. On-line chemical cleaning of furnaces to clean o  fouling and deposits on the 

radiation tubes leading to better heat absorption in radiation section. In Reformer 

Feed Unit, high tube wall temperature of one of the furnace passes was kept under 

control with this technique leading to sustained unit throughput. 

vii. Use of energy saving CFL lamps. 

viii. Continuous monitoring & control of all parameters of Furnaces & Boilers. 

ix. Continuous monitoring of are to control loss. 

x. Superior insulation (Perlite) was provided on steam headers to 

reduce surface heat loss, which resulted in saving of energy. 

xi. A robust “Energy Portal” for on-line monitoring of refinery process Performance 

and energy consumption, including monitoring of “significant Energy uses” was 

deployed as part of “Business Process Monitoring and Intelligence” system. 

xii. Sustenance of Crude side “anti-fouling” injection scheme in CDU1 & CDU 2 unit, 

has resulted in higher crude preheat leading to fuel saving. 
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xiii. Electrical Energy Audit was carried out with the help of M/s PCRA and various 

energy saving schemes are being evaluated for implementation. 

xiv. Replacement of existing fan blades in Air Fin Coolers (AFC) with energy efficient 

Epoxy FRP blades to maximize air blow and to save power consumption. 

xv. Advance Process Control (APC) schemes were implemented for process 

improvements. 

xvi. Flare Gas Recovery System was commissioned during the year and has resulted in 

recovery of are gas as well as reduction of emissions. 

xvii. Commissioning of Condensate recovery system in Utilities section. 

4.2.1.11 Focus on reducing energy use 

i. Some of the significant energy conservation measures include chemical 

cleaning of heat exchangers, advanced process control in furnace operations, 

maximum heat recovery from process streams, thereby resulting in a reduction 

in our GHG emissions.                                                                                                 

ii. Bharat Renewable Energy Limited (BREL) which is one of the joint ventures 

of BPCL has made significant investments towards development of biodiesel 

using jatropha/karanj. It made significant investment in various renewable 

energy projects in 2012-13 and were able to generate about 26891.87 MWH of 

energy through these projects. They  are also evaluating additional wind farm 

proposals to set up 10 MW Capacity in Maharashtra to setoff the electricity 

consumed in state as well as a solar farm of 5 to 10 MW capacity at select 

locations. 

4.2.1.12 Focus on Water  

 Water conservation by Rain water harvesting in 20 villages. 

 Investment in desalination water plant. 

 Project Boond was undertaken, where 20 villages were converted from water scarce 

to water positive. 

 Recycling of waste water 
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4.2.1.13 Focus on waste:  

All the waste generated is disposed only through certified vendors authorized by the PCB. 

All the non-hazardous waste is sold to the designated contractors and the hazardous waste 

is disposed in the secured landfills using specified methods. The residual sludge after oil 

recovery is treated using bioremediation. As per government guidelines, allold electronic 

IT Assets (Laptops, desktops, Printers and other allied IT equipments) are being disposed 

across BPCL under e- waste to the government approved vendors.  

4.2.2 ECONOMIC VARIABLE 

4.2.2.1 Focus on community development 

a) Focus on giving donations: Right from 2001-02, BPCL have extended financial 

help to Adarsh .on a number of occasions. The most recent lot of contributions 

was towards the Home Based Rehabilitation project under which Adarsh has set 

up 4 teams each team headed by a Physiotherapist assisted by one or more 

teachers. These teams visit about 8 children a day at their homes and attend to 

their therapy and educational needs.  To provide such a team, it costs Adarsh 

about Rs 4. 5 lakhs a year and for over 2 years BPCL has been supporting Adarsh 

for 2 such teams, set up under this project. This has been a very timely help which 

has helped Adarsh to help about 75-80 children .per month.  And but for BPCL‟s 

help it would not have been possible to maintain this service. In fact, the example 

set by BPCL has enthused others to follow their lead and now Adarsh has 4 such 

teams. So far, BPCL’s financial help has totaled Rs 18 Lakhs. 

b) They have spent about Rs 37 million on charities and donations in the year 2013-

14. 

c) Focus on primary health centers: Two Primary Health Centres for the poor in the 

neighboring Panchayats and medical camps were constructed taking up in the 

vicinity. 

d) Focus on Education: BPCL CSR has also developed an interactive AV module in 

Hindi and English to help educate and creating awareness on Hygiene practices 

and waste segregation in schools and communities. Over 1 Lakh School Children 

and over 4500 villagers have so far received inputs through this AV module. 

 Project Akshar (Read India) a district-wide project for impacting learning 

levels of children through learning camps, was supported by BPCL in 13 
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blocks for primary students and 6 blocks for upper primary students, where 

focus was on comprehension and application based abilities. Since the 

project showed good results in learning levels, based on a third party 

assessment done in 

2013-14, the project was scaled up to include schools in Dausa and Jaipur as 

well thus impacting over 43000 primary and upper primary school children.  

 Saksham a pilot project was undertaken for professional development of 

primary teachers & principals from low income schools which was very 

successful. So even upper primary teachers was imparted training. 

 Computer Assisted Learning Project (CAL) aims for the children of primary 

& secondary grades studying in government schools/ low income private 

schools. It aims at improving learning levels of children and make them 

digitally enabled through technology interface. In the year 2014-15, the 

project was scaled up to 45 new centres in Jaipur. 

 Another initiative on Science Education Programme for children of 

government schools in collaboration with NGO „Agastya International 

Foundation‟ near Solur, Bangalore (Karnataka) has been extended to 

government schools near Mumbai Re nery, taking experiential science to 

children through a mobile science lab.  The project in Bangalore consists of 

a Science centre hub, mobile science lab, lab-in-a-box activities and a 

“Young Instructor Leader” program. 

This program is focused at democratizing leadership development and 

unlocking human potential through the „students-teach students‟ model. So 

far through  the project it have reached out to over 8330 children in the last 

one year. 

4.2.2.2  Focus on employee’s involvement: Project BOOND in Maharashtra has enjoyed 

the direct involvement of BPCL employees as volunteers through Shramdaan.  

4.2.2.3 Focus on supporting government Initiative 

i) Under the Swachh Bharat - Swachh Vidyalaya Campaign.                                        

BPCL has taken up the construction of 1864 toilets in Government schools across 

the 7 states of Andhra Pradesh, Bihar, Chattisgarh, Madhya Pradesh, Odisha, 

Telangana and West Bengal for supporting Swaach bharat Abhiyaan. Over 800 

employees across the country took the Swachtha pledge. At every business location 
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there were cleanliness drives, walkathons, competitions and sessions on the 

importance of hygiene and proper waste disposal.                       

ii) Focus on PAHAL (Pratyaksha Hanstantarit Labh) it is direct benefit transfer for 

LPG scheme to the targeted customers. Almost 90% of their customers have been 

covered through it. PAHAL Scheme has been acknowledged by the Guinness Book 

of World Records as the largest cash transfer program to households 

iii) Focus on heritage enhancement: The Kochi-Muziris Biennale receives support 

from embassies, cultural organisations, galleries, and individuals for the execution 

of various art projects. BPCL is one of them. 

4.2.2.4  Focus on Research  

 Corporate R&D Centre on major national and international 

collaborative projects Significant progress has been made by Corporate 

R&D Centre on major national and international collaborative projects, 

initiated earlier in the emerging areas of natural gas conversion to methanol 

and Di methyl ether, CO2 utilization and conversion of coal to liquid fuels. 

The corporate R&D centre bagged prestigious Indo-UK collaborative 

project funding award from Global Innovation Technology Alliance (GITA) 

for real time optimization of crude distillation units for carrying out 

collaborative research with Process Systems Enterprise Ltd., UK.  

 Patents: During this year BPCL R&D have led 4 Indian patents and was 

granted 6 patents (2 Indian, 1 USA and 3 in other countries). 

 Tied up with various research institutes: BPCL continued its research 

collaborations with a number of leading research institutes entered into 

previous years and made substantial progress. Some of these include EIL, 

IIP, IITs, ICT, Delhi University, BITs Goa etc., while international 

partnerships with NTNU, Norway, CSIRO-Clayton, RMIT and University 

Melbourne. In its pursuit to excel in the area of innovation, BPCL R&D 

continues to work in tandem with academia and other knowledge partners 

for fulfilling the company‟s vision of being innovative and technology 

driven company. 
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 4.2.2.5 Focus on employees 

 Focus on trade unions: they have 22 registered unions (Including Refineries) 

representing (non-management) employees. BPCL enters into long-term (10 year) 

formal contracts with these trade unions. These contracts cover all relevant aspects 

of responsible labour practices including health and safety. 94.5% of (non-

management) employees are represented through these employee unions. These 

unions work closely on advising BPCL management on health and safety 

programmes. 

 Focus on Training and mentoring is provided to their employees to ensure they 

are well supported to perform their job to their best ability. These training begin 

with inductions and on the job trainings and go on until pre-retirement training 

programmes. Other training programs were Advanced Management Programs was 

sponsored for senior executives, leadership development and general management 

programs with foreign institutes was given to 19 officers with an objective to 

prepare officers for leadership challenges. 

 Employee engagement through various methods is encouraged in order to motivate 

our employees.  

 Focus of Company in various SR project by engaging employees by providing 

following                                                           

a) Ensuring a safe and healthy working environment coupled 

with a target of zero accidents at workplace 

b) Fostering a culture that rewards performance, continuous 

learning, collaboration and capacity development across the 

organisation to be future ready and effectively meet the 

challenges posed by ever changing market realities 

c) Structured grievance handling process for addressing 

employee concerns and enabling grievances, if any, to be 

resolved in a just and equitable manner 

4.2.2.6 Focus on customers 

 A total of 236,196 customer complaints were received and all have been 

resolved during the reporting year. 

 The Citizen‟s Charter published on their  

website provides details of range of services offered to their customers with 
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an overview of the marketing activities of the 

Corporation, policy guidelines and processes on marketing of 

petroleum products; it covers mandate of the Corporation, the 

customer rights with respect to standards, quality, time-frame for 

service delivery and the grievance redressal mechanism etc. These 

service levels are revisited from time to time and updated in line 

with the changing business environment / customer‟s expectation. 

 Providing consumers with ease of completing LPG related transactions was 

another area of focus. The consumers were extended the convenience of 

online interactions for all their LPG related transactions such as refill 

booking, new connection registration, distributor audit and surrendering 

subsidy, thus bringing in greater transparency. BPCL has continued to 

encourage digital options for booking of cylinders such as SMS, IVRS, web 

and mobile applications, as a result of which more than 90% refill bookings 

were received through the digital mode. Further, MOP&NG has also very 

recently launched “Sahaj” – for new LPG consumers to apply for LPG 

connections online. 

 Another customer initiative that BPCL is focusing on is that of Enhanced 

Customer Offerings in addition to fuel. BPCL has launched Project 

Nischay, (a part of Project Sankalp), to develop the vision and business 

strategy for multiple business verticals beyond fuel in the Organization. 

This project is centered on “breakthrough” growth and has been poised to 

leverage the increasing income levels, growing workforce, increasing 

urbanization, growing aspirations of the rural market, enhanced levels of 

consumer awareness and access and growing technological reach. It is my 

firmbelief that we have the wherewithal and resolve to establish ourselves 

as Industry leaders in beyond fuel propositions – an untapped growth 

opportunity for BPCL. 
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4.2.3 SOCIAL FACTOR 

4.2.3.1 Focus on safety  

Safety in transportation is of utmost importance for the firm so they have 

incorporated a number of steps to ensure this. In their attempts to support their 

transporters they have put in place a number of training programmes and safety 

standards. They have started avoiding any transportation at night.  

i. They have also installed VTS systems in the trucks to support the drivers while in 

transit.                                                                                                                                

ii. The use of technology to automate process has resulted in reducing the 

exposure of workers to harmful or toxic chemicals.  

iii. Within every location, they have in place an HSSE (Health, Safety, Security, and 

Environment) Role holder to ensure that the highest standards are being maintained 

within the operating location with adherence to our HSE&S Policy. 

iv. We have also set up Safety Committees at our operating locations where the 

proportion of management to workforce membership and participation is 50:50.                    

v. BPCL follow the „Safety First – Safety Must‟ philosophy at all their 180 locations 

in India. All of the BPCL employees mandatorily attend a two day orientation 

programme which covers all safety aspects. Supervisors are provided with 

additional training to attend to safety issues within the refineries. All employees of 

BPCL as expected to wear protective equipment at all times. In case of any injuries 

that occur at the work place, BPCL covers all the medical expenses. 

4.2.3.2 Focus on no gender discrimination: BPCL strongly encourages women employees 

to lead and represent the organization at various international platforms. They conduct 

regular workshops, training programmes and sessions on women‟s rights and other 

relevant topics. Through which gender sensitivity, prevent sexual harassment and advocate 

equity for all is promoted.  

 

4.2.4 OPERATING VARIABLES 

4.2.4.1 Focus on sustainability 

 Sustainability report is prepared according to core guidelines of GRI G4 oil and 

gas supplement. 

 Sustainable Development Policy: Guiding Principles 
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i) Integrate sustainability parameters into Business Plans & processes so as to enhance the 

environment aspects in course of our operations as appropriate. 

ii) Aspire to go beyond compliance & other regulatory requirements to achieve 

Sustainability as core of business goals /objectives. 

iii) Enrolling all stake holders to take Sustainable Development as shared responsibility. 

Commitment: 

 Adoption of cleaner technologies & modern operational practices including 

recycling, recovery, reuse & their disposal procedures and standards at 

Workplaces. 

 Review and report sustainable developments every year and strive for 

continuous improvements and in the process enroll our target Business 

Partners for sustainability and help them to develop and implement their 

own sustainability initiatives. 

 Monitor impact of our Business activities on the neighborhood in terms of 

social and socio-economic aspects on sustainable basis. 

 Achieve continual improvements in the areas of air, water and soil 

pollution. 

4.2.4.2 Focus on engaging supplier for sustainability:  A series of different types of 

engagements throughout the year. Some of them are 

 Periodic meetings with small vendor groups 

 Meetings to ensure smooth functioning of the supply chain process, eliminating any 

bottle necks 

 Relationship building with National Oil Companies of different 

countries & Oil Traders 

 Annual „Premier Vendor‟ workshops for our material and equipment suppliers 

 Create formal and informal channels to address grievances of our suppliers 

 In order to ensure that we procure high quality products we have put in place a Bid 

Qualification Criterion (BQC) in the tenders for suppliers. Our equipment and 

products that are procured have to be certified by a reputed Third Part Agency or 
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are recognized by a pre quality seal, without which they cannot be procured at 

BPCL. 

4.2.4.3 Focus on human rights: they are targeting to design a system for checking social, 

environment, labour and human rights of their suppliers by 2017-18. 

4.2.4.4 Focus on spending on following CSR activities 

They have done MOU with a targets for the year 2014-15 were of reaching out to 1,00,000 

children for imparting quality education, 35 villages for Water Conservation through Rain 

Water Harvesting and 1500 beneficiaries for income generation through skill development 

programs. Which was achieved 100 %. Overall, the BPCL CSR focus is spread across the 

following areas:  

Education 

Health and Safety 

Greening 

Community Support 

4.2.4.5 Focus on tie up with NGO to enhance CSR 

 

NGO AROEHAN. Kochi Refinery has supported Capability Exploration and Enabling 

Programme (CEEP) initiated by NGO Nanma Movement to explore and enhance the inner 

capabilities of underprivileged children in Government schools.                                                                                                                  

A Home Based Rehabilitation Programme for rehabilitation of children a icted with 

cerebral palsy, autism etc. in eleven nearby Panchayats is being run by NGO Adarsh with 

our support.NGO Agasthya for educating students. 

4.2.4.6  Focus on various committees on your Board for transparency and reporting  

 Audit Committee 

 Project Evaluation Committee 

 Nomination and Remuneration Committee 

 Stakeholder Relationship Committee 

 Corporate Social Responsbility Committee 

 Sustainable Development Committee 

 Risk Management Committee 
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Indian Oil Corporation limited (IOCL) 

 

 Figure 10 IOCL Snapshot of Text analytics through Voyant tools. 

 

4.3 Text Analytics for sustainability report of IOCL 

This corpus has 1 document with  

Total words in the corpus:  26,755 words 

Unique words after of elimination of stop words: 5,075 words 
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Table 4 High Token words relevant to the Research for IOCL 

Words Token ( Frequency) 

G4 200 

Sustainability  117 

Energy 115 

Environmental  112 

Water  99 

Safety  83 

Employees  68 

Human  55 

Social  55 

Development  52 

Rights  48 

Leadership  47 

Economic  46 

Waste  38 

Health  35 

 

High Quality Information from the corpus for above relevant words 

4.3.1 ENVIRONMENT VARIABLE 

4.3.1.1 Focus on environmental responsibility 

a) Focus on CDP: As part of sustainability they have been participating in the Carbon 

Disclosure Project (CDP) since the last 3 years. Moreover, IOCL are also founder member 

of the India – GHG program to accentuate our efforts towards carbon mitigation initiatives                                                                                                             

b) Focus on development of green belts and eco parks:  

Tree plantation in and around our all our establishments is an ongoing activity. 

Development of green belts/ecological parks has been a significant feature of Indian Oil‟s 

operations. All refineries have developed green cover around their operations covering an 

area of about 800 acres. Guidance from eminent Botanists has been taken in scientifically 

planning and development of green belts in and around our refineries. 
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c) Focus on Bharat Stage - IV compliant green transportation fuels:  Indian Oil has 

already extended availability of Bharat Stage - I V compliant green transportation fuels to 

over 50 major cities, with countrywide rollout targeted by the year 2017. At the same time, 

plans are underway to introduce fuels meeting BS-VI norms by 2020. The ethanol-blended 

petrol programme and introduction of bio-diesel are also significant steps in greening fuels. 

Gas as another green fuel in place of conventional liquid fuels has been another focus area 

for IndianOil, with sales touching 3.4 million metric tonnes per annum in less than a 

decade.                                                                                        

d) Hydrogen as an alternative futuristic fuel in India: Indian Oil is working on 

production, storage, transportation, distribution and commercialization of Hydrogen as an 

alternative futuristic fuel in India. India's first H-CNG dispensing station for fuelling 

experimental vehicles running on H-CNG blends as well as pure Hydrogen has been setup 

in Indian Oil R&D Centre as well as in Dwarka, Delhi. 

e) Focus on reducing emissions of poisonous gases: Utmost attention is given to control / 

reduce emissions in their refineries. The major sources of gaseous emissions are flue gases 

from boilers and heaters, FCC regenerators and Sulphur Recovery Units. Hydrocarbon 

leaks and evaporation during storage, handling and transportation of petroleum products 

and crude oil are also potential sources of emissions to air. The company‟s refineries have 

adopted various measures to control emissions & effectively disperse the flue gases. Their 

refineries are fully complied with the applicable emission standards for process units as 

also total Sulphur dioxide emission limit prescribed by statutory bodies. 

Refineries are also monitoring ambient air quality at fixed monitoring stations by 

following ways :  

 Mobile van equipped with sophisticated monitoring equipment is also in use at 

Mathura, Panipat and Gujarat Refineries. 

  R&D Center‟s Air Quality Monitoring Van is being utilized for carrying out 

monitoring of ambient air quality in the vicinity of fuel retail outlets. Monitoring of 

fugitive emissions from Volatile Organic Compound (VOC) sources was carried 

out in our Refinery units under Leak Detection & Repair (LDAR) Program.  

 Continuous Stack Analyzers for measurement of SO and NO in flue gases 2 X are 

provided / being provided in the stacks. Additional measures have been/are being 
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taken at our refineries to further control atmospheric emissions and monitor stack 

emissions & ambient. 

4.3.1.2 Focus on energy 

 Focus on renewable energy consumption: Indian Oil installed 14.7 MW of wind 

power infrastructure, taking total grid-connected renewable energy capacity to 68 

MW. We continue to promote solar energy generation capabilities in our Offices 

and therefore to reduce dependency on grid supply. Our plan is to solarise all the 

offices/ Installations wherever feasible, in future. 

 Their energy conservation (ENCON) projects have been contributing enormously 

to bring down energy consumption and resultant reduction in carbon emissions at 

our refineries. Total 126 ENCON projects are implemented during 2013-14 

resulting in saving of 1,02,800 MT Standard Refinery Fuel (SRF) equivalent to 

about Rs 420 Crore. 

 

 

Figure 11 IOCL Snapshot of Text analytics through Voyant tools. 
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4.3.1.3 Focus on water: Company uses water conservation methods which include 

installation of rainwater harvesting units and water reuse, recycle, reduce etc and 

responsibly managing waste. We make continuous efforts to recycle products and waste 

through installation of Effluent Treatment Plants, Sewage 

Treatment Plants, Organic Waste Converters and other sustainable practices like bio-

remediation of oily sludge, rainwater harvesting, etc. 

 

Figure 12 Water consumption at IOCL for the 4 years 

 Focus on water conservation through efficient operations of ETPs and STPs. With 

a view to reduce their dependency on regular water sources for day to day 

operations, they have so far installed rainwater harvesting systems at numerous 

locations.  

a) Automatic water sensing taps and water free urinals have been provided;                        

b) water sprinkling system is being used;  

c) Quarter turn / self closing taps have been provided and reuse of effluent is done for 

housekeeping and horticulture. 

d) Continuous monitoring of utility water networks, taps etc. for any leaks and 

attending the same at the earliest is being done.  

e) In some LPG Bottling Plants, cylinder washing units have been provided with re-

circulation tanks where water is collected for cleaning the cylinders again. 

f) At their R&D Centre 100% reuse of treated effluent continues to maintain Zero 

discharge. Also Pop up water sprinkling system has been installed at R&D Centre 

for horticulture. 
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g) During the year, 74.38% of treated effluent was reused in refinery operations and 

19164.64 MT of oily sludge was treated for oil recovery.  

4.3.1.4 Focus on waste management 

 Refineries are equipped with well designed Effluent Treatment Plants (ETP), 

elaborate treatment involving physical, chemical and biological treatment methods.  

 They have installed and commissioned clean 

and more efficient treatment systems like Hydrogen Peroxide treatment / Wet Air 

Oxidation for treating Spent Caustic Streams.  

 ETPs are also upgraded / being upgraded with advanced treatment systems like 

Tilted Plate Interceptor (TPI), Dissolved Air Floatation (DAF), Bio-tower, Ultra 

Filtration, Reverse Osmosis etc. Their endeavor is to arrest the pollutants at source 

monitor the ETP operations and continually improve quality over the minimum 

regulatory limits. 

4.3.2 ECONOMIC VARIABLE  

4.3.2.1 Focus on health:  

Sarve Santu Niramaya, Digboi, Assam: This project aims to provide free health 

consultation and medicines for both human beings and livestock population. 

During 2013-14, 2035 poor patients and 25,274 cattle/poultry (including 506 free 

vaccinations) have been treated (with free medical consultation & medicines). 

4.3.2.2 Focus on community development: 

a) Assam Oil School of Nursing (AOSN), Digboi, Assam: Since inception, 334 

students have successfully completed the course with 100% placement 

record. 

b) Shikshak Dakshyata Vikas Abhiyan, Digboi, Assam: This project aims to 

improve soft skills of government school teachers. During 2013-14, 121 

teachers from schools covering 42 villages in and around Digboi were trained 

under the program. So far, 182 teachers have been trained under this project.   

c) Contributed Rs. 2 crore to Uttarakhand Chief Minister‟s Relief Fund (for 

flood affected people) and Rs 1 crore to Odisha Chief Minister‟s Relief Fund 

(for cyclone affected people). 

d) LPG Scheme of Government of India: One-time grant to Below Poverty Line 

(BPL) families in the rural areas for release of new LPG connection under 
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Rajiv Gandhi Grameen LPG Vitarak Yojana. About 2.4 lakh BPL 

connections were released during the year as a part of CSR initiatives. 

e) Kisan Seva Kendra outlets that serve the rural community of India have 

crossed 6000 in numbers with the addition of nearly 750 KSK 

outlets during the year. This, we believe, truly reflects our corporate 

philosophy „In every part, in every heart.‟To illuminate rural homes starved 

of electricity, more than 76,000 solar lanterns have been sold through our 

retail touch points. 

f) Indian Oil co-sponsors Kalinga Lancers hockey team. 

g) The IOF believes that a heritage monument needs to be 

presented in a beautiful manner to the future generations. IOF 

urges the young Indians to raise awareness and protect the 

rich cultural heritage through an innovative program called 

“Cultivating Awareness Towards Conservation of Heritage 

(CATCH)”, with a view to sensitize the future generation and 

inculcate a healthy value system in school going children. For promoting it 

the IOF has conducted interactive sessions in 

schools in the NCR.  

h) The Indian Oil Foundation, a charitable Trust, created by the company is 

committed to protect and preserve National Heritage in collaboration with 

Archaeological Survey of India and National Culture Fund. In 

pursuance thereto, the IOF has adopted two more National 

Heritage sites at Kanheri Caves (Mumbai, Maharashtra) and 

Nandi Hills near Bengaluru in Karnataka in addition to the 

already adopted sites for up gradation of facilities at Sun 

Temple at Konark (Odisha), Khajuraho Group of Temples (MP) 

and Vaishali (Bihar). According to the sustainability policy of IOC, It will be 

a partner in nation‟s strategy for deployment of sustainability initiatives 

4.3.2.3 Focus on employees: 

a) IOCL is benchmarking its HR processes and labour by providing 

opportunities for skill development and motivating assignments at each stage 

of our employees‟ careers. Indian Oil‟s efforts in Labour Practices Strategy 

and Management approach practices have won it recognition as a pioneer in 
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evolution of robust HRD systems, including succession planning and other 

sub-systems. They select bright and professionally qualified youngsters for 

our executive cadre through a mix of open and campus recruitment. 

Management development programmes are conducted round the year at 

several learning centres set up within the organisation. Most of IndianOil‟s 

top executives have grown from within – a testimony to the unlimited 

opportunities for growth available to the meritorious. 

b) Workmen representing Indian Oil from independent establishments, refinery 

units and plants are a party 23 distinct unions 

c) Focus on training: MENTORING PROGRAM 

At Indian Oil, we believe in mentoring the young recruits by guiding them to 

promote professional excellence, leadership development and career 

exploration. The mentor-mentee program is designed in such a way so as to 

meet the professional and personal needs of the mentee. The program usually 

lasts for a year during which mentoring grows into a lifelong friendship. 

 

4.3.2.4 Focus on developing nation: their polymer product portfolio includes 48 grades in 

domestic markets, thereby covering over 90% of the applications in the user industry. Five 

new PP/PE Improved/High Performance Grades were launched by the state-of-the-art 

Product Application & Development Centre, Panipat. The centre also develops new grades 

that are benchmarked against national and international products. Our petrochemicals, 

under the brand PROPEL, are exported to 70 countries. 

 

4.3.3 SOCIAL FACTORS 

4.3.3.1 Focus on human rights: it is a founder member and now permanent member o f 

UNGC , extends supporting implementing the ten guiding principles in United Nations‟ 

agenda on human rights, labour standards, environment and anti- corruption. 

 

4.3.3.2 Focus on safety: A safety culture improvement project-SEED (Safety in Each and 

Every Deed)-was launched in 2013 at Gujarat Refinery in association with M/s. DuPont, 

the global leader in employee safety. Under the project SEED (Safety in Each and Every 

Deed), Gujarat Refinery has been divided in the 12 zones and the Leading Safety Efforts 
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(LSE) training have been imparted to about 69 officers. The project will develop skill and 

knowledge building of employees. The methodologies that learn during Project SEED will 

help to take us towards our safety goals. Still 8 fatal incidents were reported in the year 

2013-14. Proper training is given on safety with respect to physical safety, safety of 

consumer goods as it offer crude oil so safety is a major concerned. 

 Attrition rate at company 

 

Figure 13 Attrition rate at IOCL for 4 years 

OPERATING VARIABLE 

4.3.4.1 Focus on G4 for sustainability reporting since 2005-06. It also adheres to the 

principles of United Nations Global Compact (UNGC) and the sustainability report 

describes initiatives they have taken for systematic implementation of the principles 

and guidelines. 

4.3.4.2 Focus on R&D: The R&D Centre has developed a novel concept on integrated 

Gasification for optimal Gasifier design which has recently been granted the US 

Patent. Indian Oil R&D wins National Awards for Technology Innovation in 

2013. 

4.3.4.3 Focus on sustainability: Total 126 ENCON projects are implemented during 2013-

14 resulting in saving of 1,02,800 MT Standard Refinery Fuel (SRF) 

equivalent to about Rs 420 Crore. It is envisaged that our 

investments on ENCON projects during 2014-15 would yield 

approx. 1, 02,000 SRFT. With continuous investments in innovative technology 

solutions for sustainable energy flow and economic growth, techno-economically 

viable and environment-friendly products & services for the benefit of its 

customers, Indian Oil has made great strides in its quest for sustainable business 

processes. 
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Oil and Gas Corporation limited (ONGC)  

          

Figure 14 Oil and Gas corporation limited (ONGC) Snapshot of Text analytics through Voyant tools. 

4.4 Text Analytics for sustainability report of ONGC 

Total words in the corpus:  words: 45358 

Unique words after of elimination of stop words: 6509 words 
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Table 5 High Token words relevant to the Research 

Words Token ( Frequency) 

Principle 165 

Energy  157 

Sustainability  146 

Employees  124 

Water  119 

Safety  115 

Performance  99 

Committee  84 

Training  80 

Development  74 

Health  72 

Environmental  69 

Omission  66 

Value  66 

Economic  62 

 

4.4.1 ENVIRONMENTAL VARIABLE 

4.4.1.1 Focus on Environmental activities 

 

Figure 15 Spending on environmental activities by ONGC 

Above is the graph of Spending of ONGC on environmental activities in billions. 

ONGC environmental expenditure has also seen a consistent increase over the past 

five years and currently stands at 6.18 billion, an increase of 4.7% over FY 2012-13. 

The environmental expenditure consists of procuring new technology or intervention 
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related to environmental protection; training, consultancy ad awareness workshops; 

biodiversity conservations such as mangrove and ringal plantation. 

 The annual expenditure on environment related activities for ONGC was180.38 

million respectively for 2013- 14. These expenditures included the operating cost 

of process units for meeting environmental stipulations (like DHDT, SRU), cost of 

chemicals used in ETP & other costs related to environmental activities like study 

charges, analysis charges. 

 Other environmental activities undertaken by the organization is as follow: 

4.4.1.2 Preserving Biodiversity   

Following are some of the following extinct species where company is 

actively trying to protect it . 

a) Redfooted tortoise  

b) Chavarri :A large bird species, also known as the blacknecked 

screamer                                               

c) Garcero: A tree belonging to the rose bush family that grows to a 

height of about 20 meters and has a diameter of 40 centimetres. 

d) ONGC-Eastern Swamp Deer Conservation Project in Kaziranga 

National Park: The project aims at successfully conserving the 

species of the Eastern Swamp Deer.  

4.4.1.3 Focus on emission  

i. Providing R&D projects/ studies sponsorship on energy 

efficiency and green energy. 

ii. The Global Methane Initiative (GMI) is an action-oriented 

initiative from USEPA to reduce global fugitive methane 

emissions to enhance economic growth, promote energy 

security, improve the environment, and reduce green house 

gases emission. The Global Methane Initiative facilitates 

cooperative mitigation activities that result in bringing more 

gas to markets through the Identification, Quantification, and 

Reduction (IQR) path. 
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4.4.1.4 Focus on waste management 

i) ONGC also has in place an e-waste policy to guide units on appropriate 

handling of e-waste and it select the units based on sealed tenders for 

disposing e-waste. 

j) It manages the solid waste by the bioremediation process renders the waste 

non-hazardous. Approximately 21,900 MT of oily sludge was treated by 

ONGC using the bioremediation technique at our plants and installations; 

Chemical sludge is collected in lagoons having leachate collection facility 

where water is drained to reduce the quantity of sludge. This chemical sludge 

is disposed of by land filling in accordance with norms of the State Pollution 

Control Board. 

 

Focus on Energy 

 

   Figure 16 Refinery energy Index for 4 years of ONGC 
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 Geothermal Energy 

 Solar Thermal Project 

ONGC is working towards developing a joint venture for implementing 

large scale grid connected solar, wind and other renewable energy 

(including hybrid) power projects. The venture includes other upstream 

oil upstream companies like OIL and GAIL along with Engineers India 

Limited (EIL), Indian Renewable Energy Development Agency (IREDA) 

and Solar Energy Corporation of India. EIL has been assigned 

responsibility of the feasibility study for the projects at various locations 

in India. 

Focus on water 

 Water conservation is done by establishing New Sewage Treatment Plant 

(STP) at Mehsana.  

 In line with company‟s policy of 4R‟s, it‟s commitment to sustainable 

Water Management has been boosted in 2013-14 by establishing this unit 

whereby STP of capacity 50 cubic meters per day was successful. 

 ONGC operates 22 ETPs to treat the effluent generated at onshore 

Installations. 

Focus on Natural Resource conversation 

Undertaking projects for reduction reuse and recycle of materials. 

• Providing R&D projects/ studies sponsorship on energy efficiency and green 

energy. 

4.4.2 ECONOMIC VARIABLE  

4.4.2.1 Focus on health 

a) ONGC mission Ujala: The project envisages eye screening of 50,000 children in 

Government Schools in NCR under National Blindness Control Programme of 

Government of India in collaboration with 

reputed NGO PRAANI. Spectacles to 3,000 children detected with refractive errors 

along with medicines were provided.                   
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b) District government hospital, Chikkaballapur: Support from ONGC has been 

provided for up gradation of facilities in the district government hospital to improve 

the general healthcare services delivered. 

c) Government general hospital, Kakinada: ONGC has given financial assistance to 

construct a separate building for blood bank and to equip the hospital with 

additional equipment for blood bank, general surgery 

and general medicine departments 

d) Construction of a wing of Government Lady Goschen Hospital Mangalore: it is 

currently funding the construction of a wing at Government Lady Goschen Hospital 

Mangalore which predominantly caters to the needs of women, children and local 

below poverty line population.                                                                                                                 

Focus on Training and development  

Following are some of the techniques for skill development of employees: 

 Certified programs through internationally accredited bodies were 

conducted in specific fields such as Project Management, Offshore 

Installation Management, lead auditor course and control room operations at 

ONGC. Stress management and Yoga techniques are practiced to provide 

executives skill to deal with the present day management system. Programs 

are also conducted for specific requirements of employees through the 

sponsored programme group both in country and abroad to meet the specific 

requirements of training of employees. 

  Life Long learning programs include Workshop on Executive 

Competencies, Work life Balance, Leadership Essentials, Leadership, and 

Self Development for women employees (Workshop on Mahila 

Sashsktikaran Ke Paripaksh Mein Mahilaon Ke Adhikaar) etc. 

 Eighteen programs were conducted entitled Planning for Superannuation‟ 

during the year 2013-14, through ONGC Academy at various work centers 

for employees superannuating in the near future, for better planning of their 

superannuated life. This Program on “planning for superannuation” is 

organized to all Superannuating employees and it covers Physical, 

Emotional and Financial aspects of life after superannuation. 
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 During the reporting year ONGC also organized soft skill development 

(Presentation and Communication Skills, Public Speaking, Communication, 

Motivation, Attitudinal Change and Teamwork) training programs for 

employees to bring about greater efficiency and effectiveness in the 

working of employees. 

 Mokshagundam Visvesvaraya centre: ONGC in association with Society 

for Bharat Ratna Sir M Visvesvaraya National Training Facility for Skills 

for All (BMV NTFSA), Government of Karnataka, Government of India, 

GAIL, JSW, BEML, Volvo, BOSCH, L&T and a few nationalized banks 

has undertaken to set up Mokshagundam Visvesvaraya Centre for training 

Master Trainers in Skill Development (MVCTMTSD). 

 

Focus on community development 

 

a) Promotion of artisans, craftsman, musicians, artists etc. for preservation of 

heritage, Art & Culture.  

b) ONGC-NSTFDC Hathkargha Prashikshan: The CSR project was aimed at 

economically empowering the women tribal handloom artisans in Assam to 

facilitate cluster development for economically marginalized tribal populations. 

Rajeev Gandhi international sports complex, Dehradun: ONGC in 

association with Government of Uttarakhand is working towards building a 

cricket stadium-cumsports complex with a capacity of 30,000 people 

extendable to additional seats in future, car parking, a sports academy, a club 

house or gymnasium, restaurant and other auxiliary facilities. The project is 

expected to be completed in two years.                                                                                                                               

ONGC continues to the CSR interventions initiated in previous years like 

Varisthajana Swasthya Sewa Abhiyan, ONGCGICEIT Computer Centre, 

Eastern Swamp Deer Conservation, Harit Moksha, Mangrove plantation at 

Ankleshwar and Hazira and Ringal plantation in upper reaches of Himalayas. 

c) Akshaya Patra Foundation, Surat: 

A centralized fully automated mechanized kitchen with a capacity 

to provide mid-day meals to 200,000 school going children per day in 
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the district of Surat is being set up. Presently 75,000 students are being fed from 

an interim kitchen. 

Focus on education  

a) Shirdi Sai Baba school, Mahoba: ONGC in association with Shirdi Sai Baba 

Temple Society for construction and setting up of school for providing free 

education with food, clothing, study material and healthcare to under-privileged 

children in the backward region of Mahoba District. 

b) English medium residential school, Patna: ONGC in association with Soshit 

Seva Sangh is supporting construction of free English medium residential 

school in Patna, Bihar for the economically backward Mushahar community 

with estimated population of approximately 4 Million. 

c) Community school, Sitapur: The project is being developed under a PPP 

model  distribution of books to Kalavar Higher Primary School, Chelaieru 

d) Construction of Computer room for DKZP High School Yekkar. 

e) Anganwadi (Play school) building for Chelaieru Grama Panchyat. 

Auto loans, Chikkaballapur: The project 

envisages distribution of auto loans to 200 beneficiaries from Chikkaballapur and 

Bangalore. The loan is distributed through Canara Bank. ONGC has provided 

financial assistance towards margin 

money for these loans. The project would be of immense help for the poor and 

needy beneficiaries to become self-employed and earn livelihood for 

their families. 

4.4.2.2 Focus on Swachh Vidhalaya Abhiyan : As part of the movement ONGC is 

separately taking up construction of toilets in schools in and around its operational 

areas, in a mission mode. ONGC plans to take up this campaign in 26 districts of 13 

States in India, under Swachh Vidhalaya Abhiyan. 

4.4.2.3  Focus on Sanitation:  To create awareness and ensure involvement of employees, 

their family members, the secondary workforce and the general public, teams of 

volunteers will be identified who would spread awareness about value of hygiene 

and cleanliness in schools and villages by undertaking cleanliness jobs themselves. 
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Besides above seminars, competitions for innovative ideas, Nukkad Nataks 

have also been planned to spread about message of cleanliness and hygiene. 

(Source:http://www.dailypioneer.com/state-editions/dehradun/clean-india-drive-ongc-building-

toilets-in-schools.html)  

SOCIAL ASPECTS 

4.4.3.1   Focus on UNGC principles : It is the founding member of the United Nations 

Global Compact (UNGC) in India; it follows 10 principles of UNGC on Human Rights, 

labour, environment and anti-corruption for framing policies and practices on sustainable 

growth.  

4.4.3.2 Focus on principle no discrimination between genders, caste, religion, age for 

employment 

 

Figure 17  Number of females working for the 5 years 

Number of females are increasing as per above graph. 

4.4.3.3 Focus on principle of right to information: It supports right to information act, 

2005. Group companies have appointed respective Central Public Information Officers 

(CPIO) to redress the issues under the act.  

For ONGC, 126 applications received in March 2013 were carried forward to 

FY14. 1743 applications were during the year resulting in a total of 2738 

applications. 1316 requests were provided with a response during the year and 481 

requests were deemed invalid and hence rejected. 3 requests were transferred to 

other public authorities. 

4.4.3.4 Focus on employees 

The turnover as seen below is more. 
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Figure 18 Gender wise Employees Turnover ratio at ONGC 

All work practices and production operations comply with the highest Health, Safety and 

Environment (HSE) standards, in-line with globally recognised and industry accredited 

best practices and standards prescribed by government bodies 

4.4.3.5 Focus on Safety:  

 It has HSE at work place and proper training is given on any emergency 

situation as well as saving oneself. 

 Safety Training 

 At the group level, it has been realised that its aim of achieving zero-

accidents is only possible through awareness, mitigation of risks, engaging 

contractors at various levels in order to inculcate safe practices and an 

inclusive safety culture within the workforce. 

 Dedicated safety personnel at the sites and other members of the workforce 

are trained in identifying and reporting hazardous conditions. Such 

conditions reported are analyzed using methods like „Fault Tree‟ and „Event 

Tree‟ analysis and subsequently risks are prioritized using risk matrix to 

plan for contingencies and implementation of suitable control measures. 

 Through such measures the overall risk rating of the Group‟s facilities is 

brought down to ALARP levels (As Low As Reasonably Practicable). 

ONGC Group employ a substantial number of secondary work force 

(contracted) including unskilled and semi-skilled work. ONGC named the 

year 2013 as “Year of Safety of Contract Workers”. 
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 ONGC celebrates National Safety day on 4th March, 2014 on the theme 

„Manage Stress at Work Place and Control Hazards‟. 

4.4.4 OPERATIONAL ASPECTS 

4.4.4.1  Focus on R&D 

 

Figure 19 ONGC R&D Expenditure for the year( 2013-14) in millions 

ONGC has established 12 institutes with an overall objective of anchoring critical business 

processes, promoting indigenous innovation and focus research in technologies 

complementary to its business. These institutes, located throughout India, function in areas 

related to exploration, drilling, reservoir management, production technology, ocean 

engineering, HSE management and alternative sources of energy. Four dedicated centres of 

delivery (COD) also exist to further drive the group‟s presence in emerging strategic areas 

-coal bed methane (CBM), Shale gas, deep water and high pressure/high temperature 

reservoirs. 

4.4.4.2 ONGC’s Sustainable Development Policy 

ONGC believes that Sustainable Development requires contribution from all societal 

players and significantly so from corporates. 

This policy is aimed at driving efficient and effective implementation of Sustainable 

Development activities, initiatives and projects across ONGC. 

• We consider that sustainable management of water, materials and energy; addressing 

climate change through carbon management 
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are our key broad responsibilities towards environmental sustainability. 

• Our vision is to gradually work towards reducing our carbon and water footprint, 

innovative beyond compliance management of waste and prudent energy management and 

biodiversity 

4.4.4.3 Engage Stakeholders for sustainability: An effective stakeholder engagement 

framework acts as an enabler in embedding sustainability into the corporate DNA and adds 

meaning to the corporate sustainability approach. ONGC Group considers all 

individuals, groups and entities that are impacted by its operations and impact its 

operations as its stakeholder. 

Carbon Management and Sustainability Group (CM&SG) along with Corporate CSR 

Group of ONGC organised a half day stakeholder meet 

with employees. The meet was organized to communicate ONGC‟s CSR and sustainable 

development initiatives to its employees and take their feedback and views on the same.  

4.4.4.4 Focus on spending CSR activities: Out of the due CSR budget of 4,185 Million 

(calculated as per the new Companies Act, 2013), ONGC spent an amount of ` 3,413 

Million in FY 2013-14 which translates into an overall utilization of 86 %. The non-

utilization of balance CSR budget was due to delay in setting up of 102 MW Wind Power 

Plant in Jaisalmer District (a back ward 

district of Rajasthan) due to land acquisition at the site. In the last 7 years, ONGC has 

contributed 13,270 Million towards its well-structured and well-focused CSR activities. 

4.4.4.5 Focus on committee 

Following are the committees formed for executing operations effectively. 

i. Audit and ethics committee 

ii. Remuneration committee 

iii. Shareholders‟/ Investors Grievance committee 

iv. Human Resource Management Committee 

v. Project appraisal committee 

vi. Financial management committee 

vii. Health, Safety and environment committee 

viii. Dispute resolution committee  

ix. Corporate social Responsibility and sustainability committee 
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Text Analytics for Sustainability reports/ Annual reports 

(Textile Sector) 

WELSPUN INDIA LIMITED 

 

Figure 20 Welspun  Snapshot of Text analytics through Voyant tools. 
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4.5 Text Analytics for sustainability reports of Welspun India Limited 

This corpus has 1 document with  

Total words in the corpus: 20,871 words 

Unique words after elimination of stop words:  3829 words 

Table 6 High Token words relevant to the Research for Welspun 

Words Token ( Frequency) 

Sustainability 89 

Development  64 

Water  54 

Safety  45 

Initiatives  44 

Energy 39 

Economic  38 

Environmental  39 

Training  36 

Waste  36 

Workforce  35 

Community  34 

Value  34 

Social  33 

Education  30 

Growth  27 

High Quality Information from the corpus for above relevant words are as follows: 

4.5.1 ENVIRONMENTAL VARIABLE: 

4.5.1.1  Focus on innovative products:  

 Many products manufactures at Welspun uses innovative technology so that it 

harms less environment like                                                                                                                                                     

a)  Natural true products: while normal fabric processing takes 9 process steps, 



Data Analysis 

89 

 

Welspun's natural bedding takes only 5, thereby resulting in lesser chemical usage 

and also higher resource efficiency.                                                                                                                                              

b) Compressed Packing – which is different from normal vacuum packing helps 

ship 33% more comforters in a container thereby saving 33% on freight cost, fuel, 

shelf and warehouse space each.                                                                                                                                          

c)  Hygro Products - Hygro sheets, comforters, and mattress pads are made using 

the patented yarn technology. However the hygro products remain comparatively 

more durable and contain the required properties without the usage of chemicals 

and are further bio degradable since they are made up of 100% cotton.                                                                                                                     

d) Recycled Polyester Products – instead of using 2 MT of 100% polyester fibres 

we use 50% of recycled polyester to fill the comforters thereby improving the 

sustainability of the product.                                                                                                                                                                                  

e) ZZZ Mattress Pads - Welspun mattress pads are made waterproof without using 

the lamination-technique which makes the non-woven fabric non biodegradable. 

The product patent for this innovation in India has been filed in July 2013.   

4.5.1.2 Focus on environmental responsibility 

 They are in the process of developing initiatives that foster responsible farming of 

cotton which ensures safeguarding of the environment as well enables welfare of 

farmers. Through our risk management framework, we have identified certain risks 

related to raw material availability and identified alternative sources for raw 

material procurement.  

 The energy consumed from fossil fuels accounts for most of our GHG emissions. 

So primary response to climate change therefore remains, using energy more 

efficiently – principally implementing innovative technology solutions around the 

optimization of processes and machinery.  

 Employee Commute: Apart from emissions resulting from direct and indirect 

energy consumption, this year 2013-14 it started monitoring the emissions from 

their employee commute. The GHG emissions (Scope III) resulting from employee 

travel for the reporting period stood at 5427 tCO2e. The provision of transport for 

employees at the plants is aimed to discourage them from using their own transport 

and thereby reducing the related GHG emissions from individual commute. 
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4.5.1.3 Focus on Waste Management: it ensures efficiency in  processes to minimize 

waste generation.  

 The refineries are equipped with well designed Effluent Treatment Plants (ETP), 

the salient features of which are segregated collection of various effluent streams 

and elaborate treatment involving physical, chemical and biological treatment 

methods. We have installed and commissioned clean 

and more efficient treatment systems like Hydrogen Peroxide treatment / Wet Air 

Oxidation for treating Spent Caustic Streams. ETPs are also upgraded / being 

upgraded with advanced treatment systems like Tilted Plate Interceptor (TPI), 

Dissolved Air Floatation (DAF), Bio-tower, Ultra Filtration, Reverse Osmosis etc. 

Our endeavor is to arrest the pollutants at source monitor the ETP operations and 

continually improve quality over the minimum regulatory limits. 

 Focus on managing waste to generate energy: since 2010 company has focused on 

putting efforts on shifting energy use towards more renewable forms of energy. 

With this focus in mind, they have installed a centralized Nisargruna Biogas Plant 

at Anjar in order to handle and process the biodegradable waste materials that are 

generated from the kitchen, canteen, garden and other biological sludge from 

Welspun City and Gram, Anjar. Initiatives implemented towards energy 

conservation have resulted in 15740 units of power being saved as well as 11MT 

of coal per day. Currently they have 2-2.5MT of biodegradable waste that is fed 

into the plant which in turn generates 40KG of LPG that is used for cooking in the 

plant canteen 

4.5.1.4 Focus on Energy conservation and climate change:  

Some of the key initiatives taken up during the year  for energy conservation 

include:     

i. Operation of thermic fluid heaters with auto control on temperature and installation 

of drives on induced draft fans motor.                                                                                                   

ii.  Installation of VFDs on humidification plant at TT weaving and optimising fan 

and pump operations. 

iii. Compressed air audit and control for eliminating wastages by providing high 

efficient nozzles for cleaning, elimination leakages and wastages.                                                                

iv. Provision of VFDs to control DO at oxidation tank at ETP. 



Data Analysis 

91 

 

v. Guidelines for operators to start Extruders Heater on proper planned time and for 

electricians to switch 'OFF' transformer during Long Breakdowns / shutdowns 

vi. Timing interlock of Quenching Pumps with coating conveyor to stop pumps during 

long breakdowns                                                                                                                                             

vii.  At Vapi some of the initiatives like steam generation from waste heat, energy 

saving through condensate water recovery and hot water recovery and 

modifications in the thermo pac heater which resulted in reduction on fuel 

consumption. 

viii. With a view to reduce diesel consumption by Diesel Generator Sets in Retail 

Outlets and resultant reduction in GHG emissions, solar Photo Voltaic (PV) power 

generation system are installed at Retail Outlets. This initiative began in 2011 and 

since then 1265 Retail Outlets are solarized with a total combined generation 

capacity over 4.4 MW.   

ix. Solar Lantern (renewable energy), Judicial use of all resources (material resources), 

Up gradation of technology for energy efficient use.   

x. Focus on renewable energy resources: With an aim to meet India‟s rapidly 

growing energy demands, WEL has positioned itself to be India‟s biggest developer 

of solar photovoltaic projects and is an independent power producer with plans to 

build grid connected 750MW of solar power & 1 GW of wind power plants across 

India.        

4.5.1.5 Focus on water: 

 Rain water Harvesting: company harvest approximately 2 billion litres of rain water 

through structured rain water harvesting techniques. 

 A state of the art „Waste Water Recovery Plant‟ has recently been set up at Anjar. 

The plant with a capacity of 10MLD (Million Litres Daily) is an example of their 

efforts to be a greener and cleaner organization. This plant helps us recycle our 

effluent out of which we re-use 85% of the water during our processing thus 

conserving water in a resource scarce region like Anjar.      
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4.5.2 ECONOMIC VARIABLES 

 

4.5.2.1 Focus on community development 

 Employment of Women: creating products out of factory fabric scraps, it 

simultaneously provides employment for women which propagates reuse and 

recycling.By creating products out of remnant fabric, the Rags to Riches initiative 

at once provides employment for women while reusing and recycling waste. 

Innovative use of little shreds of material has resulted in a collection of 

contemporary, beautiful and sustainable furnishings such as decorative pillows, 

rugs, table linen sets as well as accessories with a truly glocal appeal. 

 RO Water Purification Plant: RO Water Purification Plant was commissioned in 

Vapi to provide safe drinking water to the villages adjoining to the WIL plant in 

Vapi. This initiative began in November, 2012 due to which approximately 6200 

people availed safe and potable drinking water. The impact of this initiative has 

resulted in the reduction of water borne diseases and an improved health status 

amongst villagers. 

4.5.2.2 Focus on Health:  

 Health checkups were conducted at Anjar, that majorly focussed on mother and 

child care which consisted of various awareness activities like family planning 

campaigns, nutrition and biological development and importance of sanitation. We 

identified the need for medical facilities in Anjar, and have established medical 

centers in Anjar in association with Matrusparsh Hospital, that offers medical 

assistance at very minimal rates.  

 Free medical checkups as well as pediatrician and gynecologists visit every 

Saturday to ensure children and women avail the required health care similarly 

medical centers are being run at Vapi and medical cards were provided to 1000 

BPL (Below Poverty Line) families in Salav.     

 Health Camp at Jolwa: Welspun organized a free health camp at Jolwa Primary 

School, Jolwa near Dahej. The camp was the first of its kind in the locality. Doctors 

from the leading hospital volunteered to offer their medical expertise and service, 

the event was welcomed by local villagers. Around 170 adults, including mothers 

with children, were screened and diagnosed for various health ailments. 
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4.5.2.3 Focus on Education:  

 In 2012, Welspun initiated the „Quality Education Programme‟ at Anjar in close 

association with the Government of Gujarat. Working with 3 government schools 

in Varsamedi, New Dudhai and Bhadreshwar, which positively impacted 28 

teachers and 584 students from classes V to VIII. The impact was measured using 

pre- and post- programme testing. During 2013-14, it has reached out to 18 

Government schools from 14 villages (Ajapar, Bhadreshwar, Kumbharia, Shinai, 

Sinugra, Veera, VidiBaug, Varsamedi, Nagalpar, Vidi, Valadiya, Indraprasth, 

Kharapasvariya, Khamra), benefitting 83 teachers and 3,844 students. 

 A local volunteer was appointed from these 14 villages to act as an EDU leader, 

working in co-ordination with the local Panchayats to monitor activities, identify 

gaps and introduce further improvements in the schools. Reviews were conducted 

on a monthly basis with a view to monitor the momentum of growth. In 2014-15, 

they have expanded to reach 20 schools in 15 villages, encompassing 5,146 

students from classes I to VIII.  

 26 para-teachers were appointed on the payroll of the Welspun Foundation for 

Health and Knowledge (WFHK). These teachers substituted for those who were 

absent. They are responsible for coaching academically weak students and also 

conduct extra-curricular activities. Apart from this „SMART Classes‟ were 

implemented across the 20 schools. The regular curriculum was made more 

practical and engaging, which improved student attendance and learning levels. 

 Balwadis: Welspun runs 4 Balwadis in the workers colonies in Anjar and Vapi, 

Gujarat and Palghar, Maharashtra. A total of 170 children benefit from the basic 

education imparted at these Balwadis. 

 Adult Literacy Programme It also run an adult literacy programme for women in 

Anjar. In 2013-14, three classes were conducted in two villages, to provide basic 

literacy to approximately 90 women. 

 Welspun Vidya Mandir: It has set up a „Vidya Mandir‟ at Anjar that runs classes 

up to class XII and follows the CBSE academic curriculum. It currently provides 

quality education to over 1,500 students and focuses on their holistic 

development.As part of the community welfare and awareness programme, the 
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school regularly organizes community service activities wherein children get the 

opportunity to visit old age homes, orphanages, etc. They also participate in art & 

craft exhibitions; and funds collected are donated to charity. 

 Lend a hand: Vocational training will be provided to class IX and X students in a 

secondary school in Ratnal village. The curriculum will include tailoring, electrical 

servicing, welding, carpentry, plumbing, basic engineering and others. 

4.5.2.4   Focus on employees: In order to ensure optimum growth and overall development 

of the talent pool, we have designed a simple, yet comprehensive process for identifying 

and developing our high potential employees. It has defined a performance – potential 

evaluation framework supported through recommendations taken from functional 

managers, previous performance records as well as a third party view obtained through 

psychometric testing. Those who clear all these filters are then mapped individually for 

specific development plans, to build competence and strengths in the areas of leadership 

skills, technical competence, general and people management. This „Individual 

Development Plan‟ in combination with a comprehensive successions planning and talent 

review mechanism aims at defining a „Talent Strategy‟ for the Group - towards building a 

leadership pipeline that will create quality leaders to manage growth and diversification 

plans of the Group‟s businesses.   

Focus on training to employees: Some of the key trainings conducted this year at WIL 

include:                                                                   

1. Effective Decision Making                                                                                                                                                        

2. Induction Plan                                                                                                                                                         

3. MDP on Effective Delivery Enhancement                                                                                                                

4. Program on Organizational Culture Enhancement 

5. Welspun Manager 

6. Personal Excellence 

7. Teamship 

8. Analytical Skills 

9. Leading to Succeed 

10. Executive Presentation Skills 

11. World Class Maintenance Management 
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4.5.3 SOCIAL FACTORS 

 

4.5.3.1  Focus on cleanliness and hygienic: employees participate in the various schemes. 

It has supported the event by providing gutter covers and road widening repair work to 

enhance cleanliness and hygienic conditions. The villages were overwhelmed when they 

were selected to receive an award and certificate from the chief minister of Gujarat for 

cleanliness and overall hygiene. 

 Company initiated anti-tobacco and health campaign in Alibaug government 

schools in collaboration with Salav Bombay foundation which aims to disseminate 

information to further create awareness about the ill effects of tobacco through 

active teacher participation. The project has an outreach of 33 schools, 53 teachers, 

7 cluster coordinators and 5 block authorities.  

 Focus on SA 8000 for workforce  

 Focus on SWACCH WELSPUN ABHIYAN‟, CREATING ECOLOGICAL 

IMPACT was launched in 2014, the Swachh Welspun Abhiyan campaign outlines a 

comprehensive blueprint for a coordinated approach in waste minimization, 

cleanliness targets, and reduction in negative environmental impact, which 

eventually impacts the ecological balance at large. 

SWA is being implemented under three facets: 

a) Housekeeping – General hygiene guidelines & „7S‟ 

b) Waste management – Reduce, recycle, reuse & disposal 

c) Green Welspun – Tree plantation & carbon emission. 

4.5.3.2 Focus on Safety: A snapshot of the initiatives taken up is listed below: 

 Construction of cross over and safe access pathways at various points within the 

plant                                         

 Provision of barricades, railing and guard frames                                                                           

 Covering of tooling arrangements to prevent corrosion                                                                

 Waste disposal through colour coding (for segregation)                                                                 
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 Sound proof arrangement at Normalizer                                                                                             

  Development of safety corner to impart awareness on unsafe acts and conditions to 

the workers                                                                                                                                                     

 Implementation of near miss reporting. Campaign on awareness of use of PPEs              

 HSE instructions in local language for the benefit of the personnel on the shop 

floor.         

 Initiation of contractor safety meeting to brief them on common errors and pitfalls 

and ways to arrest the same. 

4.5.4  OPERATING VARIABLES 

 

4.5.4.1 Focus on sustainability by developing innovative products: Nearly 30% of the 

revenues have been contributed by innovative products in Bath, Bed and Rugs. Some of 

the innovative products include „eco smart rugs‟ „recycled polyester products‟ and 

products that consume minimal water and energy for production. Adopting 'Cotton Lycra 

Core Spun Technology' in spinning with 2208 spindles. This technology will be used as 

the patented 'Flexi-fit' technology.                                                      

 ZZZ Mattress Pads - Welspun mattress pads are made waterproof without using the 

lamination-technique which makes the non-woven fabric non biodegradable. The product 

patent for this innovation in India has been filed in July 2013 

4.5.4.2 Focus on Ethics and Code of conduct policy:  it is applicable to all employees and 

is a part of the HR manual covering the following: Corporate responsibilities to employees 

and associates; Basic ethics and code of conduct for employees and associates; 

Responsibilities and obligations to all stakeholders; Fair compensation; Fair transactions 

and; Responsibilities to society and country. 

4.5.4.3 Focus on tie up with NGO: An initiative was undertaken in association with 

Prerana, an NGO in June 2012 for providing night shelter, nutrition and primary 

healthcare to 120 children belonging to commercial sex workers living in the Red light 

Area in Mumbai. 

4.5.4.4 Focus on involving stakeholders: company does take care of external and internal 

stakeholders. It engaged employees, vendors, customers, NGOs and community members 
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through one-on-one meetings, telephonic interviews and questionnaires. Customized 

questionnaires were prepared for various stakeholder groups and feedback on the same was 

solicited through a response via the representative stakeholders from each group. 

4.5.4.5  Involve employees towards sustainability: 17 Welspunites spend quality time on 

working Saturdays at enable them to contribute to the increased family income. St. Judes 

Childcare Center wherein the group teaches 38 underprivileged children suffering from 

Cancer and their parents subjects like spoken English, Computer Literacy,Dance, Art and 

Craft. 
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Alok Industries Limited  

 

Figure 21 Alok Industries Limited Snapshot of Text analytics through Voyant tools. 

4.6 Text Analytics of Annual report of Alok Industries Limited 

This corpus has 1 document with  

Total words in the corpus: 82280 

Unique words after elimination of stop words: 9478  
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Table 7 High Token words relevant to the Research for Alok Industries Ltd. 

Words Token ( Frequency) 

Value  261 

Innovative  194 

Solutions  190 

Balance  159 

 

4.6.1 ENVIRONMENTAL VARIABLE  

 

4.6.1.1 Focus on innovative products: Alok remains committed to sustainable 

manufacturing operations, which also implies use of newer and cleaner technology, use of 

eco-friendly dyes for all processing, treatment of post-dyeing effluents, installation of 

reverse osmosis (RO) units to recover fresh water from the treated one and installation of 

Selective Catalytic Reduction (SCR) systems in the exhaust of the DG sets to reduce 

oxides of Nitrogen. The Company encourages the use of recycled products and has set up a 

recycled polyester unit with 20 tons/ day of capacity to recycle polyester and polyester 

yarn waste, flakes and PET bottles to produce 100% recycled polyester fiber. 

4.6.1.2 Focus on reducing environment pollution and efficient energy consumption 

Following are some of the measures to reduce environment pollution and efficient energy 

consumption:  

a) LED lights installed in place of florescent ones which are more energy efficient 

with minimum maintenance and long life. 

b) Conversion of DC to AC drives on machines, wherever possible. 

c) Installation of 28W tube with special reflectors in place of 40W tube with same 

illumination. 

d) Usage of coal gassifiers to enhance boiler utility and reduce utility cost. 

e) Bore wells are connected to one central tank and special arrangement being erected 

for water supply with centralized controls attached with level sensors. 
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f) Installation of Energy Monitoring System for greater accuracy of energy 

consumption 

g) Replacement of fixed speed compressors with variable speed compressors. 

4.6.1.3 Focus on conservation of energy: 

    The measures taken in this direction at the units are as under: 

 Replaced inefficient motors with energy efficient motors; 

 Installed power factor capacitor banks to save energy; 

 Heat recovery from CRP hot water to boiler feed; 

 Increase in temperature of feed water for saving on coal consumption in boilers; 

 Shades were covered by installing Natural ventilation equipment; 

  Load on air-conditioning plant reduced by introducing special methods; 

 Caustic handling system has been installed on process machines; 

 Made use of waste water generated by cooling coil moisture; 

 Energy audits are being conducted periodically; 

 Employees have been trained in energy conservation measures; 

 Trimming of impellers to save on power consumption in chilled water pumps; 

 Rain water harvesting for bore wells. 

4.6.1.4 Focus on waste management: We have installed Reverse Osmosis Plants and a 

modern Effluent Treatment Plant at our facilities that have been certified as eco-friendly by 

the authorities. 

4.6.1.5 Focus on water: Made use of waste water generated by cooling coil moisture; Rain 

water harvesting for bore wells. Bore wells are connected to one central tank and special 

arrangement being erected for water supply with centralized controls attached with level 

sensors. 
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4.6.2 ECONOMIC VARIABLE  

Various initiatives have been taken  

 

4.6.2.1 Focus on fair price across the value chain: Alok is a Fair Trade (FLO) certified 

company and value the fair price concept across the value chain. Since the textile 

chains have resource poor growers as the weak link at the far end of the chain, Alok 

initiated and has been instrumental in few of the well known Organic & Fair Trade 

cotton projects in India and abroad where in a premium is paid to the marginal 

Organic and Fair Trade cotton growers. Alok buys back their farm produce to 

enable them effectively integrate with the market and remain sustainable in a highly 

volatile cotton business. Alok partnered with Zameen Organic in an effort to form a 

golden textile value chain which included a farmer owned Organic & Fair Trade 

Company.   Similarly, cotton made in Africa (CMiA) is another important variant 

of sustainable cotton type Alok is into and supplies its quality products to 

sophisticated markets in parts of Europe. Alok has been playing a key role in a very 

ambitious Organic & Fair Trade cotton project in West Africa which has the 

world's top lingerie brand on board. 

4.6.2.2 Focus on creating value  : 

a)  Creating an integrated manufacturing facility of global scale that can truly reap 

the benefits of its size and scope to compete in a world market.  

b) Creating delivery capabilities across all elements of the value chain for both 

polyester and cotton.  

c) The company encourages participation in its business procurement process and 

human resource needs from local as well as small producers surrounding its 

places of operations. Company has sound e-procurement practices based on the 

principle of competitiveness and such procurement practices are executed in a 

manner that is transparent, fair, competitive and cost effective. 

d) Creating a wide product portfolio with investments into special products like 

technical textiles.  

e) Company has cemented strong relationships with customers across the world 

many of whom are marquee brands. The ability to do this bears testament to our 

delivery capabilities and product quality. 
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Focus on community development:  

a) They have undertaken projects along with government to build toilets in nearby 

villages. Target is 500 toilets to be constructed by the year. 

b) It has its Alok Public school. 

c) Around 27 lakhs have been spent on various projects like expenses for the 

dialysis centre at Silvassa, promotion of sports, cultural & religious activities 

and relief to flood affected areas. 

d) Regularly Blood donation camp is organized by company. 

e) Various social welfare initiatives viz. health & medical care, education and 

mid-day meals with focus on welfare of the economically and socially deprived 

sections of society are implemented, mostly, in the 

vicinity of establishments for improving quality of life of 

the community 

f) The Company has launched initiatives for training and employment of the tribal 

women folk, education and feeding of their children. 

g) It employs tribal women in weaving looms and garment/made up stitching 

machines after intensive training and orientation. 

Each of these certifications and practices weigh in company‟s favour when 

customers consider their preference. 

4.6.2.3 Focus on grooming people as innovators & value creators: Employees are given 

training on safety and innovation. 

4.6.2.4 Focus on Education:  

a) The other area where Alok has been active is education. Advanced Academy 

for Development of Textile Technologists (AADTT), is an Alok initiative in 

collaboration with a leading dyes manufacturer. The endeavour here is to 

provide value added training in textiles to give them a meaningful professional 

fulfilment in working in the textiles sector and buck the trend of fresh textiles 

graduates leaving the industry for careers in other sectors like IT. 

b) It has started Alok Public school in Silvassa. CBSE school known for its 

innovative methods of teaching. 
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SOCIAL FACTOR 

4.6.2.5 Focus on health and safety: OHSAS 18001: 2007 for Occupational Health and 

Safety 

4.6.2.6 Focus on Value Added services to customers.  

 

4.6.4 OPERATIONAL FACTOR 

 

4.6.4.1 Focus on code of conduct: The Company has a defined Code of Conduct for 

Directors as well as the Senior Management and Employees of the Company that covers 

issues, inter alia, related to ethics, bribery, etc. The Code of Conduct for 

Senior Management and Employees, inter alia, covers all dealings with suppliers, 

customers and other business partners including Joint Ventures and other stakeholders. 

4.6.4.2 Focus on R&D 

 The Company has well established R & D facilities for carrying out research in 

areas of technical textiles and polyester yarn. 

 The research and development as a percentage of total turnover is 0.11% 

4.6.4.3 Focus on creating value for stakeholder: Alok Industries Ltd. puts forth key 

information about the Company and its performance, including quarterly results, official 

news releases, and presentations to analysts, on its website www.alokind.com regularly for 

the benefit of the public at large. During the period, the quarterly results of the company‟s 

performance have been published in leading 

newspapers such as „Business Standard, „The Economic Times‟ in English, all Mumbai 

editions and in „Western Times‟, Gandhinagar edition and are also posted on its website. 

4.6.4.4 Focus on Innovative means to sustain operations – dollarizing debt & reducing 

interest outgo. 
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Raymond Industries Limited  

 

Figure 22 Raymond Industries Limited Snapshot of Text analytics through Voyant tools. 

4.7 Text Analytics for Annual report of Raymond  Industries Limited (Textile Sector) 

This corpus has 1 document with  

Total words in the corpus: 1623 

Unique words after elimination of stop words: 599 
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Table 8 High Token words relevant to the Research for Raymond Industries Ltd. 

Words Token ( Frequency) 

Energy  32 

Conservation  18 

Water 17 

Process  11 

Monitoring  8 

Efficiency  5 

 

4.7.1.ENVIRONMENT VARIABLE  

Focus on environment 

 Firm‟s manufacturing plants are ISO 14001:2004 certified and have specific 

goals and targets which are monitored at regular intervals. 

 The Company is conscious of the importance of environmentally clean and 

safe operations.  

 The Company's policy requires conduct of operations in such a manner, so 

as to ensure safety of all concerned, compliances environmental regulations 

and preservation of natural resources. 

 Installation of solar lights and transparent sheets. 

 Replacement of powered ventilators with wind ventilators. 

 Reduction in supply steam pressure from source. 

 Time switches in warehouse department. 

 Regular thermograph audit for insulation and electrical installation. 

 Installation of capacitors near load for improvement of power factor. 

 Use of hot water through waste heat recovery. 

 

4.7.1.2 Focus on environmental management system: It has institutionalized sound 

environmental management systems and strategies including pollution prevention, 

adoption of cleaner technologies, effective resource management, waste avoidance 

and best operating practices, in particular, the company is committed to optimize 

consumption of all resources including chemicals, water and electrical energy. 
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Specific objectives and targets are established, monitored and reviewed at 

appropriate intervals in order to track and verify environmental performance. 

 

Focus on Energy conversation 

A cross functional team is formed across the manufacturing plants 

 To share views and best practices across the units keeping energy 

conservation as the main motto 

 Quarterly meetings are held in rotation in any one of the units and 

further action plans are listed out. 

 To carry Audits (Members of other units) and find out more scope for 

Energy Conservation. Also third party audit is done. 

 This has fostered an environment of collective growth and improvement 

with specific focus on energy conservation. 

 Implementation of energy management system is under process 

 Following are some of the measures taken by company:  

i. Conversion of Chiller plant into Normal Humidification Plant of 

spinning and weaving department. 

ii. Installation of Effimax system in order to save coal consumption 

Controlling of Suction Fan in Ring Frame machine and Ring 

Box machine 

iii. Installation of VFDs in Circulation Pump in Top Dyeing 

Machines and Humidification Plant. 

iv. Installation of New type of Solar heater for better efficiency. 

v. Replacement of 36W tube lights with 20W LED with maintained 

illumination. 

vi. Installation of Variable Frequency Drives at Air Washer towers. 

vii. Energy recovery System (Waste Heat) aligned with compressor  

viii. Implementation of nature switch 

ix.  Installation of skypipes for day light harvesting. 

4.7.1.4 Focus on water:  

Organization is focusing on conversation of water by following means:  
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i. They use to recover the cooling water of Dyeing plant and steaming 

machine. This water is feed to the raw water tank of plant from 

where it is reused. By this process firm save approximately 40000 

KL of water annually. 

ii. Finishing water recovery from overflow machines. 

iii. Machine Return Water taken back into process. 

iv. Reutilization of Treated Effluent for process through RO Plant. 

(Approx. 50%). 

v. Regular Checking for Leakages & arresting the same. 

vi. Installation of new water efficient machines which consume less 

water. 

vii. Rain water harvesting during rainy season accounting for around 70 

Lac liters in a season. 

viii. Water Audit is conducted from external agency for looking in for 

optimum utilization. 

4.7.2 ECONOMIC VARIABLE  

4.7.2.1 Focus on Education 

Following are some of the Initiatives by the company in education:  

a) Smt Sulochanadevi Singhania School at Thane, Maharastra run by Smt. 

Sulochanadevi singhania school trust , a public charitable education trust. 

b) Kailashpat Singhania high school in Chhindwara, Madhya Pradesh, run by an 

education society, both the schools have an overall strength of about 8000 students. 

c) Dr. Vijaypat Singhania school at Vapi, Gujarat run by the school trust provides 

quality education not only to the Raymond employees” children, but also to the 

children of the local purpose. 

4.7.2.2 Focus on Community: 

a) The Raymond Rehabilitation Centre for the welfare of under-privileged children 

was inaugurated on 3rd July, 2006 at Jekegram, Thane.  

With an intention of making less fortunate children independent and self-sufficient 

in life, the centre provides free vocational training workshops to young boys and 

girls over 16 years. The three-month vocational courses will comprise of basic 
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training in electrical, air-conditioning & refrigeration courses, tyre puncture and 

repair, plumbing etc. 

b) The three-month vocational courses will comprise of basic training in electrical, 

air-conditioning & refrigeration courses, tyre puncture and repair, plumbing etc 

would be conducted by the finest faculty from Industrial Training Institutes (ITI), 

set up under the Directorate of Vocational Education and Industrial Training, 

Government of Maharashtra. The Centre will work in close association with select 

NGOs for the vocational training courses. 

c) During 1983 a well equipped „Raymond Embryo research Centre ( RERC) for 

cattle was set up at Gopalnagar near Bilaspur in Chattisgarh state. The laboratory 

continued the extensive research in Embryo Transfer in cattle. The significant 

achievements of Raymond in the field of embryo transfer have resulted into birth of 

thousands of embryo transfer Lambs and hundreds of Embryo transfer Calves.  

d) Besides, the centre has produced quality bulls by embryo transfer technology for 

semen production. The RERC was also successful in freezing and sexing the 

embryos and produced calves out of these frozen and sexed embryos. This centre 

has gained national & international recognition due to the pioneering and extensive 

work in the field of Embryo Transfer in cattle. It is the only Embryo Transfer 

laboratory in India which is accredited by The Union Ministry of Agriculture and 

Animal Husbandry, Government of India 

4.7.2.3 Focus on Employees: Based on business and employee needs, learning initiatives 

are identified for employees to enhance their skills. Every initiative is designed such that it 

is relevant and useful for employees to apply in their work and deliver better results. 

4.7.3 SOCIAL VARIABLE 

 

4.7.3.1 Focus on safety:  OHSAS 18001: 2007 for Occupational Health and Safety 

4.7.3.2 Focus on innovative processes and technologies: Color Plus constantly innovating 

the processes and technologies which offering the buyers new world of comfort. Some of 

the technological innovations it is well known for; include thermo-fused buttons, golf ball 

wash, soft jeans, wrinkle free technology, stain-free fabric and the cone dyed technique. 

It uses wool which is a natural resource in manufacturing its product. 
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4.7.4 OPERATING VARIABLE  

4.7.4.1 Focus on Committees for Operating  

 Audit Committee 

 Nomination and Remuneration Committee 

 Stakeholders Relationship Committee 

 Corporate Social Responsibility Committee 
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Quantitative Analysis for Measuring Opinions Of managers 

An extensive research has been undertaken to quantify the research and two set of area 

have been identified. First set consists of what are the opinions of managers towards 

practicing CSR? And second set consists of how companies act? The ongoing research has 

provided the base for the further study. The first area has been further analyzed in three 

major areas namely need for and rational of social responsibility, approaches of the 

practice and lastly implementation and practice of social responsibility. In the first area 

topics like social relief and reconstruction, internal employee service programme, job 

creation, encouraging consumerism, support of minority enterprises, pollution abatement, 

resource conservation measures, society improvement programme, rural development and 

foreign investment have been identified. 

The analysis is undertaken sector wise and hierarchy wise to know the opinion of 

managers. 

4.8 Opinions of Managers towards need of CSR 

4.8.1 Opinions of managers that in 21st century financial performance of the 

company is based on CSR 

Table 9 : 4.8.1 S) Sector Wise 

 

Opinion of managers that in 21st century 

financial performance of the company is  

based on CSR  

  Yes Total  

Type of 

sector 

Textile sector 
100.0% 100.0% 

  Oil & Gas sector 100.0% 100.0% 

Total 100.0% 100.0% 
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Table 10 4.8.1 H) Hierarchy Wise 

 

Opinion of managers that in 21st century 

financial performance of the company is  

based on CSR  

  Yes Total  

Level of Hierarchy Top Level 100.0% 100.0% 

  Middle Level 100.0% 100.0% 

Total 100.0% 100.0% 

Interpretation: It could be observed that all managers from both sectors and from the 

respective hierarchy have an opinion that in 21
st
 century financial performance of the 

company is based on CSR. 

4.8.2 Opinion of managers with Industry, that it plays a dominant role in shaping our 

society. 

Table 11 4.8.2 S) Sector wise analysis   

 
Industry plays a dominant role in 

shaping our society 
Total 

 Yes No Yes 

Type of sector  Textile Sector 96.2% 3.8% 100.0% 

 Oil & Gas sector 100.0%  100.0% 

Total 98.1% 1.9% 100.0% 

  

Table 12 4.8.2 H) Hierarchy wise 

 
Industry plays a dominant role in 

shaping our society 
Total 

 Yes No Yes 

Level of Hierarchy Top Level 100.0%  100.0% 

 Middle Level 97.7% 2.3% 100.0% 

Total 98.1% 1.9% 100.0% 
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Interpretation: So, from the above analysis it could be said that almost all the managers 

sector wise and Hierarchy wise has an opinion that industry has a dominant role in shaping 

our society, into a socialistic society 

4.9 Opinions of managers towards Criticism against industry by the society  

Sector wise 

4.9.1(S) Opinions of managers sector wise towards criticisms of companies that it is 

self centric or concerned with their own self. 

 

4.9.1H0 (S) : There is no significant difference between the opinions of managers sector 

wise towards criticisms of companies that it is self centric or concerned with their own self. 

 4.9.1(S) : There is a significant difference between the opinions of managers sector wise 

towards criticisms of companies that it is self centric or concerned with their own self. 

 

Table 13 4.9.1.1 (S) Companies lead and control the national economy in their own 

interest. 

 
It tries to lead and control the national economy in their own 

interest 
 

 
Strongly 

Disagree 
Disagree Uncertain Agree 

Strongly 

Agree 
Total 

Type of 

sector 
Textile sector 5.8% 3.8% 38.5% 48.1% 3.8% 100.0% 

 Oil & Gas sector   23.1% 30.8% 46.2% 100.0% 

Total 2.9% 1.9% 30.8% 39.4% 25.0% 100.0% 

 

 

Chi-Square Tests 

27.591 4 .000 

32.886 4 .000 

20.454 1 .000 

104 

Pearson Chi-Square 

Likelihood Ratio 

Linear-by-Linear 
Association 

N of Valid Cases 

Value df 
Asymp. Sig. 
(2-sided) 
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Interpretation: Null hypothesis is rejected. So, there is a significance difference between 

the opinion of managers sectors wise towards criticism that companies try to lead and 

control the national economy in their own interest. 

Table 14 4.9.1.2 S) It sabotage and corrupt democratic government to serve their own 

interests   

 
It sabotage and corrupt democratic government to serve their 

own interests. 
 

 
Strongly 

Disagree 
Disagree Uncertain Agree 

Strongly 

Agree 
Total 

Type of 

sector 
Textile sector 11.5% 3.8% 26.9% 44.2% 13.5% 100.0% 

 Oil & Gas sector 5.8%  21.2% 42.3% 30.8% 100.0% 

Total 8.7% 1.9% 24.0% 43.3% 22.1% 100.0% 

 

 

Interpretation:  Null Hypothesis may be accepted. So, there is no significance difference 

between the managers sector wise for the criticism of companies against that it subverts 

and corrupts domestic government to serve their own interests. 

Table 15 4.9.1.3 S) Companies is concerned only to maximize profit, without considering 

the long run or side effects of it.   

 
Companies are concerned only to maximize profit Without 

considering the long run or side effects of it. 
 

 
Strongly 

Disagree 
Disagree Uncertain Agree 

Strongly 

Agree 
Total 

Type of 

sector 
Textile sector 15.4% 0% 25.0% 51.9% 7.7% 100.0% 

 Oil & Gas sector 1.9% 3.8% 23.1% 46.2% 25.0% 100.0% 

Total 8.7% 1.9% 24.0% 49.0% 16.3% 100.0% 

 

Chi-Square Tests 

6.904 4 .141 

7.793 4 .099 

4.892 1 .027 

104 

Pearson Chi-Square 

Likelihood Ratio 

Linear-by-Linear 

Association 

N of Valid Cases 

Value df 

Asymp. Sig. 

(2-sided) 
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Interpretation:  Null Hypothesis is rejected. So, there is a significance difference between 

the opinion of sector wise managers towards criticism of companies for seeking maximum 

profit with no regard to long run or side effects. 

Table 16 4.9.1.4 S) Heavy external cost is imposed by Companies to public with 

generating pollution and ugliness. 

  

 
Companies force heavy external cost by giving pollution and 

ugliness to public. 
 

 
Strongly 

Disagree 
Disagree Uncertain Agree 

Strongly 

Agree 
Total 

Type of 

sector 
Textile sector 11.5% 3.8% 13.5% 55.8% 15.4% 100.0% 

 Oil & Gas sector   11.5% 71.2% 17.3% 100.0% 

Total 5.8% 1.9% 12.5% 63.5% 16.3% 100.0% 

 

 

 

 

Interpretation:  Null hypothesis may be accepted. So, there is no significance difference 

between the opinion of managers towards criticism against Companies force heavy 

external cost by giving pollution and ugliness to public. 

 

Chi-Square Tests

12.426 4 .014

14.204 4 .007

6.204 1 .013

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

Chi-Square Tests

9.105 4 .059

12.198 4 .016

6.418 1 .011

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Table 17 4.9.1.5 S) Companies overproduce and exhaust natural resources not thinking 

of future generations.   

 
It overproduces and exhausts natural resources not thinking of 

future generations. 
 

 
Strongly 

Disagree 
Disagree Uncertain Agree 

Strongly 

Agree 
Total 

Type of 

sector 
Textile sector 3.8% 11.5% 19.2% 53.8% 11.5% 100.0% 

 Oil & Gas sector   26.9% 44.2% 28.8% 100.0% 

Total 1.9% 5.8% 23.1% 49.0% 20.2% 100.0% 

 

 

Interpretation:  Null hypothesis is rejected so, there is a significance difference between 

the opinion of managers sector wise against the criticism of companies that they 

overproduce and exhaust natural resources not thinking of future generations. 

 

Table 18 4.9.1.6 S) Companies make decisions that are rationalistic rather than 

humanistic for their own favour. 

 
It Make decisions that are rationalistic rather than humanistic for 

their own favour 
 

 
Strongly 

Disagree 
Disagree Uncertain Agree 

Strongly 

Agree 
Total 

Type of 

sector 
Textile sector 9.6% 3.8% 40.4% 26.9% 19.2% 100.0% 

 Oil & Gas sector  1.9% 17.3% 59.6% 21.2% 100.0% 

Total 4.8% 2.9% 28.8% 43.3% 20.2% 100.0% 

 

Chi-Square Tests

13.014 4 .011

16.236 4 .003

6.331 1 .012

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Interpretation: Null Hypothesis is rejected, so there is a significance difference between 

the opinion of managers sector wise for the criticism against companies that they make 

decisions that are scientific and rationalistic rather than humanistic. 

Table 19 4.9.1.7 S) Companies endeavor only to maximize managerial interest in power, 

security and prestige, rather than profitability 

 
It endeavors only to maximize managerial interest, in power, 

security and prestige, rather than profitability. 
 

 
Strongly 

Disagree 
Disagree Uncertain Agree 

Strongly 

Agree 
Total 

Type of 

sector 
Textile sector 9.6% 9.6% 50.0% 23.1% 7.7% 100.0% 

 Oil & Gas sector  7.7% 17.3% 44.2% 30.8% 100.0% 

Total 4.8% 8.7% 33.7% 33.7% 19.2% 100.0% 

 

 

Interpretation: Null Hypothesis is rejected. So there is a significance difference between 

the opinion of managers sector wise towards criticism against the companies that they 

endeavors only to maximize managerial interest, in power, security and prestige, rather 

than profitability. 

 

 

Chi-Square Tests

16.603 4 .002

18.840 4 .001

8.972 1 .003

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

Chi-Square Tests

24.025a 4 .000

26.886 4 .000

18.408 1 .000

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

4 cells (40.0%) have expected count less than 5. The

minimum expected count is 2.50.

a. 
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Table 20 4.9.1.8 S) Companies disfigure the socio-cultural values of the host country 

and generate poor spirit abroad for their interest. 

 
Disfigure the socio-cultural values of the host country and 

generate poor spirit abroad for their interest 
 

 
Strongly 

Disagree 
Uncertain Agree 

Strongly 

Agree 
Total 

Type of 

sector 
Textile sector 15.4% 46.2% 34.6% 3.8% 100.0% 

 Oil & Gas sector  25.0% 36.5% 38.5% 100.0% 

Total 7.7% 35.6% 35.6% 21.2% 100.0% 

 

 

Interpretation: Null hypothesis is rejected. So, there is a significance difference between 

the opinion of managers against the criticism that Companies disfigure the socio-cultural 

values of the host country and generate poor will abroad for their interest. 

It is analysed that views of managers sector wise against the criticism of industry that they 

are self centric differs.  

4.9.2 (S) opinions of managers sector wise that Companies face criticism that they are 

against the development of society 

 

4.9.2 H0(S): Hypothesis: There is no significance difference between the opinions of 

managers sector wise that Companies face criticism that they are against the development 

of society 

4.9.2 H1(S): There is a significance difference between the opinions of managers sector 

wise that Companies face criticism that they are against the development of society. 

 

   

Chi-Square Tests

26.025a 3 .000

31.532 3 .000

23.905 1 .000

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

2 cells (25.0%) have expected count less than 5. The

minimum expected count is 4.00.

a. 
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Table 21 4.9.2.1 S) Companies as a seller do very little to promote the interests of 

consumers.   

 
They as a seller do very little to promote the interests of 

consumers 
 

 
Strongly 

Disagree 
Disagree Uncertain Agree 

Strongly 

Agree 
Total 

Type of 

sector 
Textile sector 11.5%  34.6% 53.8%  100.0% 

 Oil & Gas sector  1.9% 32.7% 44.2% 21.2% 100.0% 

Total 5.8% 1.0% 33.7% 49.0% 10.6% 100.0% 

 

 

Interpretation: Null hypothesis is rejected so, there is a significance difference between 

the opinion of managers sector wise towards the criticism against companies that they as a 

seller do very little to promote the interests of consumers. 

 

Table 22 4.9.2.2 S) companies due to frustration prevent well urban and regional 

planning.  

 
Companies due to frustration prevent well urban and regional 

planning. 
 

 
Strongly 

Disagree 
Disagree Uncertain Agree 

Strongly 

Agree 
Total 

Type of 

sector 
Textile sector 15.4%  23.1% 17.3% 44.2% 100.0% 

 
Oil & Gas 

sector 
 1.9% 19.2% 55.8% 23.1% 100.0% 

Total 7.7% 1.0% 21.2% 36.5% 33.7% 100.0% 

 

Chi-Square Tests

18.519 4 .001

25.473 4 .000

9.094 1 .003

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Interpretation: Null hypothesis is rejected, so there is a significance difference between 

the opinions of sector wise managers against the criticism of companies due to frustration 

prevent well urban and regional planning. 

Table 23 4.9.2.3 S) Companies prejudice the community and the quality life in society.   

 
Companies prejudice the community and the quality life in 

society 
 

 
Strongly 

Disagree 
Disagree Uncertain Agree 

Strongly 

Agree 
Total 

Type of 

sector 
Textile sector 15.4% 1.9% 17.3% 53.8% 11.5% 100.0% 

 Oil & Gas sector  9.6% 26.9% 53.8% 9.6% 100.0% 

Total 7.7% 5.8% 22.1% 53.8% 10.6% 100.0% 

 

 

 

Interpretation:  Null Hypothesis is rejected. So, there is a significance difference between 

the opinion of manager sector wise for the criticism against Companies that they prejudice 

the community and the quality life in society. 

 

 

 

 

 

 

Chi-Square Tests

23.165 4 .000

27.251 4 .000

1.274 1 .259

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

Chi-Square Tests

11.845 4 .019

15.188 4 .004

.918 1 .338

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Table 24  4.9.2.4 S) Companies has replaced corporate social equality with oligarchy. 

 Companies has replaced corporate social equality with oligarchy  

 
Strongly 
Disagree 

Disagree Uncertain Agree 
Strongly 
Agree 

Total 

Type of 

sector 
Textile sector 5.8% 11.5% 36.5% 17.3% 28.8% 100.0% 

 
Oil & Gas 

sector 
 1.9% 32.7% 32.7% 32.7% 100.0% 

Total 2.9% 6.7% 34.6% 25.0% 30.8% 100.0% 

 

 

Interpretation: Null hypothesis is accepted, so there is no significance difference between 

the opinion of sector wise managers towards criticism against companies that they have 

replaced social equality with oligarchy. 

 

Table 25 4.9.2.5 S) Companies impede the entry of new firms and stifle the growth of 

small enterprises  

   

 Impede the entry of new firms and stifle the growth of small enterprises 

 Disagree Uncertain Agree 
Strongly 

Agree 
Total 

Type of 

sector 
Textile sector 13.5% 23.1% 42.3% 21.2% 100.0% 

 Oil & Gas sector 1.9% 19.2% 59.6% 19.2% 100.0% 

Total 7.7% 21.2% 51.0% 20.2% 100.0% 

 

 

Chi-Square Tests

9.269 4 .055

10.859 4 .028

4.517 1 .034

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Interpretation: There is no significance difference between the opinion of managers 

sector wise towards the criticism against the companies that they impede the entry of new 

firms and stifle the growth of small enterprises. 

Table 26 4.9.2.6 S) Companies connive to raise prices and to hold back improved 

products 

   

 
Companies connive to raise prices and to hold back improved 

products 
 

 
Strongly 

Disagree 
Disagree Uncertain Agree 

Strongly 

Agree 
Total 

Type of 

sector 
Textile sector 15.4%  25.0% 38.5% 21.2% 100.0% 

 Oil & Gas sector  7.7% 25.0% 38.5% 28.8% 100.0% 

Total 7.7% 3.8% 25.0% 38.5% 25.0% 100.0% 

 

 

Interpretation: Null hypothesis is rejected, so there is a significance difference between 

the opinion of managers sector wise towards criticism against companies conspire to raise 

prices and to suppress improved products. 

 

Chi-Square Tests

6.258 3 .100

6.827 3 .078

2.318 1 .128

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

Chi-Square Tests

12.615a 4 .013

17.253 4 .002

3.044 1 .081

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

4 cells (40.0%) have expected count less than 5. The

minimum expected count is 2.00.

a. 
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It could be analysed that views of managers sector wise differ for the criticism against 

industry that they are against the development of society 

 

Analysis of 4.9.3 opinions of managers for companies are criticized that Political 

parties are supporting companies which is not forcing it to work for society. 

 

H0 4.9.3(S) Hypothesis: There is no significance difference between the managers sector 

wise that companies are criticized that Political parties are supporting companies which is 

not forcing it to work for society. 

 

H1: 4.9.3 (S) There is a significance difference between the managers sector wise that 

companies are criticized that Political parties are supporting companies which is not 

forcing it to work for society.  

Table 27 4.9.3.1 S) Companies buy support from political parties by making campaign 

contributions.   

 
Buy support from political parties by making campaign 

contributions 
 

 
Strongly 

Disagree 
Disagree Uncertain Agree 

Strongly 

Agree 
Total 

Type of 

sector 
Textile sector 5.8% 13.5% 21.2% 44.2% 15.4% 100.0% 

 Oil & Gas sector   19.2% 48.1% 32.7% 100.0% 

Total 2.9% 6.7% 20.2% 46.2% 24.0% 100.0% 

 

 

Interpretation: Null hypothesis is rejected. There is a significance difference between the 

opinions of managers sector wise towards criticism against companies that they buy 

support from political parties by making campaign contribution. 

Chi-Square Tests 

13.371 4 .010 

17.308 4 .002 

11.059 1 .001 

104 

Pearson Chi-Square 

Likelihood Ratio 

Linear-by-Linear 

Association 

N of Valid Cases 

Value df 

Asymp. Sig. 

(2-sided) 
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Table 28 4.9.3.2 S) Companies get heavily subsidized government deal, licenses, loan 

and contracts.   

 
Companies get heavily subsidized government deal, licenses, 

loan and contracts. 
 

 
Strongly 

Disagree 
Disagree Uncertain Agree 

Strongly 

Agree 
Total 

Type of 

sector 
Textile sector 11.5% 3.8% 34.6% 34.6% 15.4% 100.0% 

 Oil & Gas sector   34.6% 40.4% 25.0% 100.0% 

Total 5.8% 1.9% 34.6% 37.5% 20.2% 100.0% 

 

 

Interpretation: Null hypothesis is accepted as Chi-square is 0.051 greater than 0.05 so, 

there is no significance difference between the opinion of sector wise managers towards 

criticism against company that they Companies get heavily subsidized government deal, 

licenses, loan and contracts  

Table 29 4.9.3.3 S) Companies offer little mental satisfaction to workers   

 Offer little mental satisfaction to workers  

 
Strongly 

Disagree 
Disagree Uncertain Agree 

Strongly 

Agree 
Total 

Type of 

sector 
Textile sector 11.5% 3.8% 48.1% 28.8% 7.7% 100.0% 

 Oil & Gas sector 1.9%  32.7% 32.7% 32.7% 100.0% 

Total 6.7% 1.9% 40.4% 30.8% 20.2% 100.0% 

 

Chi-Square Tests 

9.421 4 .051 

12.523 4 .014 

6.822 1 .009 

104 

Pearson Chi-Square 

Likelihood Ratio 

Linear-by-Linear 
Association 

N of Valid Cases 

Value df 
Asymp. Sig. 
(2-sided) 
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Interpretation: Null hypothesis is rejected. So, there is a significant difference between 

the opinions of managers sector wise towards criticism of companies against offering little 

mental satisfaction to workers. 

  

It could be analysed that views of managers sector wise differ that companies are criticized 

that Political parties are supporting companies which is not forcing it to work for society.   

 

4.9 Hierarchy wise analysis 

4.9.1(H) Opinions of managers towards criticisms of companies that it is self centric 

or concerned with their own self 

 

H0 4.9.1(H): There is no significant difference between the opinion of manager‟s 

hierarchy wise towards criticisms of companies that it is self centric or concerned with 

their own self 

H1 4.9.1(H) : There is a significant difference between the opinion of manager‟s hierarchy 

wise towards criticisms of companies that it is self centric or concerned with their own self 

Table 30 4.9.1.1 H) Companies lead and control the national economy in their own 

interest. 

 
Companies lead and control the national economy in their 

own interest. 
 

 
Strongly 

Disagree 
Disagree Uncertain Agree 

Strongly 

Agree 
Total 

Level of Hierarchy Top Level   31.3% 50.0% 18.8% 100.0% 

 
Middle 

Level 
3.4% 2.3% 30.7% 37.5% 26.1% 100.0% 

Total 2.9% 1.9% 30.8% 39.4% 25.0% 100.0% 

Chi-Square Tests

15.268 4 .004

17.055 4 .002

13.942 1 .000

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Interpretation: Null hypothesis is accepted so there is no  significance difference between 

the opinion of manager‟s hierarchy wise towards criticism against companies that it leads 

and controls the national economy in their own interest. 

 

Table 31 4.9.1.2 H) Companies sabotage and corrupt democratic government to serve 

their own interests 

 
Companies sabotage and corrupt democratic 

government to serve their own interests 
 

 
Strongly 

Disagree 

Disagre

e 
Uncertain Agree 

Strongly 

Agree 
Total 

Level of Hierarchy Top Level   25.0% 43.8% 31.3% 100.0% 

 Middle Level 10.2% 2.3% 23.9% 43.2% 20.5% 100.0% 

Total 8.7% 1.9% 24.0% 43.3% 22.1% 100.0% 

 

 

Interpretation:  Null Hypothesis is accepted as chi-square is 0.708 greater than 0.05. So, 

there is no significance difference between the opinion of manager‟s hierarchy wise for the 

Chi-Square Tests

1.743a 4 .783

2.493 4 .646

.072 1 .788

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

6 cells (60.0%) have expected count less than 5. The

minimum expected count is .31.

a. 

Chi-Square Tests

2.722a 4 .605

4.330 4 .363

2.220 1 .136

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

5 cells (50.0%) have expected count less than 5. The

minimum expected count is .31.

a. 
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criticism of companies against that it subverts and corrupts domestic government to serve 

their own interests. 

Table 32 4.9.1.3 H) Companies is concerned only to maximize profit, without 

considering the long run or side effects of it.   

 
Companies are concerned only to maximize profit, 

without considering the long run or side effects of it. 
 

 
Strongly 

Disagree 
Disagree Uncertain Agree 

Strongly 

Agree 
Total 

Level of Hierarchy Top Level   25.0% 43.8% 31.3% 100.0% 

 Middle Level 10.2% 2.3% 23.9% 50.0% 13.6% 100.0% 

Total 8.7% 1.9% 24.0% 49.0% 16.3% 100.0% 

 

 

Interpretation:  Null Hypothesis is accepted. So, there is no significance difference 

between the opinion of manager‟s hierarchy wise that companies are criticized that they 

are concerned only to maximize profit, without considering the long run or side effects of 

it. 

 

Table 33 4.9.1.4 H) Companies force heavy external cost by giving pollution, noise and 

ugliness to public.   

 
Companies force heavy external cost by giving pollution, 

noise and ugliness to public. 
 

 
Strongly 

Disagree 
Disagree Uncertain Agree 

Strongly 

Agree 
Total 

Level of Hierarchy Top Level   6.3% 62.5% 31.3% 100.0% 

 Middle Level 6.8% 2.3% 13.6% 63.6% 13.6% 100.0% 

Total 5.8% 1.9% 12.5% 63.5% 16.3% 100.0% 

 

Chi-Square Tests

4.685a 4 .321

5.924 4 .205

3.203 1 .073

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

5 cells (50.0%) have expected count less than 5. The

minimum expected count is .31.

a. 
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Interpretation:  Null hypothesis is accepted as chi-square value is 0.329 greater than 0.05. 

So, there is no significance difference between the opinion of manager‟s hierarchy wise 

towards criticism against companies that they force heavy external cost by giving 

pollution, noise and ugliness to public. 

  

Table 34 4.9.1.5 H) Companies over produce and exhaust natural resources not thinking 

of fuure generations. 

 
Companies overproduce and exhaust natural resources not 

thinking of future generations. 
 

 
Strongly 

Disagree 
Disagree Uncertain Agree 

Strongly 

Agree 
Total 

Level of Hierarchy Top Level   25.0% 43.8% 31.3% 100.0% 

 Middle Level 2.3% 6.8% 22.7% 50.0% 18.2% 100.0% 

Total 1.9% 5.8% 23.1% 49.0% 20.2% 100.0% 

 

 

Interpretation:  Null hypothesis is accepted so, there is no significance difference 

between the opinion of managers hierarchy wise against the criticism of companies that 

they overproduce and exhaust natural resources not thinking of future generations. 

Chi-Square Tests

4.618a 4 .329

5.508 4 .239

3.922 1 .048

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

5 cells (50.0%) have expected count less than 5. The

minimum expected count is .31.

a. 

Chi-Square Tests

2.738a 4 .603

3.825 4 .430

1.645 1 .200

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

5 cells (50.0%) have expected count less than 5. The

minimum expected count is .31.

a. 
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Table 35 4.9.1.6 H) Companies make decisions that are rationalistic rather than 

humanistic for their own favour. 

 
Companies make decisions that are rationalistic rather than 

humanistic for their own favour. 
 

 
Strongly 

Disagree 
Disagree Uncertain Agree 

Strongly 

Agree 
Total 

Level of Hierarchy Top Level   50.0% 37.5% 12.5% 100.0% 

 Middle Level 5.7% 3.4% 25.0% 44.3% 21.6% 100.0% 

Total 4.8% 2.9% 28.8% 43.3% 20.2% 100.0% 

 

 

Interpretation: Null Hypothesis is accepted, so there is no significance difference 

between the opinions of manager‟s hierarchy wise for the criticism against companies that 

they make decisions that are rationalistic rather than humanistic for their own favour. 

 

Table 36 4.9.1.7 H) Companies endeavor only to maximize managerial interest in power, 

security and prestige, rather than profitability   

 
Companies endeavor only to maximize managerial interest 

in power, security and prestige, rather than profitability 
 

 
Strongly 

Disagree 
Disagree Uncertain Agree 

Strongly 

Agree 
Total 

Level of Hierarchy Top Level   43.8% 31.3% 25.0% 100.0% 

 Middle Level 5.7% 10.2% 31.8% 34.1% 18.2% 100.0% 

Total 4.8% 8.7% 33.7% 33.7% 19.2% 100.0% 

 

Chi-Square Tests

5.087a 4 .278

5.955 4 .203

.147 1 .702

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

6 cells (60.0%) have expected count less than 5. The

minimum expected count is .46.

a. 
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Interpretation: Null Hypothesis is accepted. So there is no significance difference 

between the opinions of manager‟s hierarchy wise towards criticism against the companies 

that they endeavor only to maximize managerial interest in power, security and prestige, 

rather than profitability. 

 

Table 37 4.9.1.8 H) Companies disfigure the socio-cultural values of the host country 

and generate poor spirit abroad for their interest.   

 
Companies disfigure the socio-cultural values of the host country and 

generate poor spirit abroad for their interest. 

 
Strongly 

Disagree 
Uncertain Agree 

Strongly 

Agree 
Total 

Level of Hierarchy Top Level  43.8% 43.8% 12.5% 100.0% 

 Middle Level 9.1% 34.1% 34.1% 22.7% 100.0% 

Total 7.7% 35.6% 35.6% 21.2% 100.0% 

 

 

Interpretation:  Null hypothesis is accepted, so there is no significance difference 

between the opinion of managers sector wise towards the criticism that Companies 

Chi-Square Tests

3.478a 4 .481

5.547 4 .236

1.285 1 .257

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

4 cells (40.0%) have expected count less than 5. The

minimum expected count is .77.

a. 

Chi-Square Tests

2.834a 3 .418

4.109 3 .250

.065 1 .798

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

2 cells (25.0%) have expected count less than 5. The

minimum expected count is 1.23.

a. 
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disfigure the socio-cultural values of the host country and generate poor spirit abroad for 

their interest. 

4.9.2(H) Views of manager‟s that they face criticism for against the development of 

society. 

 

4.9.2 H0 Hypothesis: There is no significance difference between the views of manager‟s 

hierarchy wise that they face criticism for against the development of society. 

4.9.2  H1: There is a significance difference between the views of manager‟s hierarchy 

wise that they face criticism for against the development of society. 

  

Table 38 4.9.2.1 H) companies due to frustration prevent well urban and regional 

planning. 

 
Companies due to frustration prevent well urban and 

regional planning. 
 

 
Strongly 

Disagree 
Disagree Uncertain Agree 

Strongly 

Agree 
Total 

Level of Hierarchy Top Level   18.8% 18.8% 62.5% 100.0% 

 
Middle 

Level 
9.1% 1.1% 21.6% 39.8% 28.4% 100.0% 

Total 7.7% 1.0% 21.2% 36.5% 33.7% 100.0% 

 

 

Interpretation: Null hypothesis is accepted, so there is no significance difference between 

the opinion of managers hierarchy wise against the criticism of companies that they 

frustrate and prevent good unban and regional planning. 

 

  

Chi-Square Tests

8.001a 4 .092

8.904 4 .064

4.691 1 .030

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

4 cells (40.0%) have expected count less than 5. The

minimum expected count is .15.

a. 
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Table 39 4.9.2.2 H) Companies prejudice the community and the quality of life in 

society. 

 
Companies prejudice the community and the quality of life in 

society. 
 

 
Strongly 

Disagree 
Disagree Uncertain Agree 

Strongly 

Agree 
Total 

Level of 

Hierarchy 
Top Level  6.3% 25.0% 62.5% 6.3% 100.0% 

 
Middle 
Level 

9.1% 5.7% 21.6% 52.3% 11.4% 100.0% 

Total 7.7% 5.8% 22.1% 53.8% 10.6% 100.0% 

 

 

Interpretation:  Null Hypothesis is accepted as 0.712 is greater than 0.05. So, there is no 

significance difference between the opinion of hierarchy wise manager for the criticism 

against companies that they prejudice the community and the quality of life in society. 

  

Table 40 4.9.2.3 H) Companies have replaced corporate social equality with oligarchy   

 
Companies have replaced corporate social equality with 

oligarchy 
 

 
Strongly 

Disagree 
Disagree Uncertain Agree 

Strongly 

Agree 
Total 

Level of Hierarchy Top Level  12.5% 31.3% 18.8% 37.5% 100.0% 

 Middle Level 3.4% 5.7% 35.2% 26.1% 29.5% 100.0% 

Total 2.9% 6.7% 34.6% 25.0% 30.8% 100.0% 

 

 

Chi-Square Tests

2.131a 4 .712

3.384 4 .496

.401 1 .526

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

4 cells (40.0%) have expected count less than 5. The

minimum expected count is .92.

a. 
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Interpretation: Null hypothesis is accepted, so there is no significance difference between 

the opinions of manager‟s hierarchy wise towards criticism against companies that they 

have replaced corporate social equality with oligarchy.  

 

Table 41 4.9.2.4 H) Companies obstruct the new firm’s entry and suppress the growth of 

small enterprises   

 
Companies obstruct the new firm‟s entry and suppress 

the growth of small enterprises 
 

 Disagree Uncertain Agree 
Strongly 

Agree 
Total 

Level of Hierarchy Top Level  6.3% 68.8% 25.0% 100.0% 

 Middle Level 9.1% 23.9% 47.7% 19.3% 100.0% 

Total 7.7% 21.2% 51.0% 20.2% 100.0% 

 

 

Interpretation: Null hypothesis is accepted. There is no significance difference between 

the opinions of manager‟s hierarchy wise towards the criticism against the companies that 

they obstruct the new firm‟s entry and suppress the growth of small enterprises. 

 

Chi-Square Tests

2.116a 4 .714

2.430 4 .657

.087 1 .768

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

5 cells (50.0%) have expected count less than 5. The

minimum expected count is .46.

a. 

Chi-Square Tests

4.831a 3 .185

6.580 3 .087

3.322 1 .068

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

3 cells (37.5%) have expected count less than 5. The

minimum expected count is 1.23.

a. 
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Table 42 4.9.2.5 H) Companies connive to raise prices and to hold back improved 

products   

 
Companies connive to raise prices and to hold back 

improved products 
 

 
Strongly 

Disagree 
Disagree Uncertain Agree 

Strongly 

Agree 
Total 

Level of Hierarchy Top Level   6.3% 68.8% 25.0% 100.0% 

 Middle Level 9.1% 4.5% 28.4% 33.0% 25.0% 100.0% 

Total 7.7% 3.8% 25.0% 38.5% 25.0% 100.0% 

 

 

Interpretation: Null hypothesis is accepted, so there is no significance difference between 

the opinions of manager‟s hierarchy wise towards criticism against companies that they 

connive to raise prices and to hold back improved products. 

  

 

Table 43 4.9.2.6 H) Companies as a seller do very little to promote the interests of 

consumers   

 
Companies as a seller do very little to promote the 

interests of consumers 
 

 
Strongly 

Disagree 
Disagree Uncertain Agree 

Strongly 

Agree 
Total 

Level of Hierarchy Top Level   50.0% 37.5% 12.5% 100.0% 

 Middle Level 6.8% 1.1% 30.7% 51.1% 10.2% 100.0% 

Total 5.8% 1.0% 33.7% 49.0% 10.6% 100.0% 

 

Chi-Square Tests

9.351a 4 .053

11.444 4 .022

3.669 1 .055

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

5 cells (50.0%) have expected count less than 5. The

minimum expected count is .62.

a. 
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Interpretation: Null hypothesis is accepted so, there is no significance difference between 

the opinions of top level and middle level managers  towards the criticism against 

companies that they as a seller do very little to promote the interests of consumers 

 

4.9.3(H) Opinions of managers for companies are criticized that Political parties are 

supporting companies which is not forcing it to work for society. 

 

4.9.3 H0 Hypothesis: There is no significance difference between the managers hierarchy 

wise that companies are criticized that Political parties are supporting companies which is 

not forcing it to work for society. 

4.9.3 H1: There is a significance difference between the managers hierarchy wise that 

companies are criticized that Political parties are supporting companies which is not 

forcing it to work for society.  

 

 Table 44 4.9.3.1 H) Companies buy support from political parties by making campaign 

assistance.  

 
Buy support from political parties by making campaign 

assistance 
 

 
Strongly 

Disagree 
Disagree Uncertain Agree 

Strongly 

Agree 
Total 

Level of Hierarchy Top Level   12.5% 50.0% 37.5% 100.0% 

 Middle Level 3.4% 8.0% 21.6% 45.5% 21.6% 100.0% 

Total 2.9% 6.7% 20.2% 46.2% 24.0% 100.0% 

 

Chi-Square Tests

3.354a 4 .500

4.295 4 .368

.053 1 .818

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

4 cells (40.0%) have expected count less than 5. The

minimum expected count is .15.

a. 
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Interpretation: Null hypothesis is accepted. There is no significance difference between 

the opinions of manager‟s hierarchy wise that companies are criticized that they buy 

support from political parties by making campaign contributions. 

 

Table 45 4.9.3.2 H) Companies get heavily subsidized government deal, licenses, loan 

and contracts 

 
Companies get heavily subsidized government deal, 

licenses, loan and contracts. 
 

 
Strongly 

Disagree 
Disagree Uncertain Agree 

Strongly 

Agree 
Total 

Level of Hierarchy Top Level   37.5% 18.8% 43.8% 100.0% 

 Middle Level 6.8% 2.3% 34.1% 40.9% 15.9% 100.0% 

Total 5.8% 1.9% 34.6% 37.5% 20.2% 100.0% 

 

 

Interpretation: Null hypothesis is accepted as Chi-square is 0.076 greater than 0.05 so, 

there is no significance difference between the opinion of hierarchy wise managers towards 

criticism against company that they get heavily subsidized government deal, licenses, loan 

and contracts. 

Table 46 4.9.3.3 H) Companies offer little mental satisfaction to workers   

Chi-Square Tests

3.858a 4 .426

5.283 4 .260

3.739 1 .053

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

5 cells (50.0%) have expected count less than 5. The

minimum expected count is .46.

a. 

Chi-Square Tests

8.470a 4 .076

8.972 4 .062

3.219 1 .073

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

4 cells (40.0%) have expected count less than 5. The

minimum expected count is .31.

a. 
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 Companies offer little mental satisfaction to workers  

 
Strongly 

Disagree 
Disagree Uncertain Agree 

Strongly 

Agree 
Total 

Level of Hierarchy Top Level   50.0% 25.0% 25.0% 100.0% 

 Middle Level 8.0% 2.3% 38.6% 31.8% 19.3% 100.0% 

Total 6.7% 1.9% 40.4% 30.8% 20.2% 100.0% 

 

 

Interpretation: Null hypothesis is accepted. So, there is no significant difference between 

the opinions of manager‟s hierarchy wise towards criticism of companies against offering 

little mental satisfaction to workers. 

 

There is no significant difference between the opinions of managers hierarchy wise 

against the criticism of companies  

 

4.10 Opinions of managers about the demand from the public to the industry for 

socially responsible behavior is increasing.  

 

4.10 (S) Sector wise  

 

H0 4.10 (S): There is no significance difference between the opinions of managers sector 

wise about the demand from the public to the industry for socially responsible behavior is 

increasing. 

H14.10 (S) : There is a significance difference between the opinions of managers sector 

wise about the demand from the public to the industry for socially responsible behavior is 

increasing. 

Chi-Square Tests

2.490a 4 .646

3.835 4 .429

.634 1 .426

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

5 cells (50.0%) have expected count less than 5. The

minimum expected count is .31.

a. 
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Table 47 4.10 S) The demand from the public to the industry for socially responsible 

behavior is increasing. 

 

Opinion about, the demand from the public to the 

industry for socially responsible behavior is 

increasing.  

  Disagree Uncertain Agree 

Strongly 

Agree Total 

Type of 

sector 

Textile sector 
    63.5% 36.5% 100.0% 

  Oil & Gas sector 5.8% 15.4% 48.1% 30.8% 100.0% 

Total 2.9% 7.7% 55.8% 33.7% 100.0% 

 

 

Interpretation: Null hypothesis is accepted. From the above analysis it could be said that 

there is no significance difference between the opinions of managers sector wise about the 

demand from the public to the industry for socially responsible behavior is increasing.  

 

4.10 H) Hierarchy wise Analysis 

  

Ho4.10 (H): There is no significance difference between the opinions of managers 

hierarchy wise about the demand from the public to the industry for socially responsible 

behavior is increasing. 

 

H14.10 (H): There is a significance difference between the opinions of manager‟s 

hierarchy wise about the demand from the public to the industry for socially responsible 

behavior is increasing. 

 

Table 48 4.10 (H) the demand from the public to the industry for socially responsible 

behavior is increasing (Hierarchy wise) 

Chi-Square Tests

12.361a 3 .006

16.614 3 .001

5.639 1 .018

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

a. 
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Opinion about, the demand from the public to the 

industry for socially responsible behavior is 
increasing.  

Disagree Uncertain Agree 

Strongly 

Agree Total 

Level of Hierarchy Top Level     43.8% 56.3% 100.0% 

Middle Level 3.4% 9.1% 58.0% 29.5% 100.0% 

Total 2.9% 7.7% 55.8% 33.7% 100.0% 

 

 

Interpretation: There is no significance difference between the opinions of managers 

hierarchy wise about the demand from the public to the industry for socially responsible 

behavior is increasing. 

4.11 (S) (Views of managers towards the expectations of society from industry) Sector 

Wise  

 

Hypothesis Ho 4.11 (S): There is no significance difference between the opinions of 

managers towards the expectations of society from industry. 

Hypothesis H1 4.11(S): There is a significance difference between the opinions of 

managers towards the expectations of society from industry. 

Table 49 4.11.1 (S) Prosperity of company‟s managers and the widen gap between the 

standards of living between men in industrial sector and other sectors.   

 

Prosperity of company‟s managers and the widen gap between 

the standards of living between men in industrial sector and 

other sectors. 

 

 Unimportant Uncertain Important Very Important Total 

Type of 

sector 
Textile sector 3.8% 42.3% 30.8% 23.1% 100.0% 

 Oil & Gas sector  50.0% 17.3% 32.7% 100.0% 

Total 1.9% 46.2% 24.0% 27.9% 100.0% 

 

Chi-Square Tests

5.359 3 .147

6.673 3 .083

4.989 1 .026

104

Pearson

Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Interpretation: Null hypothesis is accepted. So there is no significance difference between 

the managers sector wise with respect to Prosperity of company‟s managers and the widen 

gap between the standards of living between men in industrial sector and other sectors. 

 

Table 50 4.11.2 (S) Companies should not utilize society‟s resources unless as long as 

it provides adequate compensation to refurbish balance. 

  

Companies should not utilize society‟s resources unless as long as 

it provides adequate compensation to refurbish balance.  

  

Very much 

unimportant Unimportant Uncertain Important 

Very 

Important Total 

Type of 

sector 

Textile sector 
9.6%   21.2% 50.0% 19.2% 100.0% 

  Oil & Gas sector   1.9% 26.9% 36.5% 34.6% 100.0% 

Total 4.8% 1.0% 24.0% 43.3% 26.9% 100.0% 

 

 

Interpretation: Null hypothesis is accepted. There is no significance difference between 

the managers sector wise that society believe that company should not utilize society‟s 

resources unless as long as it provides adequate compensation to restore balance. 

 

 

 

 

Chi-Square Tests

5.155 3 .161

5.959 3 .114

.310 1 .578

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

Chi-Square Tests

9.735 4 .045

12.090 4 .017

3.205 1 .073

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Table 51 4.11.3 (S) Industry is the leading institution next to the government with 

ability and resources to promote economic development so it should help society.   

 
Industry is the leading institution next to the government with 
ability and resources to promote economic development of the 

society. 

 

 Uncertain Important Very Important Total 

Type of 

sector 
Textile sector 11.5% 59.6% 28.8% 100.0% 

 Oil & Gas sector 5.8% 48.1% 46.2% 100.0% 

Total 8.7% 53.8% 37.5% 100.0% 

 

 

 

Interpretation: Null hypothesis may be accepted. There is no significance difference 

between the managers sector wise that Industry is the leading institution next to the 

government with ability and resources to promote economic development of the society. 

 

Table 52 4.11.4 (S) Success of company is depended on providing economic goods and 

services to the society  

  

 
Success of company is depended on providing 

economic goods and services to the society 
 

 Uncertain Important Very Important Total 

Type of 

sector 
Textile sector 3.8% 50.0% 46.2% 100.0% 

 Oil & Gas sector 28.8% 50.0% 21.2% 100.0% 

Total 16.3% 50.0% 33.7% 100.0% 

 

Chi-Square Tests

3.720 2 .156

3.759 2 .153

3.625 1 .057

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Interpretation: Null hypothesis is rejected. There is a significance difference between the 

opinions of managers sector wise that Success of company is depended on providing 

economic goods and services to the society.   

 

Table 53  4.11.5 (S) As Government has failed in fulfilling the promises for creating 

equableness society so industry should help. 

 
As Government has failed in fulfilling the promises for creating 

equableness society so industry should help. 
 

 Unimportant Uncertain Important 
Very 

Important 
Total 

Type of 

sector 
Textile sector 3.8% 23.1% 55.8% 17.3% 100.0% 

 Oil & Gas sector 7.7% 34.6% 28.8% 28.8% 100.0% 

Total 5.8% 28.8% 42.3% 23.1% 100.0% 

 

 

 

 

Interpretation: Null hypothesis may be accepted. There is no significance difference 

between the opinions of managers sector wise that society expects from companies as 

Government has failed in fulfilling the promises for creating equableness society so 

industry should help. 

 

 

Chi-Square Tests

14.770 2 .001

16.198 2 .000

13.696 1 .000

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

Chi-Square Tests

7.821 3 .050

7.937 3 .047

.212 1 .646

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Table 54 4.11.6 (S) Some of the leading companies should provide meaningful 

contribution in improving the conditions of poor as apart of social responsibility. 

   

 

Some of the leading companies should provide meaningful 

contribution in improving the conditions of poor as apart of 

social responsibility. 

 

 
Very much 

unimportant 
Uncertain Important 

Very 

Important 
Total 

Type of 

sector 
Textile sector  15.4% 42.3% 42.3% 100.0% 

 Oil & Gas sector 1.9% 23.1% 44.2% 30.8% 100.0% 

Total 1.0% 19.2% 43.3% 36.5% 100.0% 

 

 

Interpretation: Null hypothesis may be accepted. There is no significance difference 

between the opinions of manager‟s sector wise that society expects that some of the 

leading companies should provide meaningful contribution in improving the conditions of 

poor as apart of social responsibility. 

4.11 (H) (Views of managers towards the expectations of society from industry) 

Hierarchy Wise  

 

Hypothesis H0 4.11(H): There is no significance difference between the opinions of 

manager‟s hierarchy wise towards the expectations of society from industry. 

Hypothesis H1 4.11(H): There is a significance difference between the opinions of 

manager‟s hierarchy wise towards the expectations of society from industry. 

 

 

 

 

 

Chi-Square Tests

2.770 3 .429

3.165 3 .367

2.581 1 .108

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Table 55  4.11.1 (H) Prosperity of company‟s managers and the widen gap between 

the standards of living between men in industrial sector and other sectors.  

  

 

Prosperity of company‟s managers and the widen gap 

between the standards of living between men in industrial 

sector and other sectors. 

 

 Unimportant Uncertain Important 
Very 

Important 
Total 

Level of Hierarchy Top Level  25.0% 37.5% 37.5% 100.0% 

 Middle Level 2.3% 50.0% 21.6% 26.1% 100.0% 

Total 1.9% 46.2% 24.0% 27.9% 100.0% 

 

 

Interpretation: Null hypothesis may be accepted. So there is no significance difference 

between the opinions of manager‟s hierarchy wise that society expects that as prosperity of 

company‟s managers increases so they should try to reduce the widen gap between the 

standards of living between men in industrial sector and other sectors. 

 

Table 56 4.11.2 (H) Companies should not utilize society‟s resources unless as long as 

it provides adequate compensation to refurbish balance.   

 

Companies should not utilize society‟s resources unless as long as 

it provides adequate compensation to refurbish balance. 

 

 

 
Very much 

unimportant 
Unimportant Uncertain Important 

Very 

Important 
Total 

Level of Hierarchy 
Top 

Level 
  37.5% 37.5% 25.0% 100.0% 

 
Middle 

Level 
5.7% 1.1% 21.6% 44.3% 27.3% 100.0% 

Total 4.8% 1.0% 24.0% 43.3% 26.9% 100.0% 

 

Chi-Square Tests

4.249a 3 .236

4.640 3 .200

2.920 1 .087

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

4 cells (50.0%) have expected count less than 5. The

minimum expected count is .31.

a. 
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Interpretation: Null Hypothesis is accepted. There is no significance difference between 

the opinions of manager‟s hierarchy wise about the expectations of society that Companies 

should not utilize society‟s resources unless as long as it provides adequate compensation to 

refurbish balance. 

Table 57 4.11.3 (H) Industry is the leading institution next to the government with 

ability and resources to promote economic development so it should help society.   

 

Industry is the leading institution next to the 

government with ability and resources to promote 

economic development so it should help society. 

 

Uncertain Important Very Important Total 

Level of Hierarchy 
Top Level 12.5% 43.8% 43.8% 100.0% 

Middle Level 8.0% 55.7% 36.4% 100.0% 

Total 8.7% 53.8% 37.5% 100.0% 

 

 

Interpretation: Null hypothesis is accepted. There is no significance difference between 

opinionof manager‟s hierarchy wise that society expects that Industry is the leading 

institution next to the government with ability and resources to promote economic 

development so it should help society. 

Chi-Square Tests

2.688a 4 .611

3.438 4 .487

.002 1 .966

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

6 cells (60.0%) have expected count less than 5. The

minimum expected count is .15.

a. 

Chi-Square Tests

.878a 2 .645

.858 2 .651

.029 1 .866

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

1 cells (16.7%) have expected count less than 5. The

minimum expected count is 1.38.

a. 
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Table 58 4.11.4 ( H) Success of company is depended on providing economic goods 

and services to the society   

 

Success of company is depended on providing 

economic goods and services to the society 
 

Uncertain Important Very Important Total 

Level of Hierarchy 
Top Level 12.5% 31.3% 56.3% 100.0% 

Middle Level 17.0% 53.4% 29.5% 100.0% 

Total 16.3% 50.0% 33.7% 100.0% 

 

 

Interpretation: Null hypothesis is accepted.  There is no significance difference between 

the opinions of manager‟s hierarchy wise that society expects that Success of company is 

depended on providing economic goods and services to the society. 

 

Table 59 4.11.5 (H) As Government has failed in fulfilling the promises for creating 

equableness society so companies should help.   

 
As Government has failed in fulfilling the promises for 

creating equableness society so companies should help. 
 

 Unimportant Uncertain Important 
Very 

Important 
Total 

Level of Hierarchy Top Level  31.3% 37.5% 31.3% 100.0% 

 Middle Level 6.8% 28.4% 43.2% 21.6% 100.0% 

Total 5.8% 28.8% 42.3% 23.1% 100.0% 

 

Chi-Square Tests

4.369a 2 .113

4.160 2 .125

2.786 1 .095

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

1 cells (16.7%) have expected count less than 5. The

minimum expected count is 2.62.

a. 
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Interpretation: Null hypothesis is accepted. There is no significance difference between 

the opinionof manager‟s hierarchy wise that society expects from companies that as 

Government has failed in fulfilling the promises for creating equableness society so it 

should help. 

 

Table 60 4.11.6 (H) Some of the leading companies should provide meaningful 

contribution in improving the conditions of poor as a part of social responsibility.   

 

 

Some of the leading companies should provide 

meaningful contribution in improving the conditions of 

poor as a part of social responsibility. 

 

 
Very much 
unimportant 

Uncertain Important 
Very 

Important 
Total 

Level of Hierarchy Top Level  31.3% 31.3% 37.5% 100.0% 

 Middle Level 1.1% 17.0% 45.5% 36.4% 100.0% 

Total 1.0% 19.2% 43.3% 36.5% 100.0% 

 

 

Interpretation: Null hypothesis is accepted. There is no significance difference between 

the opinions of manager‟s hierarchy wise that society expects that some of the leading 

Chi-Square Tests

1.779a 3 .619

2.651 3 .449

.779 1 .377

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

3 cells (37.5%) have expected count less than 5. The

minimum expected count is .92.

a. 

Chi-Square Tests

2.238a 3 .524

2.263 3 .520

.201 1 .654

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

3 cells (37.5%) have expected count less than 5. The

minimum expected count is .15.

a. 
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companies should provide meaningful contribution in improving the conditions of poor as 

a part of social responsibility. 

4.12 Opinions of managers towards whether it is necessary for the modern managers 

to be more concerned about social responsibility. 

(Sector Wise) 

Table 61 4.12 (S) Opinions of managers towards whether it is necessary for the 

modern managers to be more concerned about social responsibility 

Sector Opinion about whether it is necessary for the modern 

managers to be more concerned about social 

responsibility 

 

 Yes Total  

Textile sector  100% 100 

Oil & Gas sector 100% 100 

 

 

(Hierarchy wise) 

Table 62 4.12  H) Opinion of managers towards whether it is necessary for the 

modern managers to be more concerned about social responsibility 

Hierarchy Opinion about whether it is necessary for the modern 

managers to be more concerned about social 

responsibility 

 

 Yes Total  

Top Level 100% 100 

Middle Level 100% 100 

 

Interpretation:  All the managers sector wise and hierarchy wise have an opinion that it is 

necessary for the contemporary managers to be concerned about social responsibility. 
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4.13 (S) Opinion of managers in favours of social responsibility (Sector Wise) 

  

 Ho 4.13  (S): There is a no significance difference between the managers sector wise in 

favour of social responsibility.  

H1 4.13 ( S) : There is a significance difference between the managers sector wise about in 

favour of social responsibility.  

 

Table 63 4.13.1 (S) It is beneficial for the company in long run to get directly involved 

in social issues. 

 
It is beneficial for the company in long run to get directly 

involved in social issues. 
 

 
Strongly 

Disagree 
Disagree Uncertain Agree 

Strongly 

Agree 
Total 

Type of 

sector 
Textile sector 3.8% 3.8% 28.8% 32.7% 30.8% 100.0% 

 Oil & Gas sector   5.8% 40.4% 53.8% 100.0% 

Total 1.9% 1.9% 17.3% 36.5% 42.3% 100.0% 

 

 

 

Interpretation: Null hypothesis is accepted. There is a no significance difference between 

the managers sector wise about their opinion in favour of social responsibility that it  is 

beneficial for the company in long run to get directly involved in social issues. 

 

 

 

 

 

Chi-Square Tests

15.694 4 .003

18.015 4 .001

13.384 1 .000

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Table 64 4.13.2(S) Social responsibility programs create a good image in the mind of 

public.   

 

Social responsibility programs create a good image in the 

mind of public. 
Total 

Disagree Uncertain Agree 
Strongly 

Agree 
Disagree 

Type of 

sector 

Textile sector  19.2% 61.5% 19.2% 100.0% 

Oil & Gas sector 1.9% 7.7% 65.4% 25.0% 100.0% 

Total 1.0% 13.5% 63.5% 22.1% 100.0% 

 

 

 

Interpretation: Null hypothesis is accepted. There is no significance difference between 

the managers sector wise in favour of social responsibility that Social responsibility programs 

create a good image in the mind of public. 

 

Table 65 4.13.3(S) Social responsibility programs will help safeguard companies as a 

doable institution in society.   

 

Social responsibility programs will help safeguard 

companies as a doable institution in society. 
Total 

Disagree Uncertain Agree 
Strongly 

Agree 
Disagree 

Type of 

sector 

Textile sector 3.8% 34.6% 30.8% 30.8% 100.0% 

Oil & Gas sector 1.9% 5.8% 65.4% 26.9% 100.0% 

Total 2.9% 20.2% 48.1% 28.8% 100.0% 

 

Chi-Square Tests

4.023 3 .259

4.496 3 .213

1.197 1 .274

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Interpretation:   

Null hypothesis is rejected. There is a significance difference between the opinionof 

managers sector wise in favour of social responsibility that Social responsibility programs 

will help safeguard companies as a doable institution in society. 

 

Table 66 4.13.4(S) Social responsibilities programs help keep away from more 

government regulation.   

 
Social responsibilities programs help keep away from more 

government regulation. 
 

 
Strongly 

Disagree 
Disagree Uncertain Agree 

Strongly 

Agree 
Total 

Type of 

sector 
Textile sector 5.8% 7.7% 36.5% 42.3% 7.7% 100.0% 

 Oil & Gas sector   40.4% 44.2% 15.4% 100.0% 

Total 2.9% 3.8% 38.5% 43.3% 11.5% 100.0% 

 

 

 

Interpretation: Null hypothesis may be accepted. There is no significance difference 

between the opinions of managers sector wise in favour of social responsibility that Social 

responsibilities programs help keep away from more government regulation. 

 

Chi-Square Tests

17.661 3 .001

18.988 3 .000

3.542 1 .060

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

Chi-Square Tests

8.456 4 .076

11.186 4 .025

4.734 1 .030

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Table 67 4.13.5(S) Social expectations from companies are high and if ignored will 

result in creation of public antagonism towards industry. 

 
Social expectations from companies are high and if ignored 

will result in creation of public antagonism towards industry. 
 

 
Strongly 

Disagree 
Disagree Uncertain Agree 

Strongly 

Agree 
Total 

Type of 

sector 
Textile sector 3.8% 7.7% 30.8% 46.2% 11.5% 100.0% 

 Oil & Gas sector   42.3% 28.8% 28.8% 100.0% 

Total 1.9% 3.8% 36.5% 37.5% 20.2% 100.0% 

 

 

Interpretation: Null hypothesis is rejected. There is a significance difference between the 

opinionof managers sector wise in favour of social responsibility that Social expectations 

from companies are high and if ignored will result in creation of public antagonism 

towards industry. 

 

Table 68 4.13.6(S) Industry can acquire more power by solving social problems in 

society. 

 

Industry can acquire more power by solving social 

problems in society.  

Disagree Uncertain Agree 

Strongly 

Agree Total  

Type of 

sector 

Textile sector 5.8% 25.0% 46.2% 23.1% 100.0% 

Oil & Gas sector   7.7% 34.6% 57.7% 100.0% 

Total 2.9% 16.3% 40.4% 40.4% 100.0% 

 

Chi-Square Tests

12.881 4 .012

15.350 4 .004

3.417 1 .065

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Interpretation: Null hypothesis is rejected. There is a significance difference between the 

opinions of managers sector wise in favour of social responsibility that Industry can 

acquire more power by solving social problems in society. 

 

Table 69 4.13.7(S) Industry has necessary wherewithal and ability to engage in social 

responsibility programs.   

 

Industry has necessary wherewithal and ability to 

engage in social responsibility programs. 
 

Uncertain Agree Strongly Agree Total 

Type of 

sector 

Textile sector 38.5% 55.8% 5.8% 100.0% 

Oil & Gas sector 15.4% 55.8% 28.8% 100.0% 

Total 26.9% 55.8% 17.3% 100.0% 

 

 

 

Interpretation: Null hypotheis is rejected. There is a significance difference between the 

opinionof managers sector wise in favour of social responsibility that Industry has 

necessary wherewithal and ability to engage in social responsibility programs. 

 

 

Chi-Square Tests

16.336 3 .001

18.005 3 .000

15.971 1 .000

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

Chi-Square Tests

13.143 2 .001

14.046 2 .001

12.666 1 .000

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Table 70 4.13.8 (S) It is the moral responsibility of industry to get involve in social 

responsibility program.   

 

It is the moral responsibility of industry to get 

involve in social responsibility program. 
 

Uncertain Agree Strongly Agree Total 

Type of 

sector 

Textile sector 19.2% 44.2% 36.5% 100.0% 

Oil & Gas sector 9.6% 28.8% 61.5% 100.0% 

Total 14.4% 36.5% 49.0% 100.0% 

 

 

Interpretation: Null hypothesis is accepted. There is no significance difference between 

the opinionof managers sector wise in favour of social responsibility that it is the moral 

responsibility of industry to get involve in social responsibility program. 

 

Table 71 4.13.9(S) Involvement in social responsibility program is simply respecting 

the fundamental policy of egalitarian socialistic society. 

 

Involvement in social responsibility program is merely 

respecting the fundamental policy o f egalitarian socialistic 

society. 

 

 
Strongly 

Disagree 
Disagree Uncertain Agree 

Strongly 

Agree 
Total 

Type of 

sector 
Textile sector 5.8% 3.8% 17.3% 57.7% 15.4% 100.0% 

 Oil & Gas sector   5.8% 51.9% 42.3% 100.0% 

Total 2.9% 1.9% 11.5% 54.8% 28.8% 100.0% 

 

Chi-Square Tests

6.665 2 .036

6.746 2 .034

5.994 1 .014

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Interpretation: Null hypothesis is accepted. There is no significance difference between 

the opinionof managers sector wise in favour of social responsibility that involvement in 

social responsibility program is simply respecting the fundamental policy of egalitarian 

socialistic society 

 

From the above analysis the views of managers sector wise differ with respect to the 

benefits for favoring social responsibility 

4.13 Opinion of managers in favour of social responsibility (Hierarchy Wise) 

 

Ho 4.13 (H): There is a no significance difference between the managers hierarchy wise in 

favour of social responsibility.  

H1 4.13 (H): There is a significance difference between the managers hierarchy wise in 

favour of social responsibility.  

 

Table 72 4.13.1(H) It is beneficial for the company in long run to get directly involved 

in social issues 

 

It is beneficial for the company in long run to get 

directly involved in social issues  

  

Strongly 

Disagree Disagree Uncertain Agree 

Strongly 

Agree Total 

Level of Hierarchy Top Level     25.0% 25.0% 50.0% 100.0% 

  Middle Level 2.3% 2.3% 15.9% 38.6% 40.9% 100.0% 

Total 1.9% 1.9% 17.3% 36.5% 42.3% 100.0% 

 

Chi-Square Tests

14.691 4 .005

17.023 4 .002

14.051 1 .000

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Interpretation: Null hypothesis may be accepted. There is no significance difference 

between the managers hierarchy wise about their opinion in favour of social responsibility 

that it is beneficial for the company in long run to get directly involved in social issues. 

 

Table 73 4.13.2 (H) Social responsibility programs create a good image in the mind of 

public 

 

  

Social responsibility programs create a good image 

in the mind of public Total 

Disagree Uncertain Agree 

Strongly 

Agree Disagree 

Level of Hierarchy Top Level   12.5% 68.8% 18.8% 100.0% 

Middle Level 1.1% 13.6% 62.5% 22.7% 100.0% 

Total 1.0% 13.5% 63.5% 22.1% 100.0% 

 

 

 

Interpretation: Null hypothesis is accepted. There is a no significance difference between 

the managers hierarchy wise in favour of social responsibility that Social responsibility 

programs create a good image in the mind of public. 

 

 

 

 

Chi-Square Tests

2.327 4 .676

2.932 4 .569

.211 1 .646

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

Chi-Square Tests

.375 3 .945

.530 3 .912

.001 1 .973

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Table 74 4.13.3 (H) Social responsibility programs will help safeguard companies as a 

doable institution in society.   

  

Social responsibility programs will help safeguard 

companies as a doable institution in society. Total 

Disagree Uncertain Agree 

Strongly 

Agree Disagree 

Level of Hierarchy Top Level   31.3% 56.3% 12.5% 100.0% 

Middle Level 3.4% 18.2% 46.6% 31.8% 100.0% 

Total 2.9% 20.2% 48.1% 28.8% 100.0% 

 

 

 

Interpretation:   

Null hypothesis may be accepted. There is no significance difference between the opinions 

of manager‟s hierarchy wise in favour of social responsibility that Social responsibility 

programs will help safeguard companies as a doable institution in society.. 

 

Table 75 4.13.4(H) Social responsibilities programs help keep away from more government 

regulation. 

 

Social responsibilities programs help keep away from 

more government regulation  

  

Strongly 

Disagree Disagree Uncertain Agree 

Strongly 

Agree Total 

Level of Hierarchy Top Level     37.5% 43.8% 18.8% 100.0% 

  Middle Level 3.4% 4.5% 38.6% 43.2% 10.2% 100.0% 

Total 2.9% 3.8% 38.5% 43.3% 11.5% 100.0% 

 

Chi-Square Tests

3.705 3 .295

4.411 3 .220

1.449 1 .229

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Interpretation: Null hypothesis may be accepted. There is no significance difference 

between the opinions of manager‟s hierarchy wise in favour of social responsibility that 

Social responsibilities programs help keep away from more government regulation. 

 

Table 76 4.13.5 (H) Social expectations from companies are high and if ignored will 

result in creation of public antagonism towards industry.   

 

Social expectations from companies are high and if 

ignored will result in creation of public antagonism 

towards industry. 

 

 
Strongly 

Disagree 
Disagree Uncertain Agree 

Strongly 

Agree 
Total 

Level of Hierarchy Top Level 12.5%  37.5% 37.5% 12.5% 100.0% 

 Middle Level  4.5% 36.4% 37.5% 21.6% 100.0% 

Total 1.9% 3.8% 36.5% 37.5% 20.2% 100.0% 

 

 

 

Interpretation: Null hypothesis may be rejected. There is a significance difference 

between the opinions of managers hierarchy wise in favour of social responsibility that 

Social expectations from companies are high and if ignored will result in creation of public 

antagonism towards industry. 

 

Chi-Square Tests

2.131 4 .712

3.086 4 .544

1.550 1 .213

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

Chi-Square Tests

12.286 4 .015

9.455 4 .051

2.485 1 .115

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Table 77 4.13.6 (H) Industry can acquire more power by solving social problems in 

society. 

 

Industry can acquire more power by solving social 

problems in society. 
Total 

Disagree Uncertain Agree 
Strongly 

Agree 
Disagree 

Level of Hierarchy 
Top Level  18.8% 31.3% 50.0% 100.0% 

Middle Level 3.4% 15.9% 42.0% 38.6% 100.0% 

Total 2.9% 16.3% 40.4% 40.4% 100.0% 

 

 

 

Interpretation: Null hypothesis may be accepted. There is a no significance difference 

between the opinions of manager‟s hierarchy wise in favour of social responsibility that 

Industry can acquire more power by solving social problems in society. 

 

Table 78 4.13.7(H) Industry has necessary wherewithal and ability to engage in social 

responsibility programs. 

 

Industry has necessary wherewithal and ability 

to engage in social responsibility programs. 
Total 

Uncertain Agree 
Strongly 

Agree 
Uncertain 

Level of Hierarchy 
Top Level 37.5% 50.0% 12.5% 100.0% 

Middle Level 25.0% 56.8% 18.2% 100.0% 

Total 26.9% 55.8% 17.3% 100.0% 

 

Chi-Square Tests

1.436 3 .697

1.893 3 .595

.486 1 .486

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Interpretation: Null hypothesis is accepted. There is no significance difference between 

the opinionof manager‟s hierarchy wise in favour of social responsibility that Industry has 

necessary wherewithal and ability to engage in social responsibility programs. 

 

Table 79 4.13.8 (H)  It is the moral responsibility of industry to get involve in social 

responsibility program. 

 

It is the moral responsibility of industry to get 

involve in social responsibility program. 
 

Uncertain Agree 
Strongly 

Agree 
Total 

Level of Hierarchy 
Top Level 6.3% 31.3% 62.5% 100.0% 

Middle Level 15.9% 37.5% 46.6% 100.0% 

Total 14.4% 36.5% 49.0% 100.0% 

 

 

Interpretation: Null hypothesis is accepted. There is a no significance difference between 

the opinions of managers sector wise in favour of social responsibility that it is the moral 

responsibility of industry to get involve in social responsibility program. 

 

 

 

Chi-Square Tests

1.151 2 .562

1.107 2 .575

1.024 1 .312

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

Chi-Square Tests

1.719 2 .423

1.877 2 .391

1.703 1 .192

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Table 80 4.13.9 (H) Involvement in social responsibility program is simply respecting 

the fundamental policy of egalitarian socialistic society.   

 

 

Involvement in social responsibility program is simply 

respecting the fundamental policy of egalitarian socialistic 

society.. 

 

 
Strongly 

Disagree 
Disagree Uncertain Agree 

Strongly 

Agree 
Total 

Level of Hierarchy Top Level   25.0% 50.0% 25.0% 100.0% 

 Middle Level 3.4% 2.3% 9.1% 55.7% 29.5% 100.0% 

Total 2.9% 1.9% 11.5% 54.8% 28.8% 100.0% 

 

 

 

Interpretation: Null hypothesis is accepted. There is no significance difference between 

the opinions of manager‟s hierarchy wise in favour of social responsibility that 

involvement in social responsibility program is simply respecting the fundamental policy 

of egalitarian socialistic society. 

 

 

 

 

 

 

 

 

 

 

 

Chi-Square Tests

4.056 4 .399

4.224 4 .377

.059 1 .809

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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4.14 (opinions of managers towards not favouring Social Responsibility) Sector Wise 

 

Ho 4.14 (S): There is no significance difference between the Opinions of managers against 

favour of social responsibility. 

H1 4.14 (S): There is a significance difference between the Opinions of managers against 

favour of social responsibility. 

 

Table 81  4.14.1 (S) Society expects business to maximize effectiveness, production 

and earnings.   

 
Society expects business to maximize effectiveness, 

production and earnings 
 

 Unimportant Uncertain Important Very Important Total 

Type of 

sector 
Textile sector 3.8% 26.9% 48.1% 21.2% 100.0% 

 Oil & Gas sector  26.9% 15.4% 57.7% 100.0% 

Total 1.9% 26.9% 31.7% 39.4% 100.0% 

 

 

 

Interpretation: Null hypothesis is accepted. So, there is a significance difference between 

the opinion of manager‟s sector wise against favour of social responsibility with respect to 

that Society expects business to maximize effectiveness, production and earnings. 

 

 

 

 

 

 

 

Chi-Square Tests

19.562 3 .000

21.116 3 .000

6.874 1 .009

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Table 82 4.14.2 (S) The Involvement in social responsibility programs will drive 

trivial firms out of business. 

 
The involvement in social responsibility programs will drive trivial 

firms out of business 
 

 
Very much 

unimportant 
Unimportant Uncertain Important 

Very 

Important 
Total 

Type of 

sector 
Textile sector 5.8% 13.5% 28.8% 44.2% 7.7% 100.0% 

 
Oil & Gas 

sector 
 9.6% 34.6% 34.6% 21.2% 100.0% 

Total 2.9% 11.5% 31.7% 39.4% 14.4% 100.0% 

 

 

 

Interpretation: Null hypothesis is accepted. There is no significance difference between 

the opinions of manager‟s against favour of social responsibility that the involvement in 

social responsibility programs will drive trivial firms out of business. 

 

Table 83 4.14.3 (S) Getting involved in solving social problems merely dilutes the 

primary strength and purpose of industry.   

 
Getting involved in solving social problems merely dilutes the 

primary strength and purpose of industry 
 

 
Very much 

unimportant 
Unimportant Uncertain Important 

Very 

Important 
Total 

Type of 

sector 
Textile sector 5.8% 11.5% 5.8% 76.9%  100.0% 

 Oil & Gas sector  13.5% 9.6% 55.8% 21.2% 100.0% 

Total 2.9% 12.5% 7.7% 66.3% 10.6% 100.0% 

 

Chi-Square Tests

7.482 4 .112

8.775 4 .067

2.921 1 .087

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Interpretation: Null hypothesis is rejected. So, there is a significance difference between 

the opinion of managers sector wise against the social responsibility that getting involved 

in solving social problems merely dilutes the primary strength and purpose of industry. 

 

Table 84 4.14.4 (S) Companies managerial lack the insight, skill and persistence 

necessary to solve societal problems.   

 
Company‟s managerial lack the insight, skill and persistence 

necessary to solve societal problems. 
 

 
Very much 

unimportant 
Unimportant Uncertain Important 

Very 

Important 
Total 

Type of 

sector 
Textile sector 5.8% 11.5% 25.0% 36.5% 21.2% 100.0% 

 Oil & Gas sector  3.8% 32.7% 44.2% 19.2% 100.0% 

Total 2.9% 7.7% 28.8% 40.4% 20.2% 100.0% 

 

 

Interpretation: Null hypothesis is accepted. So, there is no significance difference 

between the opinion of managers sector wise against the social responsibility that 

Companies managerial lack the insight, skill and persistence necessary to solve societal 

problems. 

 

 

Chi-Square Tests

16.331 4 .003

21.752 4 .000

2.876 1 .090

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

Chi-Square Tests

5.962 4 .202

7.216 4 .125

1.442 1 .230

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Table 85 4.14.5 (S) companies have nowadays more power without seize social 

responsibility. 

   

 
Companies have nowadays more power without seize social 

responsibility. 
 

 
Very much 

unimportant 
Unimportant Uncertain Important 

Very 

Important 
Total 

Type of 

sector 
Textile sector 5.8% 3.8% 46.2% 32.7% 11.5% 100.0% 

 
Oil & Gas 

sector 
1.9% 7.7% 11.5% 48.1% 30.8% 100.0% 

Total 3.8% 5.8% 28.8% 40.4% 21.2% 100.0% 

 

 

Interpretation: Null hypothesis is rejected. So, there is a significance difference between 

the opinions of managers sector wise against the social responsibility that companies has 

nowadays more power without seize social responsibility. 

 

Table 86 4.14 .6(S) company managerial are not responsible to the voters as 

politicians are, and therefore they need not start trying to transform the society.   

 
Company managerial are not responsible to the voters as politicians 

are, and therefore they need not start trying to transform the society. 
 

 
Very much 

unimportant 
Unimportant Uncertain Important 

Very 

Important 
Total 

Type of 

sector 
Textile sector 5.8% 7.7% 13.5% 48.1% 25.0% 100.0% 

 
Oil & Gas 

sector 
1.9% 7.7% 15.4% 32.7% 42.3% 100.0% 

Total 3.8% 7.7% 14.4% 40.4% 33.7% 100.0% 

Chi-Square Tests

18.536 4 .001

19.540 4 .001

8.726 1 .003

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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 Interpretation: Null hypothesis is accepted. There is no significance difference between 

the opinions of manager‟s sector wise against the social responsibility that Company 

managerial are not responsible to the voters as politicians are, and therefore they need not start 

trying to transform the society. 

 

Table 87 4.14.7(S)  Since there is substantial discrepancy among the public as to what 

should be done, so companies will be criticized even though no matter what is 

attempted.   

 

Since there is substantial discrepancy among the public as to 

what should be done, so companies will be criticized even 

though no matter what is attempted. 

 

 Unimportant Uncertain Important 
Very 

Important 
Total 

Type of 

sector 
Textile sector 7.7% 51.9% 32.7% 7.7% 100.0% 

 Oil & Gas sector 3.8% 19.2% 46.2% 30.8% 100.0% 

Total 5.8% 35.6% 39.4% 19.2% 100.0% 

 

 

Interpretation: Null hypothesis is rejected. There is a significance difference between the 

opinions of manager‟s sector wise against the social responsibility that Since there is 

substantial discrepancy among the public as to what should be done, so companies will be 

criticized even though no matter what is attempted. 

 

Chi-Square Tests

4.905 4 .297

4.987 4 .289

1.654 1 .198

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

Chi-Square Tests

16.873 3 .001

17.702 3 .001

14.792 1 .000

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Table 88 4.14.8 (S) Government by its directives and inducement indicate the areas of 

social responsibility for companies and there is no need for them to take extra 

initiative.   

 

Government by its directives and inducement indicate the areas of 

social responsibility for companies and there is no need for them 

to take extra initiative. 

 

 
Very much 
unimportant 

Unimportant Uncertain Important 
Very 

Important 
Total 

Type of 

sector 
Textile sector 5.8% 7.7% 26.9% 36.5% 23.1% 100.0% 

 Oil & Gas sector  13.5% 38.5% 30.8% 17.3% 100.0% 

Total 2.9% 10.6% 32.7% 33.7% 20.2% 100.0% 

 

 

Interpretation: Null hypothesis may be accepted. So, there is a significance difference 

between the opinions of manager‟s sector wise against the social responsibility that 

Government by its directives and inducement indicate the areas of social responsibility for 

companies and there is no need for them to take extra initiative. 

 

Table 89 4.14.9 (S) Involvement in social responsibility program without adequate 

success in the financial front will tarnish the image of industry.   

 
Involvement in social responsibility program without adequate 

success in the financial front will tarnish the image of industry. 
 

 
Very much 

unimportant 
Unimportant Uncertain Important 

Very 

Important 
Total 

Type of 

sector 
Textile sector 9.6% 5.8% 3.8% 59.6% 21.2% 100.0% 

 
Oil & Gas 

sector 
 3.8% 13.5% 51.9% 30.8% 100.0% 

Total 4.8% 4.8% 8.7% 55.8% 26.0% 100.0% 

 

Chi-Square Tests

5.563 4 .234

6.739 4 .150

.332 1 .564

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Interpretation: Null hypothesis may be accepted. There is no significance difference 

between the opinions of manager‟s sector wise against the social responsibility that 

Involvement in social responsibility program without adequate success in the financial 

front will tarnish the image of industry. 

 

4.14 ( Opinions of managers towards not favouring Social Responsibility) Hierarchy 

Wise 

 

Ho8 (H): There is no significance difference between the Opinions of managers hierarchy 

wise against favour of social responsibility. 

H18 (H) : There is a significance difference between the Opinions of managers hierarchy 

wise against favour of social responsibility. 

 

Table 90 4.14.1(H) Society expects business to maximize effectiveness, production and 

earnings.  

 
Society expects business to maximize effectiveness, 

production and earnings. 
 

 Unimportant Uncertain Important 
Very 

Important 
Total 

Level of Hierarchy Top Level 12.5% 18.8% 12.5% 56.3% 100.0% 

 Middle Level  28.4% 35.2% 36.4% 100.0% 

Total 1.9% 26.9% 31.7% 39.4% 100.0% 

 

Chi-Square Tests

9.180 4 .057

11.282 4 .024

2.847 1 .092

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Interpretation: Null hypothesis is rejected. So, there is a significance difference between 

the opinion of manager‟s hierarchy wise against favour of social responsibility with respect 

to that society expects business to maximize effectiveness, production and earnings. 

 

Table 91 4.14.2 (H)  The Involvement in social responsibility programs will drive 

trivial firms out of business.   

 
The Involvement in social responsibility programs will drive 

trivial firms out of business. 
 

 
Very much 

unimportant 
Unimportant Uncertain Important 

Very 

Important 
Total 

Level of 

Hierarchy 
Top Level  6.3% 43.8% 31.3% 18.8% 100.0% 

 Middle Level 3.4% 12.5% 29.5% 40.9% 13.6% 100.0% 

Total 2.9% 11.5% 31.7% 39.4% 14.4% 100.0% 

 

 

 

Interpretation: Null hypothesis may be accepted. There is no significance difference 

between the opinions of manager‟s hierarchy wise against favour of social responsibility 

that the Involvement in social responsibility programs will drive trivial firms out of 

business. 

 

 

Chi-Square Tests

15.031 3 .002

11.986 3 .007

.038 1 .846

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

Chi-Square Tests

2.431 4 .657

2.892 4 .576

.265 1 .607

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Table 92 4.14.3(H) Getting involved in solving social problems merely dilutes the 

primary strength and purpose of industry.   

 
Getting involved in solving social problems merely dilutes the 

primary strength and purpose of industry 
 

 
Very much 

unimportant 
Unimportant Uncertain Important 

Very 

Important 
Total 

Level of 

Hierarchy 
Top Level   12.5% 81.3% 6.3% 100.0% 

 Middle Level 3.4% 14.8% 6.8% 63.6% 11.4% 100.0% 

Total 2.9% 12.5% 7.7% 66.3% 10.6% 100.0% 

 

 

 

Interpretation: Null hypothesis may be accepted. So, there is no significance difference 

between the opinion of managers sector wise against the social responsibility that getting 

involved in solving social problems merely dilutes the primary strength and purpose of 

industry. 

 

Table 93 4.14.4 (H) Companies managerial lack the insight, skill and persistence 

necessary to solve societal problems.   

 
Companies managerial lack the insight, skill and persistence 

necessary to solve societal problems. 
 

 
Very much 

unimportant 
Unimportant Uncertain Important 

Very 

Important 
Total 

Level of 

Hierarchy 
Top Level   12.5% 56.3% 31.3% 100.0% 

 
Middle 

Level 
3.4% 9.1% 31.8% 37.5% 18.2% 100.0% 

Total 2.9% 7.7% 28.8% 40.4% 20.2% 100.0% 

 

Chi-Square Tests

4.445 4 .349

6.821 4 .146

1.328 1 .249

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Interpretation: Null hypothesis may be accepted. So, there is no significance difference 

between the opinion of managers sector wise against the social responsibility that 

Companies managerial lack the insight, skill and persistence necessary to solve societal 

problems. 

 

Table 94 4.14.5(H) companies have nowadays more power without seize social 

responsibility.    

 
Companies have nowadays more power without seize social 

responsibility. 
 

 
Very much 

unimportant 
Unimportant Uncertain Important 

Very 

Important 
Total 

Level of Hierarchy Top Level   31.3% 43.8% 25.0% 100.0% 

 
Middle 

Level 
4.5% 6.8% 28.4% 39.8% 20.5% 100.0% 

Total 3.8% 5.8% 28.8% 40.4% 21.2% 100.0% 

 

 

 

Interpretation: Null hypothesis may be accepted. So, there is no significance difference 

between the opinions of managers sector wise against the social responsibility that 

companies have nowadays more power without seize social responsibility. 

 

Chi-Square Tests

6.075 4 .194

7.906 4 .095

5.212 1 .022

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

Chi-Square Tests

2.041 4 .728

3.556 4 .469

1.146 1 .284

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Table 95 4.14.6 (H) company managerial are not responsible to the voters as 

politicians are, and therefore they need not start trying to transform the society.   

 

Company managerial are not responsible to the voters as 

politicians are, and therefore they need not start trying to 

transform the society. 

 

 
Very much 

unimportant 
Unimportant Uncertain Important 

Very 

Important 
Total 

Level of 

Hierarchy 
Top Level   6.3% 50.0% 43.8% 100.0% 

 
Middle 

Level 
4.5% 9.1% 15.9% 38.6% 31.8% 100.0% 

Total 3.8% 7.7% 14.4% 40.4% 33.7% 100.0% 

 

 

Interpretation: Null hypothesis may be accepted. So, there is a significance difference 

between the opinions of manager‟s hierarchy wise against the social responsibility that 

company managerial are not responsible to the voters as politicians are, and therefore they 

need not start trying to transform the society. 

 

Table 96 4.14.7 (H) Since there is substantial discrepancy among the public as to what 

should be done, so companies will be criticized even though no matter what is 

attempted. 

 

Since there is substantial discrepancy among the public as 

to what should be done, so companies will be criticized 

even though no matter what is attempted 

 

 Unimportant Uncertain Important 
Very 

Important 
Total 

Level of Hierarchy Top Level  37.5% 37.5% 25.0% 100.0% 

 Middle Level 6.8% 35.2% 39.8% 18.2% 100.0% 

Total 5.8% 35.6% 39.4% 19.2% 100.0% 

 

Chi-Square Tests

1.456 3 .693

2.346 3 .504

.632 1 .427

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Interpretation: Null hypothesis may be accepted. So, there is a significance difference 

between the opinions of manager‟s sector wise against the social responsibility that Since 

there is substantial discrepancy among the public as to what should be done, so companies 

will be criticized even though no matter what is attempted. 

 

Table 97 4.14.8 (H) Government by its directives and inducement indicate the areas of 

social responsibility for companies and there is no need for them to take extra 

initiative.   

 

Government by its directives and inducement indicate the areas of 

social responsibility for companies and there is no need for them to 

take extra initiative. 

 

 
Very much 

unimportant 
Unimportant Uncertain Important 

Very 

Important 

Total 

 

Level of 

Hierarchy 

Top 

Level 
  43.8% 25.0% 31.3% 100.0% 

 
Middle 

Level 
3.4% 12.5% 30.7% 35.2% 18.2% 100.0% 

Total 2.9% 10.6% 32.7% 33.7% 20.2% 100.0% 

 

 

 

Interpretation: Null hypothesis is accepted. So, there is no significance difference 

between the opinions of manager‟s sector wise against the social responsibility that 

Government by its directives and inducement indicate the areas of social responsibility for 

companies and there is no need for them to take extra initiative. 

Chi-Square Tests

1.456 3 .693

2.346 3 .504

.632 1 .427

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

Chi-Square Tests

4.818 4 .306

6.795 4 .147

1.611 1 .204

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Table 98 4.14.9 (H) Involvement in social responsibility program without adequate 

success in the financial front will tarnish the image of industry.   

 

Involvement in social responsibility program without adequate 

success in the financial front will tarnish the image of industry. 

 

 

 
Very much 

unimportant 
Unimportant Uncertain Important 

Very 

Important 
Total 

Level of 

Hierarchy 
Top Level  6.3%  62.5% 31.3% 100.0% 

 
Middle 

Level 
5.7% 4.5% 10.2% 54.5% 25.0% 100.0% 

Total 4.8% 4.8% 8.7% 55.8% 26.0% 100.0% 

 

 

 

Interpretation: Null hypothesis may be accepted. So, there is a significance difference 

between the opinions of manager‟s sector wise against the social responsibility that 

Involvement in social responsibility program without adequate success in the financial 

front will tarnish the image of industry. 

 

 

 

 

 

 

 

 

 

 

Chi-Square Tests

2.985 4 .560

5.096 4 .278

1.258 1 .262

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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4.15 (Views of managers on social areas of effort)  

(Sector wise)  

 

Ho 4.15  (S): There is no significance difference between the opinions of managers sector 

wise with respect to views on social areas of effort.  

H1 4.15 (S) : There is a significance difference between the opinions of managers sector 

wise with respect to views on social areas of effort. 

 

4.15.1(S) Society relief and reconstruction 

 

Table 99 4.15.1.1 (S) Contributing to the society relief and rehabilitation is a moral 

obligation of everyone in the society   

 

Contributing to the society relief and rehabilitation 

is a moral obligation of every one in the society 
 

Uncertain Agree Strongly Agree Total 

Type of 

sector 

Textile sector 15.4% 21.2% 63.5% 100.0% 

Oil & Gas sector 26.9% 26.9% 46.2% 100.0% 

Total 21.2% 24.0% 54.8% 100.0% 

  

 

 

Interpretation: Null hypothesis is accepted. So, there is no significance difference 

between the opinionof managers sector wise with respect to social relief and rehabilitation 

is a moral obligation of everyone in the society. 

 

 

 

Chi-Square Tests

3.417 2 .181

3.445 2 .179

3.315 1 .069

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Table 100 4.15.1.2 (S) Donations are justified as long as they don’t strain enterprise 

working   

 

Donations are justified as long as they don't strain 

enterprise working 
Total 

Disagree Uncertain Agree 
Strongly 

Agree 
Disagree 

Type of 

sector 

Textile sector 5.8% 25.0% 34.6% 34.6% 100.0% 

Oil & Gas sector  19.2% 51.9% 28.8% 100.0% 

Total 2.9% 22.1% 43.3% 31.7% 100.0% 

 

 

 

Interpretation: Null hypothesis may be accepted. So, there is no significance difference 

between the managers sector wise with respect to the donations given by companies are 

justified as long as they don‟t strain enterprise working. 

 

Table 101 4.15.1.3 (S) Even those firms incurring losses should take part in the relief 

operation.   

 
Even those firms incurring losses should take part in the 

relief operation. 
 

 
Strongly 

Disagree 
Disagree Uncertain Agree 

Strongly 

Agree 
Total 

Type of 

sector 
Textile sector 5.8% 13.5% 25.0% 34.6% 21.2% 100.0% 

 Oil & Gas sector 1.9% 15.4% 25.0% 40.4% 17.3% 100.0% 

Total 3.8% 14.4% 25.0% 37.5% 19.2% 100.0% 

 

Chi-Square Tests

5.464 3 .141

6.637 3 .084

.526 1 .469

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Interpretation: Null hypothesis may be accepted. So, there is no significance difference 

between the opinions of managers sector wise with respect to social relief and 

reconstruction that even those firms incurring losses should take part in the relief 

operation. 

Table 102 4.15.1.4 (S) Direct participation in rehabilitation is not necessary; support to 

service organizations will do.   

 

Direct participation in rehabilitation is not necessary; 

support to service organizations will do. 
 

Disagree Uncertain Agree 
Strongly 

Agree 
Total 

Type of 

sector 

Textile sector 5.8% 34.6% 34.6% 25.0% 100.0% 

Oil & Gas sector 1.9% 9.6% 65.4% 23.1% 100.0% 

Total 3.8% 22.1% 50.0% 24.0% 100.0% 

 

 

Interpretation: Null hypothesis may be accepted. So, there is no significance difference 

between the opinions of managers sector wise with respect to social relief and 

reconstruction that direct participation in rehabilitation is not necessary; support to service 

organizations will do. 

So, it could be concluded that there is no significance difference between the opinion 

of manager sector wise with respect to social relief and reconstruction. 

 

Chi-Square Tests

1.497 4 .827

1.545 4 .819

.033 1 .856

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

Chi-Square Tests

13.311 3 .004

13.890 3 .003

3.983 1 .046

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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4.15.2(S) Internal employee service programmes 

 

Table 103 4.15.2.1 (S) Propagation of ideas like prohibition and family planning may 

invite wrath from some sections of employees 

 
Propagation of ideas like prohibition and family planning may 

invite wrath from some sections of employees 
 

 
Strongly 

Disagree 
Disagree Uncertain Agree 

Strongly 

Agree 
Total 

Type of 

sector 
Textile sector 21.2% 3.8% 32.7% 30.8% 11.5% 100.0% 

 Oil & Gas sector 3.8%  32.7% 25.0% 38.5% 100.0% 

Total 12.5% 1.9% 32.7% 27.9% 25.0% 100.0% 

 

 

Interpretation: Null hypothesis may be accepted. So, there is no significance difference 

between the opinions of managers‟ sector wise with respect to internal employee service 

program for the propagation of ideas like prohibition and family planning may invite wrath 

from some sections of employees. 

 

Table 104 4.15.2.2 (S) Since the government is actively campaigning as well as providing 

incentives, company’s initiative is unnecessary   

 
Since the government is actively campaigning as well as 

providing incentives, company's initiative is unnecessary 
 

 
Strongly 

Disagree 
Disagree Uncertain Agree 

Strongly 

Agree 
Total 

Type of 
sector 

Textile sector 5.8% 23.1% 50.0% 19.2% 1.9% 100.0% 

 Oil & Gas sector  42.3% 25.0% 3.8% 28.8% 100.0% 

Total 2.9% 32.7% 37.5% 11.5% 15.4% 100.0% 

 

Chi-Square Tests

16.080 4 .003

17.896 4 .001

12.535 1 .000

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Interpretation:  Null hypothesis is rejected. So, there is a significance difference between 

the opinions of managers‟ sector wise with respect to internal employee service program 

with respect to the opinion of managers that as government is actively campaigning as well 

as providing incentives, company‟s initiative is unnecessary. 

 

Table 105 4.15.2.3 (S) Companies should go far beyond the letter of law in providing 

safety working condition for the employees. 

 

Companies should go far beyond the letter of law in 

providing safety working condition for the employees 
 

Disagree Uncertain Agree 
Strongly 

Agree 
Total 

Type of 

sector 

Textile sector 5.8% 42.3% 23.1% 28.8% 100.0% 

Oil & Gas sector  23.1% 40.4% 36.5% 100.0% 

Total 2.9% 32.7% 31.7% 32.7% 100.0% 

 

 

Interpretation:  Null hypothesis may be accepted. So, there is no significance difference 

between the opinions of managers‟ sector wise with respect to internal employee service 

program that companies should go far beyond the letter of law in providing safety working 

condition for the employees. 

 

 

Chi-Square Tests

27.858 4 .000

32.083 4 .000

2.081 1 .149

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

Chi-Square Tests

8.866 3 .031

10.102 3 .018

4.973 1 .026

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)



Data Analysis 

179 

 

Table 106 4.15.2.4 (S) Elaborate safety measures, even if made, cannot reduce accidents 

since many workers tend to be less responsive.   

 

Elaborate safety measures, even if made, cannot reduce 

accidents since many workers tend to be less responsive 
 

Disagree Uncertain Agree 
Strongly 

Agree 
Total 

Type of 

sector 

Textile sector 9.6% 21.2% 50.0% 19.2% 100.0% 

Oil & Gas sector  5.8% 65.4% 28.8% 100.0% 

Total 4.8% 13.5% 57.7% 24.0% 100.0% 

 

 

Interpretation:  Null hypothesis may be rejected. So, there is a significance difference 

between the opinions of managers‟ sector wise with respect to internal employee service 

program that elaborate safety measures, even if made, cannot reduce accidents since many 

workers tend to be less responsive. 

 

Table 107 4.15.2.5 (S) Companies have to extend support to the growth of healthy trade 

unionism.   

 
Companies have to extend support to the growth of healthy 

trade unionism 
 

 
Strongly 

Disagree 
Disagree Uncertain Agree 

Strongly 

Agree 
Total 

Type of 

sector 
Textile sector   36.5% 50.0% 13.5% 100.0% 

 Oil & Gas sector 1.9% 1.9% 15.4% 51.9% 28.8% 100.0% 

Total 1.0% 1.0% 26.0% 51.0% 21.2% 100.0% 

 

Chi-Square Tests

11.638 3 .009

13.868 3 .003

8.881 1 .003

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Interpretation: Null Hypothesis may be accepted, so there is no significance difference 

between the opinions of managers sector wise with respect to internal employee service 

program that companies have to extend support to the growth of healthy trade unionism. 

4.15.3 (S) Job creation 

 

Table 108 4.15.3.1 (S) Companies should hire senior unemployed persons, even if it 

means loss of an opportunity to employ readily available skilled personnel.   

 

Companies should hire senior unemployed persons, even if it 

means loss of an opportunity to employ readily available 

skilled personnel 

 

 
Strongly 

Disagree 
Disagree Uncertain Agree 

Strongly 

Agree 
Total 

Type of 

sector 
Textile sector 9.6% 7.7% 28.8% 50.0% 3.8% 100.0% 

 Oil & Gas sector 1.9% 5.8% 15.4% 51.9% 25.0% 100.0% 

Total 5.8% 6.7% 22.1% 51.0% 14.4% 100.0% 

 

 

Interpretation: Null hypothesis is accepted so there is no significance difference between 

the managers sector wise with respect to their opinion about job creations that companies 

should hire senior unemployed persons, even if it means loss of an opportunity to employ 

readily available skilled personnel. 

 

Chi-Square Tests

9.409 4 .052

10.383 4 .034

3.180 1 .075

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

Chi-Square Tests

13.025 4 .011

14.252 4 .007

9.694 1 .002

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Table 109 4.15.3.2 (S) Companies should hire differently abled people, even if it means 

loss of an opportunity to employ readily available skilled personnel.   

 
Companies should hire differently abled people, even if it 

means loss of an opportunity to employ readily available skilled 

personnel 

 

 
Strongly 

Disagree 
Disagree Uncertain Agree 

Strongly 

Agree 
Total 

Type of 

sector 
Textile sector 3.8% 3.8% 46.2% 38.5% 7.7% 100.0% 

 Oil & Gas sector  1.9% 28.8% 50.0% 19.2% 100.0% 

Total 1.9% 2.9% 37.5% 44.2% 13.5% 100.0% 

 

 

Interpretation: Null Hypothesis is accepted so, there is no significance difference 

between the opinion of manager sector wise with respect to the job creation that companies 

should hire differently abled people, even if it means loss of an opportunity to employ 

readily available skilled personnel. 

 

Table 110 4.15.3.3 (S) Although the law guarantees equal employment opportunities to 

women, most companies do little to see it happen at middle and senior levels in the 

organization.   

 

Although the law guarantees equal employment 

opportunities to women, most companies do little to see it 

happen at middle and senior levels in the organization 

 

Disagree Uncertain Agree 
Strongly 

Agree 
Total 

Type of 

sector 

Textile sector 3.8% 17.3% 55.8% 23.1% 100.0% 

Oil & Gas sector 1.9% 3.8% 76.9% 17.3% 100.0% 

Total 2.9% 10.6% 66.3% 20.2% 100.0% 

 

Chi-Square Tests

7.764 4 .101

8.650 4 .070

7.502 1 .006

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Interpretation: Null hypothesis is accepted. So there is no significance difference between 

the opinion of managers sector wise with respect to job creation that although the law 

guarantees equal employment opportunities to women, most companies do little to see it 

happen at middle and senior levels in the organization. 

 

Table 111 4.15.3.4 (S) Companies can assist self-employment agencies by providing 

training to the enthusiastic entrepreneurs.   

 

Companies can assist self-employment agencies 

by providing training to the enthusiastic 

entrepreneurs 

 

Uncertain Agree Strongly Agree Total 

Type of 

sector 

Textile sector 1.9% 78.8% 19.2% 100.0% 

Oil & Gas sector 7.7% 65.4% 26.9% 100.0% 

Total 4.8% 72.1% 23.1% 100.0% 

 

 

Interpretation: Null hypothesis is accepted. There is no significance difference between 

the opinions of managers sector wise with respect to job creation that Companies can assist 

self-employment agencies by providing training to the enthusiastic entrepreneurs. 

 

 

Chi-Square Tests

6.970 3 .073

7.349 3 .062

.813 1 .367

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

Chi-Square Tests

3.120 2 .210

3.252 2 .197

.039 1 .844

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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4.15.4 (S) Encouraging Consumerism 

  

Table 112 4.15.4.1 (S) Enterprises have to foster and promote consumer councils 4.   

 

Enterprises have to foster and promote consumer 

councils. 
 

Uncertain Agree Strongly Agree Total 

Type of 

sector 

Textile sector 26.9% 46.2% 26.9% 100.0% 

Oil & Gas sector 7.7% 59.6% 32.7% 100.0% 

Total 17.3% 52.9% 29.8% 100.0% 

 

 

Interpretation: Null hypothesis is accepted. So there is no significance difference between 

the opinions of managers sector wise with respect to encouraging consumerism that 

enterprises have to foster and promote consumer councils. 

 

Table 113 4.15.4.2 (S) It is the responsibility of government to specify areas wherein 

consumer protection is necessary   

 

It is the responsibility of Government to specify 

areas wherein consumer protection is necessary. 
 

Uncertain Agree Strongly Agree Total 

Type of 

sector 

Textile sector 9.6% 82.7% 7.7% 100.0% 

Oil & Gas sector 3.8% 67.3% 28.8% 100.0% 

Total 6.7% 75.0% 18.3% 100.0% 

 

Chi-Square Tests

6.737 2 .034

7.068 2 .029

3.533 1 .060

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Interpretation: Null hypothesis is rejected. There is a significance difference between the 

opinions of managers sector wise with respect to encouraging consumerism that it is the 

responsibility of government to specify areas wherein consumer protection is necessary. 

 

Table 114 4.15.4.3 (S)  It is people who should form into consumer associations and 

bring to the notice of manufacturers the adverse effects of company policies and 

products.   

 

It is people who should form into consumer associations 

and bring to the notice of manufacturers the adverse 

effects of company policies and products. 

Total 

Disagree Uncertain Agree 
Strongly 

Agree 
 

Type of 

sector 

Textile sector 13.5% 50.0% 23.1% 13.5% 100.0% 

Oil & Gas sector  26.9% 65.4% 7.7% 100.0% 

Total 6.7% 38.5% 44.2% 10.6% 100.0% 

 

 

 

Interpretation: Null hypothesis is rejected. So there is a significance difference between 

the opinions of managers sector wise about job creation that it is people who should form 

into consumer associations and bring to the notice of manufacturers the adverse effects of 

company policies and products. 

 

 

Chi-Square Tests

8.475 2 .014

8.933 2 .011

7.886 1 .005

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

Chi-Square Tests

21.940 3 .000

25.154 3 .000

8.558 1 .003

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Table 115 4.15.4.4 (S) The existing framework of legislation and institutional network 

(ISI etc) is adequately protecting consumer, nothing further is needed in this direction.   

 

The existing framework of legislation and institutional 

network (ISI etc.) is adequately protecting consumer; 

nothing further is needed in this direction. 

 

Disagree Uncertain Agree 
Strongly 

Agree 
Total 

Type of 
sector 

Textile sector 26.9% 26.9% 23.1% 23.1% 100.0% 

Oil & Gas sector 11.5% 32.7% 38.5% 17.3% 100.0% 

Total 19.2% 29.8% 30.8% 20.2% 100.0% 

 

 

Interpretation: Null hypothesis is accepted. There is no significance difference between 

the opinions of managers sector wise about encouraging consumerism that the existing 

framework of legislation and institutional network (ISI etc) is adequately protecting 

consumer, nothing further is needed in this direction. 

4.15.5 (S)  Support to small and minority enterprises 

 

Table 116 4.15.5.1 (S) Encouraging small and minority enterprises through placement 

of purchase orders is an obligation of companies.    

 
Encouraging small and minority enterprises through 

placement of purchase orders is an obligation of companies. 
 

 
Strongly 

Disagree 
Disagree Uncertain Agree 

Strongly 

Agree 
Total 

Type of 

sector 
Textile sector 3.8% 11.5% 11.5% 50.0% 23.1% 100.0% 

 Oil & Gas sector  7.7% 23.1% 36.5% 32.7% 100.0% 

Total 1.9% 9.6% 17.3% 43.3% 27.9% 100.0% 

 

Chi-Square Tests

5.919 3 .116

6.034 3 .110

.917 1 .338

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Interpretation: Null hypothesis is accepted. There is no significance difference between 

the opinions of managers sector wise with respect to support of small and minority 

enterprises that encouraging small and minority enterprises through placement of purchase 

orders is an obligation of companies. 

 

Table 117 14.5.5.2 (S) Companies need not purchase from small and minority 

enterprises if economic considerations do not allow it.   

 
Companies need not purchase from small and minority 

enterprises if economic considerations do not allow it. 
 

 
Strongly 

Disagree 
Disagree Uncertain Agree 

Strongly 

Agree 
Total 

Type of 

sector 
Textile sector 3.8% 5.8% 32.7% 21.2% 36.5% 100.0% 

 Oil & Gas sector  1.9% 25.0% 48.1% 25.0% 100.0% 

Total 1.9% 3.8% 28.8% 34.6% 30.8% 100.0% 

 

 

Interpretation: Null hypothesis may be accepted. So there is a significance difference 

between the opinions of managers sector wise with respect to the support of small and 

medium enterprises that companies need not purchase from small and minority enterprises 

if economic considerations do not allow it. 

 

 

Chi-Square Tests

6.351a 4 .174

7.174 4 .127

.780 1 .377

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

2 cells (20.0%) have expected count less than 5. The

minimum expected count is 1.00.

a. 

Chi-Square Tests

10.103 4 .039

11.076 4 .026

.670 1 .413

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Table 118 4.15.5.3 (S) Government should take responsibility for protecting minority 

and small enterprises by providing subsidies and other incentive.   

 
Government should take responsibility for protecting 

minority and small enterprises by providing subsidies and 

other incentive. 

 

 
Strongly 

Disagree 
Uncertain Agree 

Strongly 

Agree 
Total 

Type of 

sector 
Textile sector 3.8% 15.4% 51.9% 28.8% 100.0% 

 Oil & Gas sector  7.7% 48.1% 44.2% 100.0% 

Total 1.9% 11.5% 50.0% 36.5% 100.0% 

 

 

 

Interpretation: Null hypothesis may be accepted. There is no significance difference 

between the opinions of manager sector wise that government should take responsibility 

for protecting minority and small enterprises by providing subsidies and other incentive. 

 

Table 119 4.15.5.4. (S) Support through provision of technological and marketing know-

how is the responsibility of the companies.   

 
Support through provision of technological and marketing 

know-how is the responsibility of the companies. 
 

 
Strongly 

Disagree 
Disagree Uncertain Agree 

Strongly 

Agree 
Total 

Type of 

sector 
Textile sector 11.5% 40.4% 19.2% 17.3% 11.5% 100.0% 

 Oil & Gas sector 11.5% 7.7% 5.8% 50.0% 25.0% 100.0% 

Total 11.5% 24.0% 12.5% 33.7% 18.3% 100.0% 

 

Chi-Square Tests

5.094 3 .165

5.906 3 .116

5.002 1 .025

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)



Data Analysis 

188 

 

 

 

Interpretation:  Null hypothesis is rejected. So there is a significance difference between 

the opinion of managers sector wise with respect to the support of small and medium 

enterprises that support through provision of technological and marketing know-how is the 

responsibility of the companies.   

4.15.6 (S) Pollution Abatement 

 

Table 120 4.15.6.1 (S) Pollution is not still a major social problem in our country. 

 Pollution is not still a major social problem in our country.  

 
Strongly 

Disagree 
Disagree Uncertain Agree 

Strongly 

Agree 
Total 

Type of 

sector 
Textile sector 9.6% 13.5% 30.8% 23.1% 23.1% 100.0% 

 Oil & Gas sector 13.5% 19.2% 1.9% 40.4% 25.0% 100.0% 

Total 11.5% 16.3% 16.3% 31.7% 24.0% 100.0% 

 

 

 

Interpretation: Null hypothesis is rejected. So there is a significance difference between 

the opinions of managers sector wise with respect to pollution abatement that Pollution is 

not still a major social problem in our country. 

 

Chi-Square Tests

26.165 4 .000

27.908 4 .000

12.786 1 .000

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

Chi-Square Tests

16.593 4 .002

19.354 4 .001

.088 1 .767

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)



Data Analysis 

189 

 

Table 121 4.15.6.2 (S) Government should pass legislation to make clear the extent of 

industry’s responsibility for reducing pollution.   

 
Government should pass legislation to make clear the extent of 

Industry's responsibility for reducing pollution. 
 

 
Strongly 

Disagree 
Disagree Uncertain Agree 

Strongly 

Agree 
Total 

Type of 

sector 
Textile sector 11.5% 7.7% 23.1% 28.8% 28.8% 100.0% 

 Oil & Gas sector 1.9% 9.6% 11.5% 50.0% 26.9% 100.0% 

Total 6.7% 8.7% 17.3% 39.4% 27.9% 100.0% 

 

 

Interpretation: Null hypothesis is accepted. There is no significance difference between 

the opinionof managers sector wise with respect to pollution abatement that government 

should pass legislation to make clear the extent of industry‟s responsibility for reducing 

pollution. 

 

Table 122 4.15.6.3 (S) There should be heavy taxes on industrial activities and products 

that pollute the environment. 

   

 
There should be heavy taxes on industrial activities and 

products that pollute the environment. 
 

 
Strongly 

Disagree 
Disagree Uncertain Agree 

Strongly 

Agree 
Total 

Type of 

sector 
Textile sector 7.7% 7.7% 23.1% 40.4% 21.2% 100.0% 

 Oil & Gas sector 3.8% 17.3% 11.5% 40.4% 26.9% 100.0% 

Total 5.8% 12.5% 17.3% 40.4% 24.0% 100.0% 

 

Chi-Square Tests

8.668 4 .070

9.135 4 .058

2.318 1 .128

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Interpretation: Null hypothesis is accepted. So, there is no significance difference 

between the opinions of managers sector wise with respect to pollution abatement that 

there should be heavy taxes on industrial activities and products that pollute the 

environment. 

 

Table 123 4.15.6.4 (S) Companies have an obligation to adopt effective anti-pollution 

equipment even when not legally required to do so.   

 

Companies have an obligation to society to adopt effective 

anti-pollution equipment even when not legally required to 

do so. 

 

 
Strongly 

Disagree 
Disagree Uncertain Agree 

Strongly 

Agree 
Total 

Type of 

sector 
Textile sector   11.5% 25.0% 63.5% 100.0% 

 Oil & Gas sector 5.8% 5.8% 21.2% 44.2% 23.1% 100.0% 

Total 2.9% 2.9% 16.3% 34.6% 43.3% 100.0% 

 

 

Interpretation: Null hypothesis is accepted. So, there is no significance difference 

between the opinions of managers sector wise with respect to pollution abatement that 

companies have an obligation to adopt effective anti-pollution equipment even when not 

legally required to do so. 

 

Chi-Square Tests

4.950 4 .292

5.053 4 .282

.182 1 .669

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

Chi-Square Tests

20.048 4 .000

22.816 4 .000

16.753 1 .000

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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4.15.7 (S) Conversation of natural resource  

 

Table 124 4.15.7.1(S) Companies have to preserve and utilize natural resources with 

restraint and reasonableness for the benefit of future generations.   

 

Companies have to preserve and utilize natural 

resources with restraint and reasonableness, for 

the benefit of future generations. 

 

Uncertain Agree Strongly Agree Total 

Type of 

sector 

Textile sector 1.9% 51.9% 46.2% 100.0% 

Oil & Gas sector 3.8% 53.8% 42.3% 100.0% 

Total 2.9% 52.9% 44.2% 100.0% 

 

 

Interpretation: Null hypothesis is accepted. There is no significance difference between 

the opinions of managers sector wise with respect to natural resource conversations that 

Companies have to preserve and utilize natural resources with restraint and reasonableness 

for the benefit of future generations. 

 

Table 125 4.15.7.2 (S) Conservation measures by industry have to far been half-hearted 

response to the energy crisis. 

   

 

Conservation measures by industry have to far been half-

hearted response to the energy crisis. 
 

Disagree Uncertain Agree 
Strongly 

Agree 
Total 

Type of 

sector 

Textile sector 1.9% 13.5% 50.0% 34.6% 100.0% 

Oil & Gas sector  5.8% 69.2% 25.0% 100.0% 

Total 1.0% 9.6% 59.6% 29.8% 100.0% 

 

Chi-Square Tests

.438 2 .803

.445 2 .801

.285 1 .593

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Interpretation: Null hypothesis is accepted. There is no significance difference between 

the opinions of managers sector wise with respect to natural resource conversations that 

conservation measures by industry have to far been half-hearted response to the energy 

crisis 

4.15.8 (S) Society improvement program 

 

Table 126 4.15.8.1 (S) Few companies in India have realized the need for taking up 

society improvement programs. 

 

Few Companies in India have realized the need for taking 

up society improvement programmes 
Total 

Disagree Uncertain Agree 
Strongly 

Agree 
Disagree 

Type of 

sector 

Textile sector 5.8% 15.4% 38.5% 40.4% 100.0% 

Oil & Gas sector 1.9% 1.9% 38.5% 57.7% 100.0% 

Total 3.8% 8.7% 38.5% 49.0% 100.0% 

 

 

Interpretation: Null hypothesis is accepted. There is no significance difference between 

the opinions of managers sector wise with respect to society improvement program that 

few companies in India have realized the need for taking up society improvement 

programs. 

 

Chi-Square Tests

5.019 3 .170

5.462 3 .141

.024 1 .877

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

Chi-Square Tests

8.033 3 .045

8.841 3 .031

6.106 1 .013

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Table 127 4.15.8.2 (S) Companies which have not made adequate profits need not feel 

the obligation for undertaking society improvement programmes.   

 

Companies which have not made adequate profits need 

not feel the obligation for undertaking society 

improvement programmes. 

Total 

Disagree Uncertain Agree 
Strongly 

Agree 
Disagree 

Type of 

sector 

Textile sector 21.2% 25.0% 21.2% 32.7% 100.0% 

Oil & Gas sector 3.8% 21.2% 25.0% 50.0% 100.0% 

Total 12.5% 23.1% 23.1% 41.3% 100.0% 

 

 

Interpretation: Null hypothesis is accepted. There is no significance difference between 

the opinions of managers sector wise with respect to society improvement program that 

companies which have not made adequate profits need not feel the obligation for 

undertaking society improvement programmes. 

 

Table 128 4.15.8.3 (S) Companies have to provide financial support to various 

institutions in society that promote health, education, sports, culture, religion, arts, etc.   

 

Companies have to provide financial support to various 

institutions in society that promote health, education, 

sports, culture, religion, arts, etc. 

Total 

Disagree Uncertain Agree 
Strongly 

Agree 
Disagree 

Type of 

sector 

Textile sector 7.7% 30.8% 36.5% 25.0% 100.0% 

Oil & Gas sector 17.3% 5.8% 51.9% 25.0% 100.0% 

Total 12.5% 18.3% 44.2% 25.0% 100.0% 

 

Chi-Square Tests

8.448 3 .038

9.091 3 .028

7.027 1 .008

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Interpretation: Null hypothesis is accepted. There is no significance difference between 

the opinions of managers sector wise with respect to society improvement program that 

Companies have to provide financial support to various institutions in society that promote 

health, education, sports, culture, religion, arts, etc. 

4.15.9(S) Rural development  

Table 129 4.15.9.1 (S) Industry primarily responsible for the rapid urbanization that has 

created a severe imbalance between rural and urban areas. 

 

Industry primarily responsible for the rapid urbanization 

that has created a severe imbalance between rural and 

urban areas 

 

Disagree Uncertain Agree 
Strongly 

Agree 
Total 

Type of 

sector 

Textile sector 11.5% 3.8% 51.9% 32.7% 100.0% 

Oil & Gas sector  15.4% 46.2% 38.5% 100.0% 

Total 5.8% 9.6% 49.0% 35.6% 100.0% 

 

 

Interpretation: Null hypothesis is rejected. There is a significance difference between the 

opinions of managers sector wise with respect to rural development that industry primarily 

responsible for the rapid urbanization that has created a severe imbalance between rural 

and urban areas. 

 

Chi-Square Tests

12.209 3 .007

13.137 3 .004

.095 1 .758

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

Chi-Square Tests

10.020 3 .018

12.593 3 .006

1.165 1 .280

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Table 130 4.15.9.2 (S) Prosperous industrial sector cannot continue to grow and remain 

prosperous while vast rural areas remain backward. Industry has therefore, to correct 

the imbalance.   

 

Prosperous industrial sector cannot continue to 

grow and remain prosperous while vast rural areas 

remain backward. Industry has therefore, to 
correct the imbalance. 

 

Uncertain Agree Strongly Agree Total 

Type of 

sector 

Textile sector 25.0% 46.2% 28.8% 100.0% 

Oil & Gas sector 13.5% 71.2% 15.4% 100.0% 

Total 19.2% 58.7% 22.1% 100.0% 

 

 

Interpretation: Null hypothesis may be accepted. There is no significance difference 

between the opinions of managers sector wise with respect to rural development that 

prosperous industrial sector cannot continue to grow and remain prosperous while vast 

rural areas remain backward. Industry has therefore, to correct the imbalance. 

 

Table 131 4.15.9.3 (S) Rural upliftment by industry is more a rhetoric than a practice. 

 

Rural upliftment by industry is more a rhetoric 

than a practice. 
 

Uncertain Agree Strongly Agree Total 

Type of 

sector 

Textile sector 30.8% 48.1% 21.2% 100.0% 

Oil & Gas sector 17.3% 63.5% 19.2% 100.0% 

Total 24.0% 55.8% 20.2% 100.0% 

 

Chi-Square Tests

6.701 2 .035

6.784 2 .034

.023 1 .879

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Interpretation: Null hypothesis may be accepted. There is no significance difference 

between the opinions of managers sector wise with respect to rural development that rural 

upliftment by industry is more a rhetoric than a practice. 

 

Table 132 4.15.9.4 (S) Involvement by companies in many cases is confined to nearby 

areas and such programmes which benefit ultimately the companies.   

 

Involvement by companies in many cases is confined to 

nearby areas and such programmes which benefit 

ultimately the companies. 

 

Disagree Uncertain Agree 
Strongly 

Agree 
Total 

Type of 

sector 

Textile sector  30.8% 44.2% 25.0% 100.0% 

Oil & Gas sector 1.9% 5.8% 69.2% 23.1% 100.0% 

Total 1.0% 18.3% 56.7% 24.0% 100.0% 

 

 

 

 Interpretation: Null hypothesis may be accepted. There is no significance difference 

between the opinionof managers sector wise with respect to rural development that 

involvement by companies in many cases is confined to nearby areas and such 

programmes which benefit ultimately the companies. 

Chi-Square Tests

3.111 2 .211

3.141 2 .208

.778 1 .378

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

Chi-Square Tests

12.799 3 .005

14.080 3 .003

2.070 1 .150

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Table 133 4.15.9.5 (S) Until government creates the necessary infrastructure for the 

villages, companies cannot play a significant role in rural development.  

 

Until Government creates the necessary infrastructure for 

the villages, companies cannot play a significant role in 

rural development. 

 

Disagree Uncertain Agree 
Strongly 

Agree 
Total 

Type of 

sector 

Textile sector 5.8% 19.2% 57.7% 17.3% 100.0% 

Oil & Gas sector 5.8% 28.8% 46.2% 19.2% 100.0% 

Total 5.8% 24.0% 51.9% 18.3% 100.0% 

 

 

 

Interpretation: Null hypothesis may be accepted. There is no significance difference 

between the opinions of managers sector wise with respect to rural development that until 

government creates the necessary infrastructure for the villages, companies cannot play a 

significant role in rural development. 

 

 

 

 

 

 

 

Chi-Square Tests

1.719 3 .633

1.727 3 .631

.244 1 .621

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Table 134 4.15.9.6 (S) From industry point of rural development is a not construction 

road and buildings, provision of drinking water facilities etc., but generation of 

employment through establishment of small viable economic units.   

 

From industry point of rural development is not construction roads 

and buildings, provision of drinking water facilities etc., but 

generation of employment through establishment of small viable 

economic units. 

Uncertain Agree Strongly Agree Total 

Type of 

sector 

Textile sector 13.5% 50.0% 36.5% 100.0% 

Oil & Gas sector 15.4% 34.6% 50.0% 100.0% 

Total 14.4% 42.3% 43.3% 100.0% 

 

 

Interpretation: Null hypothesis may be accepted. There is no significance difference 

between the opinions of managers sector wise with respect to rural development that from 

industry point of rural development is not construction roads and buildings, provision of 

drinking water facilities etc., but generation of employment through establishment of small 

viable economic units. 

 

Table 135 4.15.9.7 (S) Industry is more capable than government by its technology and 

management know-how in promoting rural development. As such major companies have 

to adopt villages to provide all round improvement.   

 

Industry is more capable than government by its 

technology and management know-how in promoting 
rural development. As such major 

 

Disagree Uncertain Agree 
Strongly 

Agree 
Total 

Type of 

sector 

Textile sector 5.8% 11.5% 55.8% 26.9% 100.0% 

Oil & Gas sector 3.8% 3.8% 57.7% 34.6% 100.0% 

Total 4.8% 7.7% 56.7% 30.8% 100.0% 

 

Chi-Square Tests

5.232 3 .156

6.399 3 .094

2.816 1 .093

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)



Data Analysis 

199 

 

 

Interpretation: Null hypothesis may be accepted. There is no significance difference 

between the opinions of managers sector wise with respect to rural development that 

industry is more capable than government by its technology and management know-how in 

promoting rural development. As such major companies have to adopt villages to provide 

all round improvement. 

 

Table 136  4.15.9.8 (S) Rural development at present is unprofitable. If companies divert 

most of their profits to it, they will go bankrupt.   

 

Rural development at present is unprofitable. If companies 

divert most of their profits to it, they will go bankrupt 
 

Disagree Uncertain Agree 
Strongly 
Agree 

Total 

Type of 

sector 

Textile sector 23.1% 19.2% 28.8% 28.8% 100.0% 

Oil & Gas sector  15.4% 48.1% 36.5% 100.0% 

Total 11.5% 17.3% 38.5% 32.7% 100.0% 

 

 

Interpretation: Null hypothesis is rejected. There is no significance difference between 

the opinions of managers sector wise with respect to rural development that it is at present 

unprofitable so, If companies divert most of their profits to it, they will go bankrupt. 

 

 

 

Chi-Square Tests

2.717 3 .437

2.813 3 .421

1.704 1 .192

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

Chi-Square Tests

15.193 3 .002

19.857 3 .000

8.969 1 .003

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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4.15.10 (S) Foreign Investment 

 

Table 137 4.15.10.1 (S) Major companies have to establish companies in less developed 

countries with a view to help accelerate their economic development.   

 

Major companies have to establish companies in less 

developed countries with a view to help accelerate their 

economic development. 

 

 
Strongly 

Disagree 
Disagree Uncertain Agree 

Strongly 

Agree 
Total 

Type of 

sector 
Textile sector 7.7% 7.7% 17.3% 46.2% 21.2% 100.0% 

 Oil & Gas sector 13.5% 17.3% 11.5% 28.8% 28.8% 100.0% 

Total 10.6% 12.5% 14.4% 37.5% 25.0% 100.0% 

 

 

Interpretation: Null hypothesis is accepted. There is no significance difference between 

the opinionof managers sector wise with respect to rural development that major 

companies have to establish companies in less developed countries with a view to help 

accelerate their economic development. 

Table 138 4.15.10.2 (S)   Major companies have to supply only technological and 

managerial know how to less developed countries as financial resources are scarce in 

our own country. 

 

Major companies have to supply only technological and 

managerial know how to less developed countries as 

financial resources are scarce in our own country. 

 

Disagree Uncertain Agree 
Strongly 

Agree 
Total 

Type of 

sector 

Textile sector 13.5% 30.8% 19.2% 36.5% 100.0% 

Oil & Gas sector  42.3% 30.8% 26.9% 100.0% 

Total 6.7% 36.5% 25.0% 31.7% 100.0% 

Chi-Square Tests

6.034 4 .197

6.120 4 .190

.840 1 .359

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Interpretation: Null hypothesis is rejected. There is a significance difference between the 

opinions of managers sector wise with respect to rural development that major companies 

have to supply only technological and managerial know how to less developed countries as 

financial resources are scarce in our own country. 

 

Table 139 4.15.10.3(S) Companies which have set up organization or made investment 

in foreign countries have to pay proper regard to the interests, values, beliefs and faiths 

of the people in the host country.   

 

Companies which have set up organisation or made 

investment in foreign countries have to pay proper regard to 

the interests, values, beliefs and faiths of the people in the 

host country 

 

 Uncertain Agree Strongly Agree Total 

Type of 

sector 
Textile sector 23.1% 48.1% 28.8% 100.0% 

 Oil & Gas sector 34.6% 32.7% 32.7% 100.0% 

Total 28.8% 40.4% 30.8% 100.0% 

 

 

 

Interpretation: Null hypothesis is accepted. There is no significance difference between 

the opinions of managers sector wise with respect to rural development that companies 

Chi-Square Tests

10.090 3 .018

12.813 3 .005

.093 1 .760

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

Chi-Square Tests

2.849 2 .241

2.866 2 .239

.256 1 .613

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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which have set up organization or made investment in foreign countries have to pay proper 

regard to the interests, values, beliefs and faiths of the people in the host country. 

4.15 (H) (Views of managers on social areas of effort )  Hierarchy wise 

  

Ho 4.15 (H): There is no significance difference between the opinions of manager‟s 

hierarchy wise with respect to views on social areas of effort. 

H1 4.15 (H): There is no significance difference between the opinions of manager‟s 

hierarchy wise with respect to views on social areas of effort. 

4.15.1 Society relief and reconstruction 

 

Table 140 4.15.1.1 (H) Contributing to the society relief and rehabilitation is a moral 

obligation of everyone in the society   

 

Contributing to the society relief and 

rehabilitation is a moral obligation of every 

one in the society 

Total 

Uncertain Agree 
Strongly 

Agree 
Uncertain 

Level of Hierarchy 
Top Level 25.0%  75.0% 100.0% 

Middle Level 20.5% 28.4% 51.1% 100.0% 

Total 21.2% 24.0% 54.8% 100.0% 

 

 

Interpretation: There is no significance difference between the opinions of managers 

hierarchy wise with respect to social relief and rehabilitation is a moral obligation of 

everyone in the society. 

 

 

Chi-Square Tests

6.084 2 .048

9.767 2 .008

.774 1 .379

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Table 141 4.15.1.2 (H) Donations are justified as long as they don’t strain enterprise 

working   

 

Donations are justified as long as they don't strain 

enterprise working 
 

Disagree Uncertain Agree 
Strongly 

Agree 
Total 

Level of Hierarchy 
Top Level  25.0% 37.5% 37.5% 100.0% 

Middle Level 3.4% 21.6% 44.3% 30.7% 100.0% 

Total 2.9% 22.1% 43.3% 31.7% 100.0% 

 

 

 

Interpretation: Null hypothesis is accepted.  There is no significance difference between 

the managers hierarchy wise with respect to the donations given by companies are justified 

as long as they don‟t strain enterprise working. 

 

 

Table 142 4.15.1.3 (H) Even those firms incurring losses should take part in the relief 

operation. 

 

 
Even those firms incurring losses should take part in the 

relief operation. 
 

 
Strongly 

Disagree 
Disagree Uncertain Agree 

Strongly 

Agree 
Total 

Level of Hierarchy Top Level  25.0% 18.8% 37.5% 18.8% 100.0% 

 Middle Level 4.5% 12.5% 26.1% 37.5% 19.3% 100.0% 

Total 3.8% 14.4% 25.0% 37.5% 19.2% 100.0% 

 

Chi-Square Tests

.960 3 .811

1.412 3 .703

.215 1 .643

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Interpretation: Null hypothesis may be accepted. There is no significance difference 

between the opinions of manager‟s hierarchy wise with respect to social relief and 

reconstruction that even those firms incurring losses should take part in the relief 

operation. 

 

Table 143 4.15.1.4 (H) Direct participation in rehabilitation is not necessary; support to 

service organizations will do.   

 

Direct participation in rehabilitation is not necessary; 

support to service organizations will do. 
 

Disagree Uncertain Agree 
Strongly 

Agree 
Total 

Level of Hierarchy 
Top Level  25.0% 43.8% 31.3% 100.0% 

Middle Level 4.5% 21.6% 51.1% 22.7% 100.0% 

Total 3.8% 22.1% 50.0% 24.0% 100.0% 

 

 

 

Interpretation: Null hypothesis is accepted. There is no significance difference between 

the opinions of managers sector wise with respect to social relief and reconstruction that 

direct participation in rehabilitation is not necessary; support to service organizations will 

do. 

 

Chi-Square Tests

2.492 4 .646

2.910 4 .573

.024 1 .877

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

Chi-Square Tests

1.355 3 .716

1.938 3 .585

.442 1 .506

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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4.15.2 Internal employee service programmes 

 

Table 144 4.15.2.1 (H) Propagation of ideas like prohibition and family planning may 

invite wrath from some sections of employees   

 
Propagation of ideas like prohibition and family planning 

may invite wrath from some sections of employees 
 

 
Strongly 

Disagree 
Disagree Uncertain Agree 

Strongly 

Agree 
Total 

Level of Hierarchy Top Level 18.8%  25.0% 18.8% 37.5% 100.0% 

 Middle Level 11.4% 2.3% 34.1% 29.5% 22.7% 100.0% 

Total 12.5% 1.9% 32.7% 27.9% 25.0% 100.0% 

 

 

Interpretation: Null hypothesis may be accepted. So, there is no significance difference 

between the opinionof managers‟ hierarchy wise with respect to internal employee service 

program for the propagation of ideas like prohibition and family planning may invite wrath 

from some sections of employees. 

 

Table 145 4.15.2.2 (H) Since the government is actively campaigning as well as 

providing incentives, company’s initiative is unnecessary 

 
Since the government is actively campaigning as well as 

providing incentives, company's initiative is unnecessary 
 

 
Strongly 

Disagree 
Disagree Uncertain Agree 

Strongly 

Agree 
Total 

Level of Hierarchy Top Level  25.0% 37.5% 12.5% 25.0% 100.0% 

 Middle Level 3.4% 34.1% 37.5% 11.4% 13.6% 100.0% 

Total 2.9% 32.7% 37.5% 11.5% 15.4% 100.0% 

 

Chi-Square Tests

3.044 4 .550

3.242 4 .518

.034 1 .854

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Interpretation:  Null hypothesis is accepted. So, there is no significance difference 

between the opinions of managers‟ hierarchy wise with respect to internal employee 

service program with respect to the opinion of managers that as government is actively 

campaigning as well as providing incentives, company‟s initiative is unnecessary. 

 

Table 146 4.15.2.3 (H) Companies should go far beyond the letter of law in providing 

safety working condition for the employees   

 

Companies should go far beyond the letter of law in 

providing safety working condition for the employees 
 

Disagree Uncertain Agree 
Strongly 

Agree 
Total 

Level of Hierarchy 
Top Level  31.3% 25.0% 43.8% 100.0% 

Middle Level 3.4% 33.0% 33.0% 30.7% 100.0% 

Total 2.9% 32.7% 31.7% 32.7% 100.0% 

 

 

Interpretation:  Null hypothesis may be accepted. So, there is no significance difference 

between the opinions of managers‟ hierarchy wise with respect to internal employee 

service program that companies should go far beyond the letter of law in providing safety 

working condition for the employees. 

 

 

Chi-Square Tests

2.039 4 .729

2.373 4 .667

1.810 1 .178

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

Chi-Square Tests

1.535 3 .674

1.954 3 .582

.816 1 .366

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Table 147 4.15.2.4 (H) Elaborate safety measures, even if made, cannot reduce accidents 

since many workers tend to be less responsive.   

 

Elaborate safety measures, even if made, cannot 

reduce accidents since many workers tend to be less 

responsive 

 

Disagree Uncertain Agree 
Strongly 

Agree 
Total 

Level of Hierarchy 
Top Level  12.5% 50.0% 37.5% 100.0% 

Middle Level 5.7% 13.6% 59.1% 21.6% 100.0% 

Total 4.8% 13.5% 57.7% 24.0% 100.0% 

 

 

Interpretation:  Null hypothesis may be accepted. So, there is no significance difference 

between the opinions of managers‟ hierarchy wise with respect to internal employee 

service program that elaborate safety measures, even if made, cannot reduce accidents 

since many workers tend to be less responsive. 

 

Table 148 4.15.2.5 (H) Companies have to extend support to the growth of healthy trade 

unionism.   

 
Companies have to extend support to the growth of healthy 

trade unionism 
 

 
Strongly 

Disagree 
Disagree Uncertain Agree 

Strongly 

Agree 
Total 

Level of Hierarchy Top Level   18.8% 43.8% 37.5% 100.0% 

 Middle Level 1.1% 1.1% 27.3% 52.3% 18.2% 100.0% 

Total 1.0% 1.0% 26.0% 51.0% 21.2% 100.0% 

 

Chi-Square Tests

2.541 3 .468

3.141 3 .370

1.908 1 .167

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Interpretation: Null Hypothesis may be accepted, so there is no significance difference 

between the opinions of managers hierarchy wise with respect to internal employee service 

program that companies have to extend support to the growth of healthy trade unionism. 

4.15.3 Job creation 

 

Table 149 4.15.3.1 (H) Companies should hire senior unemployed persons, even if it 

means loss of an opportunity to employ readily available skilled personnel.   

 

Companies should hire senior unemployed persons, even if 

it means loss of an opportunity to employ readily available 

skilled personnel 

Total 

 
Strongly 

Disagree 
Disagree Uncertain Agree 

Strongly 

Agree 
 

Level of Hierarchy Top Level   25.0% 56.3% 18.8% 100.0% 

 Middle Level 6.8% 8.0% 21.6% 50.0% 13.6% 100.0% 

Total 5.8% 6.7% 22.1% 51.0% 14.4% 100.0% 

 

 

Interpretation: Null hypothesis is accepted. So there is no significance difference between 

the managers hierarchy wise with respect to their opinion about job creations that 

companies should hire senior unemployed persons, even if it means loss of an opportunity 

to employ readily available skilled personnel. 

Chi-Square Tests

3.324 4 .505

3.307 4 .508

2.567 1 .109

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

Chi-Square Tests

2.784 4 .595

4.741 4 .315

1.932 1 .165

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Table 150 4.15.3.2 (H) Companies should hire differently abled people, even if it means 

loss of an opportunity to employ readily available skilled personnel.   

 

Companies should hire differently abled people, even if it 

means loss of an opportunity to employ readily available 

skilled personnel 

 

 
Strongly 

Disagree 
Disagree Uncertain Agree 

Strongly 

Agree 
Total 

Level of Hierarchy Top Level   56.3% 43.8%  100.0% 

 Middle Level 2.3% 3.4% 34.1% 44.3% 15.9% 100.0% 

Total 1.9% 2.9% 37.5% 44.2% 13.5% 100.0% 

 

 

Interpretation: Null Hypothesis is accepted so, there is no significance difference 

between the opinion of manager hierarchy wise with respect to the job creation that 

companies should hire differently abled people, even if it means loss of an opportunity to 

employ readily available skilled personnel. 

 

Table 151 4.15.3.3 (H) Although the law guarantees equal employment opportunities to 

women, most companies do little to see it happen at middle and senior levels in the 

organization.   

 

Although the law guarantees equal employment 

opportunities to women, most companies do little to 

see it happen at middle and senior levels in the 
organization 

 

Disagree Uncertain Agree 
Strongly 

Agree 
Total 

Level of Hierarchy 
Top Level  12.5% 68.8% 18.8% 100.0% 

Middle Level 3.4% 10.2% 65.9% 20.5% 100.0% 

Total 2.9% 10.6% 66.3% 20.2% 100.0% 

 

Chi-Square Tests

5.228 4 .265

7.929 4 .094

1.192 1 .275

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Interpretation: Null hypothesis is accepted. So there is no significance difference between 

the opinion of managers hierarchy wise with respect to job creation that although the law 

guarantees equal employment opportunities to women, most companies do little to see it 

happen at middle and senior levels in the organization. 

 

Table 152 4.15.3.4 (H) Companies can assist self-employment agencies by providing 

training to the enthusiastic entrepreneurs   

 
Companies can assist self-employment agencies by providing 

training to the enthusiastic entrepreneurs 

 Uncertain Agree Strongly Agree Total 

Level of Hierarchy Top Level 6.3% 87.5% 6.3% 100.0% 

 Middle Level 4.5% 69.3% 26.1% 100.0% 

Total 4.8% 72.1% 23.1% 100.0% 

 

 

Interpretation: Null hypothesis may be accepted. There is no significance difference 

between the opinions of manager‟s hierarchy wise with respect to job creation that 

Companies can assist self-employment agencies by providing training to the enthusiastic 

entrepreneurs. 

 

 

Chi-Square Tests

.648 3 .885

1.102 3 .777

.026 1 .873

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

Chi-Square Tests

3.022 2 .221

3.778 2 .151

2.546 1 .111

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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4.15.4 (H) Encouraging consumerism 

 

Table 153 4.15.4.1 (H)  Enterprises have to foster and promote consumer councils.   

 

Enterprises have to foster and promote 

consumer councils. 
 

Uncertain Agree 
Strongly 

Agree 
Total 

Level of Hierarchy 
Top Level 12.5% 37.5% 50.0% 100.0% 

Middle Level 18.2% 55.7% 26.1% 100.0% 

Total 17.3% 52.9% 29.8% 100.0% 

 

 

Interpretation: Null hypothesis may be accepted. So there is no significance difference 

between the opinionof managers hierarchy wise with respect to encouraging consumerism 

that enterprises have to foster and promote consumer councils. 

 

Table 154 4.15.4.2 (H) It is the responsibility of government to specify areas wherein 

consumer protection is necessary   

 

It is the responsibility of Government to specify areas wherein 

consumer protection is necessary. 

Uncertain Agree 
Strongly 

Agree 
Total 

Level of Hierarchy 
Top Level 18.8% 68.8% 12.5% 100.0% 

Middle Level 4.5% 76.1% 19.3% 100.0% 

Total 6.7% 75.0% 18.3% 100.0% 

 

Chi-Square Tests

3.685 2 .158

3.431 2 .180

2.569 1 .109

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Interpretation: Null hypothesis is accepted. There is no significance difference between 

the opinions of manager‟s hierarchy wise with respect to encouraging consumerism that it 

is the responsibility of government to specify areas wherein consumer protection is 

necessary. 

 

Table 155 4.15.4.3 (H)  It is people who should form into consumer associations and 

bring to the notice of manufacturers the adverse effects of company policies and 

products.   

  

It is people who should form into consumer associations and 

bring to the notice of manufacturers the adverse effects of 

company policies and products. 

Disagree Uncertain Agree 

Strongly 

Agree Total  

Level of Hierarchy Top Level 12.5% 43.8% 37.5% 6.3% 100.0% 

Middle Level 5.7% 37.5% 45.5% 11.4% 100.0% 

Total 6.7% 38.5% 44.2% 10.6% 100.0% 

 

 

Interpretation: Null hypothesis is accepted. So there is a significance difference between 

the opinions of manager‟s hierarchy wise about job creation that it is people who should 

form into consumer associations and bring to the notice of manufacturers the adverse 

effects of company policies and products. 

Chi-Square Tests

4.501 2 .105

3.488 2 .175

2.504 1 .114

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

Chi-Square Tests

1.601 3 .659

1.500 3 .682

1.424 1 .233

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Table 156 4.15.4.4 (H) The existing framework of legislation and institutional network 

(ISI etc) is adequately protecting consumer, nothing further is needed in this direction.   

 

The existing framework of legislation and institutional 

network (ISI etc.) is adequately protecting consumer; nothing 

further is needed in this direction. 

Disagree Uncertain Agree 
Strongly 

Agree 
Total 

Level of 

Hierarchy 

Top Level  37.5% 31.3% 31.3% 100.0% 

Middle Level 22.7% 28.4% 30.7% 18.2% 100.0% 

Total 19.2% 29.8% 30.8% 20.2% 100.0% 

 

 

Interpretation: Null hypothesis is accepted. There is no significance difference between 

the opinionof managers hierarchy wise about encouraging consumerism that the existing 

framework of legislation and institutional network (ISI etc) is adequately protecting 

consumer, nothing further is needed in this direction. 

4.15.5 (H)  Support of small and minority enterprises 

 

Table 157 4.15.5.1 (H) Encouraging small and minority enterprises through placement 

of purchase orders is an obligation of companies.   

 
Encouraging small and minority enterprises through placement of 

purchase orders is an obligation of companies. 

 
Strongly 

Disagree 
Disagree Uncertain Agree 

Strongly 

Agree 
Total 

Level of Hierarchy Top Level  6.3%  56.3% 37.5% 100.0% 

 Middle Level 2.3% 10.2% 20.5% 40.9% 26.1% 100.0% 

Total 1.9% 9.6% 17.3% 43.3% 27.9% 100.0% 

Chi-Square Tests

5.158 3 .161

8.047 3 .045

3.156 1 .076

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Interpretation: Null hypothesis is accepted. There is no significance difference between 

the opinions of manager‟s hierarchy wise with respect to support of small and minority 

enterprises that encouraging small and minority enterprises through placement of purchase 

orders is an obligation of companies. 

 

Table 158 4.15.5.2 (H) Companies need not purchase from small and minority 

enterprises if economic considerations do not allow it.   

 
Companies need not purchase from small and minority 

enterprises if economic considerations do not allow it. 
 

 
Strongly 

Disagree 
Disagree Uncertain Agree 

Strongly 

Agree 
Total 

Level of Hierarchy Top Level 12.5%  12.5% 43.8% 31.3% 100.0% 

 Middle Level  4.5% 31.8% 33.0% 30.7% 100.0% 

Total 1.9% 3.8% 28.8% 34.6% 30.8% 100.0% 

 

 

Interpretation: Null hypothesis may be accepted. So there is no significance difference 

between the opinions of managers‟ hierarchy wise with respect to the support of small and 

medium enterprises that companies need not purchase from small and minority enterprises 

if economic considerations do not allow it. 

 

Chi-Square Tests

5.222 4 .265

8.192 4 .085

2.943 1 .086

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

Chi-Square Tests

13.936 4 .008

11.398 4 .022

.107 1 .744

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Table 159 4.15.5.3 (H) Government should take responsibility for protecting minority 

and small enterprises by providing subsidies and other incentive.   

 

Government should take responsibility for protecting 

minority and small enterprises by providing subsidies 

and other incentive. 

 

 
Strongly 

Disagree 
Uncertain Agree 

Strongly 

Agree 
Total 

Level of Hierarchy Top Level 12.5% 6.3% 31.3% 50.0% 100.0% 

 Middle Level  12.5% 53.4% 34.1% 100.0% 

Total 1.9% 11.5% 50.0% 36.5% 100.0% 

 

 

Interpretation: Null hypothesis is rejected. There is a significance difference between the 

opinions of manager hierarchy wise that government should take responsibility for 

protecting minority and small enterprises by providing subsidies and other incentive. 

 

Table 160 4.15.5.4 (H) Support through provision of technological and marketing know-

how is the responsibility of the companies.   

  

Support through provision of technological and marketing know-how 

is the responsibility of the companies. 

  

Strongly 

Disagree Disagree Uncertain Agree 

Strongly 

Agree Total  

Level of Hierarchy Top Level 25.0% 25.0% 6.3% 25.0% 18.8% 100.0% 

  Middle 

Level 
9.1% 23.9% 13.6% 35.2% 18.2% 100.0% 

Total 11.5% 24.0% 12.5% 33.7% 18.3% 100.0% 

 

Chi-Square Tests

13.726 3 .003

10.380 3 .016

.512 1 .474

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Interpretation:  Null hypothesis is rejected. So there is a significance difference between 

the opinion of managers sector wise with respect to the support of small and medium 

enterprises that support through provision of technological and marketing know-how is the 

responsibility of the companies.   

 

4.15.6 Pollution Abatement 

 

Table 161 4.15.6.1 (H) Pollution is not still a major social problem in our country.   

 Pollution is not still a major social problem in our country.  

 
Strongly 

Disagree 
Disagree Uncertain Agree 

Strongly 

Agree 
Total 

Level of Hierarchy Top Level 12.5%  18.8% 31.3% 37.5% 100.0% 

 Middle Level 11.4% 19.3% 15.9% 31.8% 21.6% 100.0% 

Total 11.5% 16.3% 16.3% 31.7% 24.0% 100.0% 

 

 

Interpretation: Null hypothesis is rejected. So there is a significance difference between 

the opinions of managers‟ hierarchy wise with respect to pollution abatement that Pollution 

is not still a major social problem in our country. 

 

 

Chi-Square Tests

3.991 4 .407

3.537 4 .472

1.381 1 .240

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

Chi-Square Tests

4.600 4 .331

7.016 4 .135

1.797 1 .180

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Table 162 4.15.6.2 (H) Government should pass legislation to make clear the extent of 

industry’s responsibility for reducing pollution.   

 
Government should pass legislation to make clear the 

extent of Industry's responsibility for reducing pollution. 
 

 
Strongly 

Disagree 
Disagree Uncertain Agree 

Strongly 

Agree 
Total 

Level of Hierarchy Top Level  31.3% 18.8% 12.5% 37.5% 100.0% 

 Middle Level 8.0% 4.5% 17.0% 44.3% 26.1% 100.0% 

Total 6.7% 8.7% 17.3% 39.4% 27.9% 100.0% 

 

 

Interpretation: Null hypothesis is rejected. There is a significance difference between the 

opinions of manager‟s hierarchy wise with respect to pollution abatement that government 

should pass legislation to make clear the extent of industry‟s responsibility for reducing 

pollution. 

 

Table 163 4.15.6.3 (H) There should be heavy taxes on industrial activities and products 

that pollute the environment   

 
There should be heavy taxes on industrial activities and 

products that pollute the environment. 
 

 
Strongly 

Disagree 
Disagree Uncertain Agree 

Strongly 

Agree 
Total 

Level of Hierarchy Top Level  25.0% 37.5% 6.3% 31.3% 100.0% 

 Middle Level 6.8% 10.2% 13.6% 46.6% 22.7% 100.0% 

Total 5.8% 12.5% 17.3% 40.4% 24.0% 100.0% 

 

Chi-Square Tests

16.556 4 .002

15.162 4 .004

.398 1 .528

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Interpretation: Null hypothesis is rejected. So, there is a significance difference between 

the opinions of managers sector wise with respect to pollution abatement that there should 

be heavy taxes on industrial activities and products that pollute the environment. 

 

Table 164 4.15.6.4 (H)  Companies have an obligation to adopt effective anti-pollution 

equipment even when not legally required to do so.   

 
Companies have an obligation to society to adopt effective anti-pollution 

equipment even when not legally required to do so. 

 
Strongly 

Disagree 
Disagree Uncertain Agree 

Strongly 

Agree 
Total 

Level of Hierarchy Top Level   12.5% 31.3% 56.3% 100.0% 

 
Middle 

Level 
3.4% 3.4% 17.0% 35.2% 40.9% 100.0% 

Total 2.9% 2.9% 16.3% 34.6% 43.3% 100.0% 

 

 

Interpretation: Null hypothesis is accepted. So, there is no significance difference 

between the opinionof managers hierarchy wise with respect to pollution abatement that 

companies have an obligation to adopt effective anti-pollution equipment even when not 

legally required to do so. 

 

Chi-Square Tests

13.774 4 .008

15.865 4 .003

.613 1 .434

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

Chi-Square Tests

2.060 4 .725

2.936 4 .569

1.914 1 .167

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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4.15.7 Natural resource conversation 

 

Table 165 4.15.7.1 (H) Companies have to preserve and utilize natural resources with 

restraint and reasonableness for the benefit of future generations. 

 
Companies have to preserve and utilize natural resources with 

restraint and reasonableness, for the benefit of future generations. 

 Uncertain Agree 
Strongly 

Agree 
Total 

Level of Hierarchy Top Level 6.3% 43.8% 50.0% 100.0% 

 Middle Level 2.3% 54.5% 43.2% 100.0% 

Total 2.9% 52.9% 44.2% 100.0% 

 

 

Interpretation: Null hypothesis is accepted. There is no significance difference between 

the opinions of managers hierarchy wise with respect to natural resource conversations that 

Companies have to preserve and utilize natural resources with restraint and reasonableness 

for the benefit of future generations. 

 

Table 166 4.15.7.2 (H) Conservation measures by industry have to far been half-hearted 

response to the energy crisis.   

 

Conservation measures by industry have to far been 

half-hearted response to the energy crisis. 
 

Disagree Uncertain Agree 
Strongly 

Agree 
Total 

Level of Hierarchy 
Top Level 6.3% 6.3% 50.0% 37.5% 100.0% 

Middle Level  10.2% 61.4% 28.4% 100.0% 

Total 1.0% 9.6% 59.6% 29.8% 100.0% 

 

Chi-Square Tests

1.183 2 .553

1.044 2 .593

.036 1 .849

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Interpretation: Null hypothesis is accepted. There is no significance difference between 

the opinions of managers hierarchy wise with respect to natural resource conversations that 

conservation measures by industry have to far been half-hearted response to the energy 

crisis. 

4.15.8 (H) Society improvement program 

 

Table 167 4.15.8.1 (H) Few companies in India have realized the need for taking up 

society improvement programs  

Crosstab 

 

 

Few Companies in India have realized the need for taking up society 

improvement programmes 

Disagree Uncertain Agree 
Strongly 

Agree 
 

Level of Hierarchy 
Top Level  6.3% 43.8% 50.0% 100.0% 

Middle Level 4.5% 9.1% 37.5% 48.9% 100.0% 

Total 3.8% 8.7% 38.5% 49.0% 100.0% 

 

 

Interpretation: Null hypothesis is accepted. There is no significance difference between 

the opinions of managers sector wise with respect to society improvement program that 

Chi-Square Tests

6.391 3 .094

4.652 3 .199

.001 1 .974

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

Chi-Square Tests

.995a 3 .803

1.610 3 .657

.367 1 .545

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

3 cells (37.5%) have expected count less than 5. The

minimum expected count is .62.

a. 
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few companies in India have realized the need for taking up society improvement 

programs. 

 

Table 168 4.15.8.2 (H) Companies which have not made adequate profits need not feel 

the obligation for undertaking society improvement programmes. 

 

 

Companies which have not made adequate profits need not feel the 

obligation for undertaking society improvement programmes. 

Disagree Uncertain Agree 
Strongly 

Agree 
Total 

Level of Hierarchy 
Top Level 12.5% 12.5% 18.8% 56.3% 100.0% 

Middle Level 12.5% 25.0% 23.9% 38.6% 100.0% 

Total 12.5% 23.1% 23.1% 41.3% 100.0% 

 

 

Interpretation: Null hypothesis is accepted. There is no significance difference between 

the opinions of manager‟s hierarchy wise with respect to society improvement program 

that companies which have not made adequate profits need not feel the obligation for 

undertaking society improvement programmes. 

 

 

 

 

 

 

 

 

Chi-Square Tests

2.086 3 .555

2.163 3 .539

1.067 1 .302

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Table 169 4.15.8.3 (H) Companies have to provide financial support to various 

institutions in society that promote health, education, sports, culture, religion, arts, etc. 

 Crosstab 

 

Companies have to provide financial support to various institutions 

in society that promote health, education, sports, culture, religion, 

arts, etc. 

Disagree Uncertain Agree 
Strongly 

Agree 
Total 

Level of Hierarchy 
Top Level 12.5% 6.3% 50.0% 31.3% 100.0% 

Middle Level 12.5% 20.5% 43.2% 23.9% 100.0% 

Total 12.5% 18.3% 44.2% 25.0% 100.0% 

 

 

Interpretation: Null hypothesis is accepted. There is no significance difference between 

the opinions of managers hierarchy wise with respect to society improvement program that 

Companies have to provide financial support to various institutions in society that promote 

health, education, sports, culture, religion, arts, etc. 

4.15.9 (H)  Rural development 

 

Table 170 4.15.9.1 (H) Industry primarily responsible for the rapid urbanization that has 

created a severe imbalance between rural and urban areas.    

 

Industry primarily responsible for the rapid 

urbanization that has created a severe imbalance 

between rural and urban areas 

 

Disagree Uncertain Agree 
Strongly 

Agree 
Total 

Level of Hierarchy 
Top Level  18.8% 50.0% 31.3% 100.0% 

Middle Level 6.8% 8.0% 48.9% 36.4% 100.0% 

Total 5.8% 9.6% 49.0% 35.6% 100.0% 

Chi-Square Tests

1.933 3 .586

2.337 3 .505

.695 1 .404

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Interpretation: Null hypothesis is accepted. There is no significance difference between 

the opinionof managers hierarchy wise with respect to rural development that industry 

primarily responsible for the rapid urbanization that has created a severe imbalance 

between rural and urban areas. 

 

Table 171 4.15.9.2 (H) Prosperous industrial sector cannot continue to grow and remain 

prosperous while vast rural areas remain backward. Industry has therefore, to correct 

the imbalance.   

 

Prosperous industrial sector cannot continue to grow and remain 

prosperous while vast rural areas remain backward. Industry has 

therefore, to correct the imbalance. 

 Uncertain Agree Strongly Agree Total 

Level of Hierarchy Top Level 12.5% 50.0% 37.5% 100.0% 

 Middle Level 20.5% 60.2% 19.3% 100.0% 

Total 19.2% 58.7% 22.1% 100.0% 

 

 

Interpretation: Null hypothesis may be accepted. There is no significance difference 

between the opinions of managers hierarchy wise with respect to rural development that 

prosperous industrial sector cannot continue to grow and remain prosperous while vast 

rural areas remain backward. Industry has therefore, to correct the imbalance. 

Chi-Square Tests

2.835 3 .418

3.464 3 .326

.010 1 .919

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

Chi-Square Tests

2.711 2 .258

2.489 2 .288

2.220 1 .136

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Table 172 4.15.9.3 (H) Rural upliftment by industry is more a rhetoric than a practice.   

 Rural upliftment by industry is more a rhetoric than a practice. 

 Uncertain Agree Strongly Agree Total 

Level of Hierarchy Top Level 6.3% 62.5% 31.3% 100.0% 

 Middle Level 27.3% 54.5% 18.2% 100.0% 

Total 24.0% 55.8% 20.2% 100.0% 

 

 

Interpretation: Null hypothesis may be accepted. There is no significance difference 

between the opinions of manager‟s hierarchy wise with respect to rural development that 

rural Upliftment by industry is more a rhetoric than a practice. 

 

Table 173 4.15.9.4 (H) Involvement by companies in many cases is confined to nearby 

areas and such programmes which benefit ultimately the companies.   

 

Involvement by companies in many cases is confined 

to nearby areas and such programmes which benefit 

ultimately the companies. 

 

Disagree Uncertain Agree 
Strongly 

Agree 
Total 

Level of Hierarchy 
Top Level  25.0% 43.8% 31.3% 100.0% 

Middle Level 1.1% 17.0% 59.1% 22.7% 100.0% 

Total 1.0% 18.3% 56.7% 24.0% 100.0% 

 

Chi-Square Tests

3.788 2 .150

4.525 2 .104

3.535 1 .060

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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 Interpretation: Null hypothesis may be accepted. There is no significance difference 

between the opinions of manager‟s hierarchy wise with respect to rural development that 

involvement by companies in many cases is confined to nearby areas and such 

programmes which benefit ultimately the companies. 

 

Table 174 4.15.9.5 (H) Until government creates the necessary infrastructure for the 

villages, companies cannot play a significant role in rural development.   

 

Until Government creates the necessary infrastructure 

for the villages, companies cannot play a significant 

role in rural development. 

 

Disagree Uncertain Agree 
Strongly 

Agree 
Total 

Level of Hierarchy 
Top Level  25.0% 43.8% 31.3% 100.0% 

Middle Level 6.8% 23.9% 53.4% 15.9% 100.0% 

Total 5.8% 24.0% 51.9% 18.3% 100.0% 

 

 

Interpretation: Null hypothesis may be accepted. There is no significance difference 

between the opinions of manager‟s hierarchy wise with respect to rural development that 

until government creates the necessary infrastructure for the villages, companies cannot 

play a significant role in rural development. 

 

Chi-Square Tests

1.621 3 .655

1.745 3 .627

.024 1 .878

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

Chi-Square Tests

3.085 3 .379

3.761 3 .288

1.666 1 .197

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)



Data Analysis 

226 

 

Table 175 4.15.9.6 (H)  From industry point of rural development is a not construction 

road and buildings, provision of drinking water facilities etc., but generation of 

employment through establishment of small viable economic units.   

 

From industry point of rural development is not construction roads and 

buildings, provision of drinking water facilities etc., but generation of 

employment through establishment of small viable economic units. 

 Uncertain Agree Strongly Agree Total 

Level of Hierarchy Top Level  56.3% 43.8% 100.0% 

 Middle Level 17.0% 39.8% 43.2% 100.0% 

Total 14.4% 42.3% 43.3% 100.0% 

 

 

Interpretation: Null hypothesis may be accepted. There is no significance difference 

between the opinions of manager‟s hierarchy wise with respect to rural development that 

from industry point of rural development is not construction roads and buildings, provision 

of drinking water facilities etc., but generation of employment through establishment of 

small viable economic units. 

 

 

 

 

 

 

 

 

Chi-Square Tests

3.597a 2 .166

5.815 2 .055

.843 1 .359

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

1 cells (16.7%) have expected count less than 5. The

minimum expected count is 2.31.

a. 
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Table 176 4.15.9.7 (H) Industry is more capable than government by its technology and 

management know-how in promoting rural development. As such major companies have 

to adopt villages to provide all round improvement.  

 

Industry is more capable than government by its 

technology and management know-how in promoting 

rural development. As such major 

 

Disagree Uncertain Agree 
Strongly 

Agree 
Total 

Level of Hierarchy 
Top Level  12.5% 56.3% 31.3% 100.0% 

Middle Level 5.7% 6.8% 56.8% 30.7% 100.0% 

Total 4.8% 7.7% 56.7% 30.8% 100.0% 

 

 

Interpretation: Null hypothesis may be accepted. There is no significance difference 

between the opinions of managers hierarchy wise with respect to rural development that 

industry is more capable than government by its technology and management know-how in 

promoting rural development. As such major companies have to adopt villages to provide 

all round improvement. 

 

Table 177 4.15.9.8 (H) Rural development at present is unprofitable. If companies divert 

most of their profits to it, they will go bankrupt. 

 

Rural development at present is unprofitable. If 

companies divert most of their profits to it, they will 

go bankrupt 

 

Disagree Uncertain Agree 
Strongly 

Agree 
Total 

Level of Hierarchy 
Top Level  12.5% 56.3% 31.3% 100.0% 

Middle Level 13.6% 18.2% 35.2% 33.0% 100.0% 

Total 11.5% 17.3% 38.5% 32.7% 100.0% 

 

Chi-Square Tests

1.479 3 .687

2.167 3 .538

.094 1 .759

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Interpretation: Null hypothesis is rejected. There is no significance difference between 

the opinions of managers sector wise with respect to rural development that it is at present 

unprofitable so, If companies divert most of their profits to it, they will go bankrupt. 

4.15.10(H) Foreign Investment 

Table 178 4.15.10.1  Major companies have to establish companies in less developed 

countries with a view to help accelerate their economic development.   

 

Major companies have to establish companies in less 

developed countries with a view to help accelerate their 

economic development. 

 

 
Strongly 

Disagree 
Disagree Uncertain Agree 

Strongly 

Agree 
Total 

Level of Hierarchy Top Level 18.8% 12.5% 18.8% 18.8% 31.3% 100.0% 

 Middle Level 9.1% 12.5% 13.6% 40.9% 23.9% 100.0% 

Total 10.6% 12.5% 14.4% 37.5% 25.0% 100.0% 

 

 

 

Interpretation: Null hypothesis is accepted. There is a significance difference between the 

opinions of managers hierarchy wise with respect to rural development that major 

companies have to establish companies in less developed countries with a view to help 

accelerate their economic development. 

 

Chi-Square Tests

4.002 3 .261

5.693 3 .128

1.370 1 .242

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

Chi-Square Tests

3.508 4 .477

3.624 4 .459

.585 1 .444

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Table 179 4.15.10.2 Major companies have to supply only technological and managerial 

know how to less developed countries as financial resources are scarce in our own 

country.   

 

Major companies have to supply only technological 

and managerial know how to less developed countries 

as financial resources are scarce in our own country. 

 

Disagree Uncertain Agree 
Strongly 

Agree 
Total 

Level of Hierarchy 
Top Level  50.0% 18.8% 31.3% 100.0% 

Middle Level 8.0% 34.1% 26.1% 31.8% 100.0% 

Total 6.7% 36.5% 25.0% 31.7% 100.0% 

 

 

Interpretation: Null hypothesis is accepted. There is no significance difference between 

the opinions of managers hierarchy wise with respect to rural development that major 

companies have to supply only technological and managerial know how to less developed 

countries as financial resources are scarce in our own country. 

 

Table 180 4.15.10.3 (H) Companies which have set up organization or made investment 

in foreign countries have to pay proper regard to the interests, values, beliefs and faiths 

of the people in the host country. 

 

Companies which have set up organisation or made 

investment in foreign countries have to pay proper regard 

to the interests, values, beliefs and faiths of the people in 

the host country 

 

 Uncertain Agree Strongly Agree Total 

Level of Hierarchy Top Level 43.8% 18.8% 37.5% 100.0% 

 Middle Level 26.1% 44.3% 29.5% 100.0% 

Total 28.8% 40.4% 30.8% 100.0% 

 

Chi-Square Tests

2.507 3 .474

3.517 3 .319

.000 1 .983

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Interpretation: Null hypothesis is accepted. There is no significance difference between 

the opinions of manager‟s hierarchy wise with respect to rural development that companies 

which have set up organization or made investment in foreign countries have to pay proper 

regard to the interests, values, beliefs and faiths of the people in the host country. 

4.16 (Opinions of managers towards outside hurdles faced by them for implementing 

CSR) Sector Wise 

 

Ho 4.16 (S): There is no significance difference between the opinions of managers sector 

wise with respect to the outside hurdles in actively involving in social action programs. 

H1 4.16 (S) : There is a significance difference between the opinions of managers sector 

wise with respect to the outside hurdles in actively involving in social action programs. 

 

Table 181 4.16.1 (S) Ideological and methodological conflicts between the industry 

and trade unions 

 

Ideological and methodological conflicts between the 

Industry and Trade Unions 
 

Disagree Uncertain Agree 
Strongly 

Agree 
Total 

Type of 

sector 

Textile sector 7.7% 15.4% 42.3% 34.6% 100.0% 

Oil & Gas sector  7.7% 32.7% 59.6% 100.0% 

Total 3.8% 11.5% 37.5% 47.1% 100.0% 

 

Chi-Square Tests

3.926 2 .140

4.203 2 .122

.210 1 .647

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Interpretation: Null hypothesis is rejected. There is a significance difference between the 

opinions of managers sector wise that outside hurdles is created by ideological and 

methodological conflicts between the industry and trade unions which prevent organization 

getting actively involved in social action programs. 

 

Table 182 4.16.2(S) The deliberate creation of hostile anti-business climate by 

organized political groups with selfish interest.   

 
The deliberate creation of hostile anti-business climate by 

organized political groups with selfish interest 
 

 Uncertain Agree Strongly Agree Total 

Type of 

sector 
Textile sector 11.5% 53.8% 34.6% 100.0% 

 Oil & Gas sector 7.7% 40.4% 51.9% 100.0% 

Total 9.6% 47.1% 43.3% 100.0% 

 

 

Interpretation: Null hypothesis is accepted. There is no significance difference between 

the opinionof managers sector wise that outside hurdles is created by the deliberate 

creation of hostile anti-business climate by organized political groups with selfish interest 

which prevent organization, actively involve in social action programs. 

 

 

Chi-Square Tests

9.423 3 .024

11.038 3 .012

8.982 1 .003

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

Chi-Square Tests

3.200 2 .202

3.218 2 .200

2.773 1 .096

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Table 183 4.16.3 (S) Unrealistic planning causing disharmony between public sectors.
   

 

Unrealistic planning causing disharmony between 

public sectors 
 

Uncertain Agree Strongly Agree Total 

Type of 

sector 

Textile sector 26.9% 38.5% 34.6% 100.0% 

Oil & Gas sector 11.5% 34.6% 53.8% 100.0% 

Total 19.2% 36.5% 44.2% 100.0% 

 

 

Interpretation: Null hypothesis is accepted. There is no significance difference between 

the opinions of managers sector wise that outside hurdles is created by unrealistic planning 

causing disharmony between public sectors and prevent organization to actively involve in 

social action programs. 

 

Table 184 4.16.4 (S) Promulgation of unwieldy controls and unworkable laws.   

 

Promulgation of unwieldy controls and unworkable laws.  

Disagree Uncertain Agree 
Strongly 

Agree 
Total 

Type of 

sector 

Textile sector 3.8% 36.5% 48.1% 11.5% 100.0% 

Oil & Gas sector 1.9% 30.8% 48.1% 19.2% 100.0% 

Total 2.9% 33.7% 48.1% 15.4% 100.0% 

 

Chi-Square Tests

5.479 2 .065

5.588 2 .061

5.393 1 .020

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Interpretation: Null hypothesis is accepted. There is no significance difference between 

the opinions of managers sector wise that outside hurdles is created by promulgation of 

unwieldy controls and unworkable laws which prevent organization getting actively 

involved in social action programs. 

 

Table 185 4.16.5 (S)  Prohibitive and frequently changing taxation policies.   

 

Prohibitive and frequently changing taxation policies  

Disagree Uncertain Agree 
Strongly 

Agree 
Total 

Type of 

sector 

Textile sector  23.1% 73.1% 3.8% 100.0% 

Oil & Gas sector 1.9% 1.9% 75.0% 21.2% 100.0% 

Total 1.0% 12.5% 74.0% 12.5% 100.0% 

 

 

 

Interpretation: Null hypothesis is rejected. There is a significance difference between the 

opinionof managers sector wise that outside hurdles is created by Prohibitive and 

frequently changing taxation policies which prevent organization getting actively involve 

in social action programs. 

 

 

Chi-Square Tests

1.590 3 .662

1.608 3 .658

1.408 1 .235

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

Chi-Square Tests

16.551 3 .001

19.230 3 .000

10.710 1 .001

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Table 186 4.16.6 (S) Corruption in the administrative machinery of government.   

 

Corruption in the administrative machinery of 

Government 
 

Uncertain Agree Strongly Agree Total 

Type of 

sector 

Textile sector 19.2% 65.4% 15.4% 100.0% 

Oil & Gas sector 7.7% 50.0% 42.3% 100.0% 

Total 13.5% 57.7% 28.8% 100.0% 

 

 

Interpretation: Null hypothesis may be accepted. There is no significance difference 

between the opinions of managers sector wise that outside hurdles is created by Corruption 

in the administrative machinery of government which prevent organization getting actively 

involve in social action programs. 

 

Table 187 4.16.7(S) Instability and frequent changes in trade policies, licensing 

policies, export and import policies.   

 

Instability and frequent changes in trade policies, licensing 

policies, export and import policies 
 

Disagree Uncertain Agree 
Strongly 

Agree 
Total 

Type of 

sector 

Textile sector 5.8% 26.9% 32.7% 34.6% 100.0% 

Oil & Gas sector  7.7% 42.3% 50.0% 100.0% 

Total 2.9% 17.3% 37.5% 42.3% 100.0% 

 

Chi-Square Tests

10.171 2 .006

10.520 2 .005

9.537 1 .002

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Interpretation: Null hypothesis is rejected. There is a significance difference between the 

opinions of managers sector wise that outside hurdles is created by instability and frequent 

changes in trade policies, licensing policies, export and import policies which prevent 

organization getting actively involved in social action programs. 

 

Table 188 4.16.8 (S) Violent and disruptive activities of political parties and the high 

frequency of agitations.   

 

Violent and disruptive activities of political parties and the 

high frequency of agitations. 
 

Disagree Uncertain Agree 
Strongly 

Agree 
Total 

Type of 

sector 

Textile sector 7.7% 9.6% 48.1% 34.6% 100.0% 

Oil & Gas sector 1.9% 7.7% 53.8% 36.5% 100.0% 

Total 4.8% 8.7% 51.0% 35.6% 100.0% 

 

 

Interpretation: Null hypothesis may be accepted. There is no significance difference 

between the opinionof managers sector wise that outside hurdles is created by Violent and 

disruptive activities of political parties and the high frequency of agitations which prevent 

organization getting actively involved in social action programs. 

 

Chi-Square Tests

10.651 3 .014

12.148 3 .007

8.132 1 .004

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

Chi-Square Tests

2.108 3 .550

2.236 3 .525

1.008 1 .315

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Table 189 4.16.9(S) Lack of co-operation from the organizations concerned with the 

social area of effort.   

 

Lack of co-operation from the organizations concerned 

with the social area of effort 
 

Disagree Uncertain Agree 
Strongly 

Agree 
Total 

Type of 

sector 

Textile sector 3.8% 44.2% 36.5% 15.4% 100.0% 

Oil & Gas sector  9.6% 61.5% 28.8% 100.0% 

Total 1.9% 26.9% 49.0% 22.1% 100.0% 

 

 

 

Interpretation: Null hypothesis is rejected. There is a significance difference between the 

opinions of managers sector wise that outside hurdles is created by lack of  co-operation 

from the organizations concerned with the social area of effort which prevent organization 

getting actively involved in social action programs. 

 

Table 190 4.16.10(S) Inadequacy of subsidies and incentives offered by government   

 

Inadequacy of subsidies and incentives offered by 

Government 
 

Disagree Uncertain Agree 
Strongly 

Agree 
Total 

Type of 

sector 

Textile sector 5.8% 34.6% 25.0% 34.6% 100.0% 

Oil & Gas sector 1.9% 13.5% 50.0% 34.6% 100.0% 

Total 3.8% 24.0% 37.5% 34.6% 100.0% 

 

Chi-Square Tests

19.016 3 .000

20.828 3 .000

14.306 1 .000

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Interpretation: Null hypothesis is rejected. There is a significance difference between the 

opinions of managers sector wise that outside hurdles is created by inadequacy of subsidies 

and incentives offered by government which prevent organization getting actively involved 

in social action programs. 

 

Both sector managers have similar opinion towards outside hurdles in actively involving in 

social action programs except Prohibitive and frequently changing taxation policies and 

Lack of co-operation from the organizations concerned with the social area of effort, where 

textile sector managers are uncertain where as oil and gas sector managers agrees on it. 

4.16 (Opinions of managers towards outside hurdles faced by them for implementing 

CSR) Hierarchy Wise 

   

Ho 4.16 (H): There is no significance difference between the opinions of manager‟s 

hierarchy wise with respect to the outside hurdles in actively involving in social action 

programs. 

H1 4.16 (H): There is a significance difference between the opinions of manager‟s 

hierarchy wise with respect to the outside hurdles in actively involving in social action 

programs. 

 

 

 

 

 

 

Chi-Square Tests

10.173 3 .017

10.474 3 .015

2.897 1 .089

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Table 191 4.16.1(H) Ideological and methodological conflicts between the industry and 

trade unions.   

 

Ideological and methodological conflicts between the 

Industry and Trade Unions 
Total 

Disagree Uncertain Agree 
Strongly 

Agree 
Disagree 

Level of Hierarchy 
Top Level  18.8% 25.0% 56.3% 100.0% 

Middle Level 4.5% 10.2% 39.8% 45.5% 100.0% 

Total 3.8% 11.5% 37.5% 47.1% 100.0% 

 

 

Interpretation: Null hypothesis is accepted. There is no significance difference between 

the opinions of manager‟s hierarchy wise that outside hurdles is created by ideological and 

methodological conflicts between the industry and trade unions which prevent organization 

getting actively involved in social action programs. 

 

Table 192 4.16.2 (H) The deliberate creation of hostile anti-business climate by 

organized political groups with selfish interest.   

 

The deliberate creation of hostile anti-business 

climate by organized political groups with 

selfish interest 

 

Uncertain Agree 
Strongly 

Agree 
Total 

Level of Hierarchy 
Top Level 12.5% 25.0% 62.5% 100.0% 

Middle Level 9.1% 51.1% 39.8% 100.0% 

Total 9.6% 47.1% 43.3% 100.0% 

 

Chi-Square Tests

2.702 3 .440

3.272 3 .352

.261 1 .609

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Interpretation: Null hypothesis is accepted. There is no significance difference between 

the opinions of managers hierarchy wise that outside hurdles is created by the deliberate 

creation of hostile anti-business climate by organized political groups with selfish interest 

which prevent organization, actively involve in social action programs. 

 

Table 193 4.16.3 (H) Unrealistic planning causing disharmony between public sectors.
   

 

Unrealistic planning causing disharmony 

between public sectors 
 

Uncertain Agree 
Strongly 

Agree 
Total 

Level of Hierarchy 
Top Level 12.5% 31.3% 56.3% 100.0% 

Middle Level 20.5% 37.5% 42.0% 100.0% 

Total 19.2% 36.5% 44.2% 100.0% 

 

 

Interpretation: Null hypothesis is accepted. There is no significance difference between 

the opinions of manager‟s hierarchy wise that outside hurdles is created by unrealistic 

planning causing disharmony between public sectors and prevents organization to actively 

involve in social action programs. 

 

 

 

Chi-Square Tests

3.743 2 .154

3.909 2 .142

1.204 1 .273

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

Chi-Square Tests

1.208 2 .547

1.226 2 .542

1.151 1 .283

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)



Data Analysis 

240 

 

Table 194 4.16.4(H)  Promulgation of unwieldy controls and unworkable laws.  

 

Promulgation of unwieldy controls and unworkable 

laws. 
 

Disagree Uncertain Agree 
Strongly 

Agree 
Total 

Level of Hierarchy 
Top Level  37.5% 31.3% 31.3% 100.0% 

Middle Level 3.4% 33.0% 51.1% 12.5% 100.0% 

Total 2.9% 33.7% 48.1% 15.4% 100.0% 

 

 

Interpretation: Null hypothesis is accepted. There is no significance difference between 

the opinions of manager‟s hierarchy wise that outside hurdles is created by promulgation 

of unwieldy controls and unworkable laws which prevent organization getting actively 

involved in social action programs. 

 

Table 195 4.16.5(H) Prohibitive and frequently changing taxation policies.   

 

Prohibitive and frequently changing taxation policies  

Disagree Uncertain Agree 
Strongly 

Agree 
Total 

Level of Hierarchy 
Top Level  12.5% 68.8% 18.8% 100.0% 

Middle Level 1.1% 12.5% 75.0% 11.4% 100.0% 

Total 1.0% 12.5% 74.0% 12.5% 100.0% 

 

Chi-Square Tests

4.836 3 .184

4.846 3 .183

1.081 1 .298

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)



Data Analysis 

241 

 

 

Interpretation: Null hypothesis is accepted. There is no significance difference between 

the opinions of manager‟s hierarchy wise that outside hurdles is created by Prohibitive and 

frequently changing taxation policies which prevent organization getting actively involve 

in social action programs. 

 

Table 196 4.16.6 (H) Corruption in the administrative machinery of government. 

 

Corruption in the administrative machinery of 

Government 
 

Uncertain Agree 
Strongly 

Agree 
Total 

Level of Hierarchy 
Top Level 12.5% 56.3% 31.3% 100.0% 

Middle Level 13.6% 58.0% 28.4% 100.0% 

Total 13.5% 57.7% 28.8% 100.0% 

 

 

Interpretation: Null hypothesis may be accepted. There is no significance difference 

between the opinions of managers hierarchy wise that outside hurdles is created by 

Corruption in the administrative machinery of government which prevent organization 

getting actively involve in social action programs. 

 

 

Chi-Square Tests

.844 3 .839

.934 3 .817

.434 1 .510

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

Chi-Square Tests

.058 2 .972

.057 2 .972

.053 1 .818

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Table 197 4.16.7 (H) Instability and frequent changes in trade policies, licensing 

policies, export and import policies. 

 

Instability and frequent changes in trade policies, 

licensing policies, export and import policies 
 

Disagree Uncertain Agree 
Strongly 

Agree 
Total 

Level of Hierarchy 
Top Level 6.3%  50.0% 43.8% 100.0% 

Middle Level 2.3% 20.5% 35.2% 42.0% 100.0% 

Total 2.9% 17.3% 37.5% 42.3% 100.0% 

 

 

Interpretation: Null hypothesis may be accepted. There is no significance difference 

between the opinions of manager‟s hierarchy wise that outside hurdles is created by 

instability and frequent changes in trade policies, licensing policies, export and import 

policies which prevent organization getting actively involved in social action programs. 

 

Table 198 4.16.8(H) Violent and disruptive activities of political parties and the high 

frequency of agitations. 

 

Violent and disruptive activities of political parties and 

the high frequency of agitations. 
 

Disagree Uncertain Agree 
Strongly 

Agree 
Total 

Level of Hierarchy 
Top Level  6.3% 50.0% 43.8% 100.0% 

Middle Level 5.7% 9.1% 51.1% 34.1% 100.0% 

Total 4.8% 8.7% 51.0% 35.6% 100.0% 

 

Chi-Square Tests

4.812 3 .186

7.343 3 .062

.401 1 .527

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Interpretation: Null hypothesis may be accepted. There is no significance difference 

between the opinions of manager‟s hierarchy wise that outside hurdles is created by 

Violent and disruptive activities of political parties and the high frequency of agitations 

which prevent organization getting actively involved in social action programs. 

 

Table 199 4.16.9(H)  Lack of co-operation from the organizations concerned with the 

social area of effort. 

 

Lack of co-operation from the organizations concerned 

with the social area of effort 
 

Disagree Uncertain Agree 
Strongly 

Agree 
Total 

Level of Hierarchy 
Top Level  31.3% 37.5% 31.3% 100.0% 

Middle Level 2.3% 26.1% 51.1% 20.5% 100.0% 

Total 1.9% 26.9% 49.0% 22.1% 100.0% 

 

 

Interpretation: Null hypothesis is accepted. There is no significance difference between 

the opinions of managers hierarchy wise that outside hurdles is created by lack of  co-

operation from the organizations concerned with the social area of effort which prevent 

organization getting actively involved in social action programs. 

 

 

 

Chi-Square Tests

1.394 3 .707

2.147 3 .543

1.263 1 .261

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

Chi-Square Tests

1.722 3 .632

1.992 3 .574

.251 1 .617

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Table 200 4.16.10(H) Inadequacy of subsidies and incentives offered by government.  

 

Inadequacy of subsidies and incentives offered by 

Government 
 

Disagree Uncertain Agree 
Strongly 

Agree 
Total 

Level of Hierarchy 
Top Level 6.3% 18.8% 50.0% 25.0% 100.0% 

Middle Level 3.4% 25.0% 35.2% 36.4% 100.0% 

Total 3.8% 24.0% 37.5% 34.6% 100.0% 

 

 

Interpretation: Null hypothesis is accepted. There is no significance difference between 

the opinions of managers hierarchy wise that outside hurdles is created by inadequacy of 

subsidies and incentives offered by government which prevent organization getting 

actively involved in social action programs. 

 

Both hierarchy managers have similar opinion towards outside hurdles in actively 

involving in social action programs. 

4.17 Opinions of managers towards inside hurdles faced by them in actively involving 

in social action programs (Sector Wise) 

   

Ho 4.17(S): There is no significance difference between the opinions of managers sector 

wise with respect to the inside hurdles in actively involving in social action programs. 

H1 4.17(S): There is a significance difference between the opinions of managers sector 

wise with respect to the inside hurdles in actively involving in social action programs. 

 

 

 

 

Chi-Square Tests

1.797 3 .616

1.759 3 .624

.211 1 .646

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Table 201 4.17.1(S)  Most managers are simply too busy to worry about social 

objectives. 

 

Most managers are simply too busy to worry about social 

objectives. 
 

Disagree Uncertain Agree 
Strongly 

Agree 
Total 

Type of 

sector 

Textile sector  30.8% 61.5% 7.7% 100.0% 

Oil & Gas sector 5.8% 19.2% 42.3% 32.7% 100.0% 

Total 2.9% 25.0% 51.9% 20.2% 100.0% 

 

 

 

Interpretation:  Null hypothesis may be rejected. There is a significance difference 

between the opinions of managers sector wise with respect to the inside hurdles  like Most 

managers are simply too busy to worry about social objectives which prevent organization 

to actively involve in social action programs. 

 

Table 202 4.17.2 (S) Social programmes adversely affect the profit performance.  

 Social programmes adversely affect the profit performance.  

 
Strongly 

Disagree 
Disagree Uncertain Agree 

Strongly 

Agree 
Total 

Type of 

sector 
Textile sector 5.8% 3.8% 15.4% 63.5% 11.5% 100.0% 

 Oil & Gas sector  1.9% 17.3% 51.9% 28.8% 100.0% 

Total 2.9% 2.9% 16.3% 57.7% 20.2% 100.0% 

 

Chi-Square Tests

14.284 3 .003

16.080 3 .001

2.894 1 .089

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Interpretation:  Null hypothesis may be accepted. There is no significance difference 

between the opinions of managers sector wise with respect to the inside hurdles like Social 

programmes adversely affect the profit performance which prevent organization to actively 

involve in social action programs. 

 

Table 203 4.17.3(S)  Social action programs are problematic because the cost can be 

measured but benefits cannot be accurately known. 

  

Social action programmes are problematic because 

the cost can be measured but benefits cannot be 

accurately known.  

Disagree Uncertain Agree 

Strongly 

Agree Total  

Type of 

sector 

Textile sector 11.5% 11.5% 30.8% 46.2% 100.0% 

Oil & Gas sector   5.8% 48.1% 46.2% 100.0% 

Total 5.8% 8.7% 39.4% 46.2% 100.0% 

 

 

Interpretation:  Null hypothesis may be rejected. There is a significance difference 

between the opinions of managers sector wise with respect to the inside hurdles like Social 

action programs are problematic because the cost can be measured but benefits cannot be 

accurately known which prevent organization to actively involve in social action programs. 

 

 

Chi-Square Tests

7.849 4 .097

9.143 4 .058

4.714 1 .030

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

Chi-Square Tests

8.976 3 .030

11.329 3 .010

3.012 1 .083

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Table 204 4.17.4 (S) Designing social action programmes is difficult as perceptions of 

priorities vary from manager and also among public.  

 
Designing social action programmes is difficult as 

perceptions of priorities vary from manager to manager and 

also among public. 

 

 
Strongly 

Disagree 
Disagree Uncertain Agree 

Strongly 

Agree 
Total 

Type of 

sector 
Textile sector 5.8% 1.9% 11.5% 57.7% 23.1% 100.0% 

 Oil & Gas sector  1.9% 9.6% 48.1% 40.4% 100.0% 

Total 2.9% 1.9% 10.6% 52.9% 31.7% 100.0% 

 

 

Interpretation:  Null hypothesis may be accepted. There is no significance difference 

between the opinions of managers sector wise with respect to the inside hurdles like 

designing social action programmes is difficult as perceptions of priorities vary from 

manager and also among public which prevent organization to actively involve in social 

action programs. 

 

 

Table 205 4.17.5(S) Social action programmes will not be interesting to the managers 

unless there is a reward and penalty system in relation to it.  

 

Social action programmes will not be interesting to the 

managers unless there is a reward and penalty system in 

relation to it. 

 

 
Strongly 

Disagree 
Disagree Uncertain Agree 

Strongly 

Agree 
Total 

Type of 

sector 
Textile sector 5.8% 9.6% 3.8% 55.8% 25.0% 100.0% 

 Oil & Gas sector  3.8% 7.7% 51.9% 36.5% 100.0% 

Total 2.9% 6.7% 5.8% 53.8% 30.8% 100.0% 

 

Chi-Square Tests

6.000 4 .199

7.191 4 .126

4.571 1 .033

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Interpretation:  Null hypothesis may be accepted. There is no significance difference 

between the opinions of managers sector wise with respect to the inside hurdles like Social 

action programmes will not be interesting to the managers unless there is a rewards and 

penalty system in relation to it which prevent organization to actively involve in social 

action programs. 

 

Table 206 4.17.6 (S)  At times of adversity, companies are compelled to cut back on 

social action policies. 

 

In times of adversity, companies are compelled to 

cut back on social action policies. 
 

Uncertain Agree Strongly Agree Total 

Type of 

sector 

Textile sector 17.3% 71.2% 11.5% 100.0% 

Oil & Gas sector 9.6% 65.4% 25.0% 100.0% 

Total 13.5% 68.3% 18.3% 100.0% 

 

 

Interpretation:  Null hypothesis may be accepted. There is no significance difference 

between the opinions of managers sector wise with respect to the inside hurdles like in 

times of adversity, companies are compelled to cut back on social action policies which 

prevent organization to actively involve in social action programs. 

 

Chi-Square Tests

6.149 4 .188

7.370 4 .118

3.848 1 .050

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

Chi-Square Tests

3.849 2 .146

3.926 2 .140

3.658 1 .056

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Table 207 4.17.7 (S) Top management opinion may not be encouraging when an ad 

hoc approaches rather than a permanent approach.  

 

Top management opinion may not be encouraging when 

adopt an ad hoc approaches rather than permanent 

approach. 

Total 

Disagree Uncertain Agree 
Strongly 

Agree 
Disagree 

Type of 

sector 

Textile sector 1.9% 28.8% 40.4% 28.8% 100.0% 

Oil & Gas sector  9.6% 78.8% 11.5% 100.0% 

Total 1.0% 19.2% 59.6% 20.2% 100.0% 

 

 

Interpretation:  Null hypothesis is rejected. There is a significance difference between the 

opinions of managers sector wise with respect to the inside hurdles like top management 

opinion may not be encouraging when an ad hoc approaches rather than an permanent 

approach which prevent organization to actively involve in social action programs. 

 

Table 208 4.17.8 (S) The response from the beneficiaries may be poor and 

discouraging.   

 
The response from the beneficiaries may be poor and 

discouraging. 
 

 
Strongly 

Disagree 
Disagree Uncertain Agree 

Strongly 

Agree 
Total 

Type of 

sector 
Textile sector 5.8% 11.5% 11.5% 59.6% 11.5% 100.0% 

 Oil & Gas sector  1.9% 15.4% 71.2% 11.5% 100.0% 

Total 2.9% 6.7% 13.5% 65.4% 11.5% 100.0% 

 

Chi-Square Tests

16.309 3 .001

17.172 3 .001

.198 1 .656

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Interpretation:  Null hypothesis may be accepted. There is no significance difference 

between the opinions of managers sector wise with respect to the inside hurdles like the 

response from the beneficiaries may be poor and discouraging which prevent organization 

to actively involve in social action programs. 

Textile managers and oil and gas sector managers have different views with respect 

to:  

 Managers are simply too busy to worry about social objectives which prevent 

organization to actively involve in social action programs. 

 Social action programs are problematic because the cost can be measured but 

benefits cannot be accurately known which prevent organization to actively involve 

in social action programs.   

 Top management opinion may not be encouraging when an ad hoc approaches 

rather than an permanent approach which prevent organization to actively involve 

in social action programs 

 

4.17 Views of managers towards the inside hurdles in actively involving in social 

action programs. (Hierarchy Wise)  

 

Ho 4.17 (H): There is no significance difference between the opinions of managers 

hierarchy wise with respect to the inside hurdles in actively involving in social action 

programs. 

H1 4.17 (H): There is a significance difference between the opinions of manager‟s 

hierarchy wise with respect to the inside hurdles in actively involving in social action 

programs. 

  

Chi-Square Tests

7.387a 4 .117

8.938 4 .063

3.817 1 .051

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

4 cells (40.0%) have expected count less than 5. The

minimum expected count is 1.50.

a. 
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Table 209 4.17.1 (H) Most managers are simply too busy to worry about social 

objectives.   

 

Most managers are simply too busy to worry about 

social objectives. 
Total 

Disagree Uncertain Agree 
Strongly 

Agree 
Disagree 

Level of Hierarchy 
Top Level  6.3% 56.3% 37.5% 100.0% 

Middle Level 3.4% 28.4% 51.1% 17.0% 100.0% 

Total 2.9% 25.0% 51.9% 20.2% 100.0% 

 

 

 

Interpretation:  Null hypothesis may be accepted. There is no significance difference 

between the opinions of managers hierarchy wise with respect to the inside hurdles  like 

Most managers are simply too busy to worry about social objectives which prevent 

organization to actively involve in social action programs. 

 

Table 210 4.17.2 (H) Social programmes adversely affect the profit performance. 

   

 Social programmes adversely affect the profit performance.  

 
Strongly 

Disagree 
Disagree Uncertain Agree 

Strongly 

Agree 
Total 

Level of Hierarchy Top Level   31.3% 50.0% 18.8% 100.0% 

 
Middle 

Level 
3.4% 3.4% 13.6% 59.1% 20.5% 100.0% 

Total 2.9% 2.9% 16.3% 57.7% 20.2% 100.0% 

 

Chi-Square Tests

6.078 3 .108

7.034 3 .071

5.891 1 .015

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Interpretation:  Null hypothesis may be accepted. There is no significance difference 

between the opinions of manager‟s hierarchy wise with respect to the inside hurdles like 

Social programmes adversely affect the profit performance which prevent organization to 

actively involve in social action programs. 

 

Table 211 4.17.3(H)  Social action programs are problematic because the cost can be 

measured but benefits cannot be accurately known.  

  

 

Social action programmes are problematic because the 

cost can be measured but benefits cannot be accurately 

known. 

 

Disagree Uncertain Agree 
Strongly 

Agree 
Total 

Level of Hierarchy 
Top Level  6.3% 50.0% 43.8% 100.0% 

Middle Level 6.8% 9.1% 37.5% 46.6% 100.0% 

Total 5.8% 8.7% 39.4% 46.2% 100.0% 

 

 

Interpretation:  Null hypothesis may be accepted. There is no significance difference 

between the opinions of manager‟s hierarchy wise with respect to the inside hurdles like 

Social action programs are problematic because the cost can be measured but benefits 

cannot be accurately known which prevent organization to actively involve in social action 

programs. 

Chi-Square Tests

3.874 4 .423

4.356 4 .360

.009 1 .922

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

Chi-Square Tests

1.777 3 .620

2.668 3 .446

.350 1 .554

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Table 212 4.17.4 (H) Designing social action programmes is difficult as perceptions of 

priorities vary from manager and also among public.   

 

 

Designing social action  programmes is difficult as 

perceptions of priorities vary from manager to manager and 

also among public. 

 

 
Strongly 

Disagree 
Disagree Uncertain Agree 

Strongly 

Agree 
Total 

Level of Hierarchy Top Level  6.3% 12.5% 25.0% 56.3% 100.0% 

 
Middle 

Level 
3.4% 1.1% 10.2% 58.0% 27.3% 100.0% 

Total 2.9% 1.9% 10.6% 52.9% 31.7% 100.0% 

 

 

Interpretation:  Null hypothesis may be accepted. There is no significance difference 

between the opinions of manager‟s hierarchy wise with respect to the inside hurdles like 

designing social action programmes is difficult as perceptions of priorities vary from 

manager and also among public which prevent organization to actively involve in social 

action programs. 

 

Table 213 4.17.5 (H) Social action programmes will not be interesting to the managers 

unless there is a rewards and penalty system in relation to it. 

 

Social action programmes will not be interesting to the 

managers unless there is rewards penalty system in relation 
to it. 

 

 
Strongly 

Disagree 
Disagree Uncertain Agree 

Strongly 

Agree 
Total 

Level of Hierarchy Top Level    56.3% 43.8% 100.0% 

 Middle Level 3.4% 8.0% 6.8% 53.4% 28.4% 100.0% 

Total 2.9% 6.7% 5.8% 53.8% 30.8% 100.0% 

 

Chi-Square Tests

8.815 4 .066

8.753 4 .068

1.271 1 .260

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Interpretation:  Null hypothesis may be accepted. There is no significance difference 

between the opinions of manager‟s hierarchy wise with respect to the inside hurdles like 

Social action programmes will not be interesting to the managers unless there is a rewards 

and penalty system in relation to it which prevent organization to actively involve in social 

action programs. 

 

Table 214 4.17.6 (H) At times of adversity, companies are compelled to cut back on 

social action policies. 

 

In times of adversity, companies are 

compelled to cut back on social action 
policies. 

 

Uncertain Agree 
Strongly 

Agree 
Total 

Level of Hierarchy 
Top Level 6.3% 68.8% 25.0% 100.0% 

Middle Level 14.8% 68.2% 17.0% 100.0% 

Total 13.5% 68.3% 18.3% 100.0% 

 

 

Interpretation:  Null hypothesis may be accepted. There is no significance difference 

between the opinions of managers hierarchy wise with respect to the inside hurdles like in 

times of adversity, companies are compelled to cut back on social action policies which 

prevent organization to actively involve in social action programs. 

 

Chi-Square Tests

3.965 4 .411

6.303 4 .178

3.501 1 .061

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)

Chi-Square Tests

1.200 2 .549

1.312 2 .519

1.156 1 .282

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Table 215 4.17.7 (H) Top management opinion may not be encouraging when an ad 

hoc approach rather than an permanent approach.   

 

Top management opinion may not be encouraging 
when adopt an ad hoc approach rather than permanent 

approach. 

 

Disagree Uncertain Agree 
Strongly 

Agree 
Total 

Level of Hierarchy 
Top Level 6.3% 12.5% 62.5% 18.8% 100.0% 

Middle Level  20.5% 59.1% 20.5% 100.0% 

Total 1.0% 19.2% 59.6% 20.2% 100.0% 

 

 

Interpretation:  Null hypothesis is rejected. There is a significance difference between the 

opinions of manager‟s hierarchy wise with respect to the inside hurdles like top 

management opinion may not be encouraging when an ad hoc approach rather than an 

permanent approach which prevent organization to actively involve in social action 

programs. 

 

Table 216 4.17.8 (H) The response from the beneficiaries may be poor and 

discouraging. 

   

 
The response from the beneficiaries may be poor and 

discouraging. 
 

 
Strongly 

Disagree 
Disagree Uncertain Agree 

Strongly 

Agree 
Total 

Level of Hierarchy Top Level   18.8% 56.3% 25.0% 100.0% 

 
Middle 

Level 
3.4% 8.0% 12.5% 67.0% 9.1% 100.0% 

Total 2.9% 6.7% 13.5% 65.4% 11.5% 100.0% 

 

Chi-Square Tests

5.991 3 .112

4.287 3 .232

.121 1 .728

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Interpretation:  Null hypothesis may be accepted. There is no significance difference 

between the opinions of managers hierarchy wise with respect to the inside hurdles like the 

response from the beneficiaries may be poor and discouraging which prevent organization 

to actively involve in social action programs. 

 

Views of managers‟ hierarchy wise is similar with respect to the inside hurdles in actively 

involving in social action programs. 

 

4.18 views of managers on the most appropriate means for obtaining results in the 

identified areas of social effort. 

Table 217 4.18 (S)  (Sector Wise)   

  

Which of the following means is most appropriate for obtaining 

results in the identified areas of social effort?  

  

Appointment 

of individual 

executives 

A temporary 

task force of 

executives 

A permanent 

committee of 

executives 

A permanent 

department Total  

Type of 

sector 

Textile sector 
9.6% 1.9% 25.0% 63.5% 100.0% 

  Oil & Gas sector 3.8% 9.6% 53.8% 32.7% 100.0% 

Total 6.7% 5.8% 39.4% 48.1% 100.0% 

 

Interpretation:  

Textile sector: 63.5% of the managers feel that there should be a permanent department, 

25% of managers feel that there should be a permanent committee of executives, 1.9% 

manager feels that there should be a temporary task force of executives, and 9.6% 

managers feel that there should be an appointment of individual executives for obtaining 

results in the identified areas of social effort. 

Chi-Square Tests

5.422 4 .247

6.321 4 .176

2.383 1 .123

104

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of  Valid Cases

Value df

Asy mp. Sig.

(2-sided)
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Oil & Gas Sector: 53.8% managers feel that there should be a permanent committee of 

executives, 32.7% managers feel that there should be a permanent department, 9.6% 

managers feel that there should be a temporary task force of executives, and 3.8% of 

managers feel that there should be an appointment of individual executives for obtaining 

results in the identified areas of social effort. 

 

Table 218 4.18 (H) (Hierarchy Wise)   

  

Which of the following means is most appropriate for obtaining 

results in the identified areas of social effort?  

  

Appointment 

of individual 

executives 

A temporary 

task force of 

executives 

A permanent 

committee of 

executives 

A permanent 

department Total  

Level of Hierarchy Top Level   18.8% 25.0% 56.3% 100.0% 

  Middle Level 8.0% 3.4% 42.0% 46.6% 100.0% 

Total 6.7% 5.8% 39.4% 48.1% 100.0% 

 

 

Interpretation:  

Top level manager: 56.3% of the top level managers feel that there should be a permanent 

department, 25% of the managers feel that there should a permanent committee of 

executives, 18.75% of the managers feel that there should be a temporary task force of 

executives for obtaining results in the identified areas of social effort. 

 

Middle level manager: 46.59% of the managers feel that there should be a permanent 

department, 42.045% of the managers feel that there should be a permanent committee of 

executives, 3.4% of the managers feel that there should be a temporary task force of 

executives and 7.9% of the managers feel that there should be an appointment of individual 

executives.
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CHAPTER NO.5 

MAJOR FINDINGS 

 

Major Findings 

5.1 A study of CSR activities of Oil and Gas sector and Textile sector companies 

All CSR activities has been studied by using text analytics 

Key focus areas which emerged out of the sustainability reports and annual reports  

Table 219  Analysis of focus area of CSR sector wise 

Name of the sector Textile sector Oil and Gas sector 

Key Focus Area 

 

1. Energy 

2. Water 

3. Development 

4. Economic 

5. Initiatives 

6. Safety 

7. Social 

8. Sustainability 

9. Training 

10. Value 

11. Balance 

12. Community 

13. Conservation 

14. Education 

15. Efficiency 

16. Employees 

17. Environment 

18. Growth 

1. Development  

2. Economic 

3. Employees 

4. Energy 

5. Safety 

6. Sustainability 

7. Water 

8. Environmental 

9. Performance 

10. Health 

11. Human 

12. Social 

13. Training 

14. Waste 

15. Customer 

16. Environment 

17. Foundation 

18. GRI 
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19. Health 

20. Human 

21. Innovative 

22. Waste 

19. Initiatives 

20. Leadership 

21. Natural 

22. Policy 

23. Products 

24. Rights 

25. Stakeholders 

26. Transformational 

27. Value 

 

All CSR activities are compared with respect to two sectors companies. From the 

present study,   49 different focus areas for CSR altogether have been identified in 

both sectors. Out of which unique factors are 29 which was studied as focus area, 

only 20 factors were given prime importance by both the sectors and the other 9 

factors which was focused by either  Oil and Gas sector and Textile sector  but not 

by both sectors were as below: 

1. Community    

2. Education  

3. Foundation 

4. Leadership 

5. Natural 

6. Policy  

7. Rights 

8. Stakeholders and  

9. Transformational 

Other major findings are:  

Also In spite of various national and international standards available for Social 

Responsibility like the ISO 26000, it was found that Indian companies still have to adopt 

the standard. The institutionalization of CSR is not standardized but is tailor made from 

company to company. 

Secondly, present study also questions the readiness of Indian companies to adopt ISO 

26000. In the study I have made a comparison of Indian companies whether they are 

following the 7 core areas identified in ISO 26000? 
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5.1.1 Analysis of CSR activities undertaken by Oil & Gas Sector and Textile Sector 

companies as per ISO 26000  

 
Table 220 Analysis of CSR activities undertaken as per ISO 26000 

Sr. No. Core Area / Sub Area as per 

ISO 26000 

Whether followed by Indian Cos Remark 

1 Organizational governance 

a. Accountability, 

b. Transparency, 

c. Ethical behaviour, 

d. Respect for stakeholder 

interests, 

e. Respect for the rule of 

law, 

f. Respect for 

international norms of 

behaviour and 

g. Respect for human 

rights 

Oil and Gas Sector: It is observed 

through the research that  all elements 

of organizational governance is taken 

care by companies except for 

international norms of behavior and 

respect of human rights. 

Textile Sector: It is observed that  

respect for stakeholder interests, 

international norms of behavior and 

respect of human rights  

Neither sector 

companies follows 

this element fully. 

2 Human Rights 

i. Due diligence 

ii. Human rights risk 

situations Avoidance of 

complicity 

iii. Resolving grievances 

iv. Discrimination and 

vulnerable groups 

v. Civil and political rights 

vi. Economic, social and 

cultural rights 

vii. Fundamental principles 

and rights at work 

Oil and Gas Sector: it is observed 

through research that human rights 

risk situations avoidance of complicity 

is some times ignores by the 

companies. 

Textile Sector: It is observed that 

human rights risk situations avoidance 

of complicity is some times ignores by 

the companies., Economic rights, 

Rights at work, is ignored by 

companies . 

 

Neither sector 

companies follows 

Human right 

element„s all sub 

core area. 

3 Labour practices 

i. Employment and 

employment 

relationships 

ii. Conditions of work and 

social protection 

iii. Social dialogue 

iv. Health and safety at 

work 

v. Human development 

and training in the 

workplace 

Oil and Gas Sector : All labour 

practices elements are practiced by 

companies. 

Textile Sector: Conditions of work 

and social protection is not followed 

by companies. 

Oil and Gas sector 

companies follows 

Labour practices 

fully. 

Textile sector 

companies are still 

not following all 

sub core areas of 

labour practices. 

4 The environment 

i. Prevention of pollution 

ii. Sustainable resource use 

Oil and Gas Sector: all elements is 

followed by the companies 

Textile Sector: protection of 

Oil and Gas sector 

companies follows 

all sub core areas of 
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iii. Climate change 

mitigation and 

adaptation 

iv. Protection of the 

environment, 

biodiversity and 

v. restoration of natural 

habitats 

environment and biodiversity; 

restoration of natural habitats is 

ignored by the companies.  

the environment . 

Textile sector 

companies is not 

following all sub 

core areas of 

environment. 

5 Fair operating practices 

i. Anti-corruption 

ii. Responsible political 

involvement 

iii. Fair competition 

iv. Promoting social 

responsibility in the 

value chain 

v. Respect for property 

rights 

Oil ans Gas Sector: Promoting social 

responsibility in the value chain , and 

respect for property rights is 

sometimes ignored. 

Textile Sector: Promoting social 

responsibility in the value chain , and 

respect for property rights is 

sometimes ignored. 

 

Neither sector 

companies follows 

this element fully. 

6 Consumer issues 

i. Fair marketing, factual 

and unbiased 

information and fair 

contractual practices 

ii. Protecting consumers' 

health and safety 

iii. Sustainable 

consumption 

iv. Consumer service, 

support, and complaint 

and dispute resolution 

v. Consumer data 

protection and privacy 

vi. Access to essential 

services 

vii. Education and 

awareness 

Oil and Gas Sector: Fair marketing, 

factual and unbiased information and 

fair contractual practices, Protecting 

consumers' health and safety, 

Education and awareness is ignored by 

the companies.  

Textile Sector: Fair marketing, 

factual and unbiased information and 

fair contractual practices, Protecting 

consumers' health and safety is 

ignored.  

 

 

 

Neither sector 

companies follows 

this element fully. 

7 Community involvement and 

development 

i. Community 

involvement 

ii. Education and culture 

iii. Employment creation 

and skills development 

iv. Technology 

 

Oil and Gas Sector: Social 

Investment, and community 

involvement is still ignored by many 

companies. 

Textile sector: community 

involvement, technology development 

and access, social investment is ignore 

Neither sector 

companies follows 

this element fully. 
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development and access 

v. Wealth and income 

creation 

vi. Health 

vii. Social investment 

by many companies  

 

 It is found that Indian companies are far behind for the adoption of the International 

standards like ISO 26000 for the CSR. Which is concluded that 360 degree ( 

Holistic view ) of doing CSR activities is not yet done by the companies. 

 Sector plays an important role in doing CSR activities but holistic view of CSR 

activities is not followed by either of the sector companies. 

 It is also observed that it is still long way to have a ISO 26000 for CSR for the 

Indian Companies.         

5.2 Measuring opinion of managers towards CSR  

Various variables have been identified for measuring opinion of managers. 

Hypothesis is   framed based on the variables and it is tested by chi-independent 

test. The findings are as follows. 

 Table 221 Quantitative analysis 

Sr. 

No. 
Null Hypothesis frame ( Sector wise) 

Chi- 

square 

value 

Null hypothesis 

Accepted/ 

rejected 

1 

There is no significant difference between the opinion of 

managers in textile sector and Oil & Gas Sector towards criticisms 

against industry. 

0.02 Rejected 

2 

There is no significant difference between the opinions of 

managers sector wise about the demand of public for socially 

responsible behavior by industry is on increase. 

0.06 Accepted 

3 There is no significant difference between the opinions of 

managers towards the expectations of society from industry. 

0.140 Accepted 

4 
There is a no significant difference between the managers sector 

wise in favor of social responsibility. 
0.0437 Rejected 

5 
There is no significant difference between the Opinions of 

managers sector wise against favor of social responsibility. 
0.1204 Accepted 



Major Findings 

263 

 

6 

There is no significant difference between the opinions of 

managers sector wise with respect to views on social areas of 

effort. 

0.1358 Accepted 

7 

There is no significant difference between the opinions of 

managers sector wise with respect to the outside hurdles in 

actively involving in social action programs. 

0.1541 Accepted 

8 

There is no significant difference between the opinions of 

managers sector wise with respect to the inside hurdles in actively 

involving in social action programs. 

0.0097 Rejected 

Sr. 

No. 
Null Hypothesis frame ( Hierarchy wise) 

Chi- 

square 

value 

Accepted/ 

rejected 

9 
There is no significant difference between the opinions of 

managers‟ hierarchy wise towards criticisms against industry. 

0.411 

 

Accepted 

10 

There is no significant difference between the opinions of 

managers hierarchy wise about the demand of public for socially 

responsible behavior by industry is on increase. 

0.417 Accepted 

11 

There is no significant difference between the opinions of 

manager‟s hierarchy wise towards the expectations of society 

from industry. 

0.458 Accepted 

12 
There is a no significant difference between the managers 

hierarchy wise in favor of social responsibility. 
0.524 Accepted 

13 
There is no significant difference between the Opinions of 

manager‟s hierarchy wise against favor of social responsibility. 
0.465 Accepted 

14 

There is no significant difference between the opinions of 

manager‟s hierarchy wise with respect to views on social areas of 

effort. 

0.405 Accepted 

15 

There is no significant difference between the opinions of 

manager‟s hierarchy wise with respect to the outside hurdles in 

actively involving in social action programs. 

0.527 Accepted 

16 There is no significant difference between the opinions of 

manager‟s hierarchy wise with respect to the inside hurdles in 

0.317 Accepted 
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actively involving in social action programs. 

 

 

 

Views of managers differ sector wise for  

 Companies are criticized by the society.  Their views differ in that:  i) they are self 

centric; ii) they are against the development of society; iii) Political parties are 

supporting companies which are not forcing it to work for society. 

 The benefit companies get by doing favor of social responsibility. 

 The inside hurdles that is faced by companies in actively involving in social action 

programs 

Views of top level and middle level are similar with respect to CSR . 
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CHAPTER NO.6  

CONCLUSION 
 

From the above analysis, it could be concluded that all companies perform various CSR 

activities in one or other way. All activities are compared with respect to two sectors 

companies. It was derived  that the difference between two sector companies with respect 

to their key areas are community   education foundation, leadership, natural, policy, rights, 

stakeholders and transformational. Common focus area are Energy, Water, Development, 

Economic, Initiatives, Safety, Social, Sustainability, Training, Value, Community, 

Education, Efficiency, Employees, Environment, Growth, Health, Human, Innovative, 

Waste. 

Still in India, companies do not follow any standards for institutionalization of CSR even 

though it has been mandatory by government in companies Act. Another part of the 

research is on measuring opinion of managers towards CSR whereby, it was observed that 

Opinion of both sectors and top level and middle level managers are similar with respect to 

accepting need for and rational of social responsibility; towards approach of the practice of 

social responsibility; towards implementation and practicing social responsibility they 

differ sector wise with respect to Criticism against Industry for social responsibility and 

towards favoring social responsibility where as they differ with respect to Criticism against 

Industry for social responsibility sector Wise. It was observed that managers have similar 

opinion towards CSR irrespective of the hierarchy so, it could be concluded that sector has 

impact on opinion of managers on above points.  
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6.1 Achievement with respect to objectives  

Following is the table for accomplishment of objectives with respect to research. 

Table 222 Achievement with respect to objectives 

 Objective  Achievement 

1 To study the holistic view of CSR 

activities adopted by selected 

companies.  

Through Qualitative analysis Holistic 

view of CSR has been studied. Sector 

plays an important role in doing CSR 

activities but holistic view of CSR 

activities is not followed by either of 

the sector companies. 

2 To study the focus area of social 

responsibility practices of the selected, 

Oil and Gas sector and Textile sector 

companies in four groups namely 

environmental, social, economic and 

operational practice of the company  

 

Textile Sector: 22 Focus Area 

Energy, Water, Development, 

Economic, Initiatives, Safety,      

Social, Sustainability, Training, 

Value, Balance, Community,     

Conservation, Education, Efficiency, 

Employees, Environment, Growth, 

Health, Human, Innovative, Waste. 

Oil and Gas Sector: 27 Focus Area  

Development, Economic, Employees, 

Energy, Safety,                

Sustainability, Water,    

Environmental, Performance, Health,   

Human,  Social, Training, Waste, 

Customer, Environment,        

Foundation, GRI, Initiatives,    

Leadership, Natural, Policy,       

Products, Rights, Stakeholders,      
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Transformational, Value 

3 Developing systematic information 

through the opinion of managers 

towards accepting need for and rational 

of social responsibility  

Opinions of managers were measured 

on likert scale.  

4 To know the opinion of managers 

towards approaches for practicing social 

responsibility. 

Various focus area of  CSR has been 

studied which is practiced by 

organisations.  

5 To know the opinion of managers 

towards execution and practicing social 

responsibility. 

Inside hurdles and outside hurdles for 

implementing CSR has been  studied.  

 

6.2 Value addition by thesis 

The present study is unique and different from earlier studies as below whereby few 

suggestions were given by the researcher to stakeholders (Government, policy makers, 

executive managers, NGO,) and academic Institutes for effective CSR Programs. 

Table 223 Some of the suggestions and benefits to the stakeholders are mentioned as below: 

Sr. No. Stakeholder 

connected with 

CSR 

Existing mandate /system  Suggestions and Benefits  

1 Government A)According to the 

companies act 2013, there is a 

mandate of formalize of a 

CSR committee and stating 

the reasons if the company 

has failed to provide CSR 

expenditure of 2% of average 

of previous 3 years profit after 

An independent verification 

audit of CSR system in the 

company by a third party 

should be made mandatory. 

As stated that the loopholes 

in the act can be plugged. 

A dynamic approach towards 

the CSR activities should be 
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tax and it also limits on 

turnover, profit and net worth 

as stated. 

 

B) CSR  is right now statutory 

and companies will only focus 

on the activities listed in the 

section 135 and schedule VII, 

which has restricted the sector 

for CSR. 

 

adopted for enhancing all the 

sectors development equally. 

2 Policy makers ( 

top managers) 

a) Only few good companies 

have a well documented 

written CSR policy.  

 

b) Except for CSR committee 

declaration on statutory 

spending, there is no formal 

audit of CSR system. 

Independent verification ( 

Third party audit) of CSR is 

done only by few companies 

who want to nominate 

themselves for CSR awards. 

 

c) Majority of corporate are 

building relationships with 

NGOs for implementing CSR. 

For which the guideline is that 

the NGO should be functional 

since minimum 3 years. 

Company should implement 

standardized system for CSR 

like ISO 26000. 

 

Independent verification 

should be made mandatory  

Like ISO 26000. 

 

 

 

 

  

 

 

NGO should be selected 

based on following 

parameters. Years of 

operations, geographical 

spread, reputation, 

certification, relevant 

experience, leadership, 
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credentials( CII, chamber of 

commerce,etc) 

 

3 Executive 

Management 

 Executive managers are 

highly engrossed in there core 

functions and they are unable 

to give undivided attention to 

CSR activities. 

A systematic approach 

towards CSR i.e. a formal 

system having SOP, Goals, 

metrics, KRAs & KPIs for 

CSR. 

Also trainings related to CSR 

should be imparted to 

executive management. 

4 NGO  Presently organizations are 

building relationships with 

NGOs for implementing CSR, 

however sectoral stereotypes, 

a fierce short term business 

climate and an under capacity 

NGO sector are obstacles for 

implementing CSR 

Organization can use their 

business skills & acumen to 

build the capacity of the 

other sectors & work 

together to tackle some of 

the most pressing societal 

challenges.  

NGOs need to improve 

transparency to counter 

negative stereotypes & 

professionalize management 

process with the help of the 

organization itself.  

5 Beneficiaries  As per the CSR law few 

sectors are focused for 

undertaking CSR activities 

through which beneficiaries 

will be benefitted. But there 

could be some latent needs. 

Beneficiaries can throw light 

towards latent needs of the 

society, where by an 

organization can focus their 

CSR activities 

6 Academic 

institute 

Currently no mandate is there 

for academic institutes 

a) A voluntary system for 

CSR should be formulated 
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however good trusts have a 

policy for free ship for a few 

students. 

and implemented by forward 

looking institutes. 

b) SOPs should specify 

nominal voluntary 

contribution from students 

and faculties for educating 

the needy students. 

c) This will lay a foundation 

for good CSR citizenship 

amongst the students as well 

as the faculty. 
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APPENDICE I 

Questionnaire for Measuring opinions of managers 

I am  Shital Padhiyar, working as an Assistant Professor at S.S.Agrawal College of Arts, 

Commerce and Management, Navsari. For my PhD from Gujarat Technological 

University, I have undertaken a survey for my Research on “A study on Corporate Social 

Responsibility activities in selected companies of Gujarat” The research is based on 

Holistic View of Corporate Social Responsibilty adopted by the corporate of large scale.  

The data collected will provide useful information regarding the current things in 

Corporate Social Responsibility aspect. Thank you for taking the time to assist me in my 

educational endeavors and I assure you that this information will be used for academic 

purpose only. 

The following questionnaire will require approximately 5-10 minutes for completing. 

Following is the guidelines for filling questionnaire. 

 The questionnaire consists of several questions under which view points are listed out. 

Facing each viewpoint is a five point rating scale. The number 5 to 1 indicate the degree of 

agreement importance as mentioned below  

    

5 Strongly agree/very much important  

4 Agree/important  

3 Uncertain  

2 Disagree/unimportant  

1 Strongly disagree /very much unimportant.  

 

1) Do you accept that in the 21st century financial performance of the company is based on 

social, environmental and economic performance of the company?  

Yes (   )            No (    ) 
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2) Do you subscribe to the viewpoint that industry has a dominant role, in shaping our 

society, into a socialistic society?  

Yes   (    )          No (     ) 

3) Some of the criticisms leveled against industry with regards to its efforts towards Social 

Responsibility are listed below. How far do you agree with them? 

 Factors 5 4 3 2 1 

a)  Companies leads and controls the national economy in their own 

interest. 

     

b)  Companies buy support from political parties by making campaign 

contributions. 

     

c)  It sabotage and corrupt democratic government to serve their own 

interests 

     

d)  Companies get heavily subsidized government deal, licenses, loan 

and contracts. 

     

e)   Companies are concerned only to maximize profit, without 

considering the long run or side effects of it. 

     

f)  Heavy external cost is imposed by Companies to public with 

generating pollution and ugliness. 

     

g)  Companies over produces and exhausts natural resources not 

thinking of future generations. 

     

h)  Companies as a seller do very little to promote the interests of 

consumers. 

     

i)   Companies due to frustration prevent well unban and regional 

planning. 

     

j)  Companies make decisions that are rationalistic rather than 

humanistic for their own favour. 
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k)  Companies offer little mental satisfaction to workers      

l)  Companies prejudice the community and the quality life in society      

m)  Companies endeavor only to maximize managerial interest in 

power, security and prestige, rather than profitability 

     

n)  Companies have replaced corporate social equality with oligarchy.      

o)  Companies impede the entry of new firms and stifle the growth of 

small enterprises 

     

p)  Companies connive to raise prices and to hold back improved 

products 

     

q)  Companies disfigure the socio-cultural values of the host country 

and generate poor spirit abroad for their interest. 

     

 

4) Do you think that the public demand, for socially responsible behaviour by industry is 

on the increase?  

5 (     )     4 (   )   3 (    )   2(     )   1(    ) 

5) What factors are responsible for the growing expectations of society for socially 

responsible behaviour from the industry?   

 Factor  5 4 3 2 1 

a)  Prosperity of company‟s managers and the widen gap 

between the standards of living between men in industrial 

sector and other sectors 

     

b)  Companies should not utilize society‟s resources unless as 

long as it provides adequate compensation to refurbish 

balance. 

     

c)  Industry is the leading institution next to the government      
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with ability and resources to promote economic 

development so it should help society. 

d)  Success of company is depended on providing economic 

goods and services to the society 

     

e)  As Government has failed in fulfilling the promises for 

creating equableness society so companies should help. 

     

f)  Some of the leading companies should provide meaningful 

contribution in improving the conditions of poor as a part of 

social responsibility. 

     

  

6) Do you think it is necessary for contemporary managers in industry to be more 

concerned about social responsibility?   

Yes (   )  No (   ) 

7) How important in your opinion are the following arguments in favors of social 

responsibility?  

 Factor 5 4 3 2 1 

a)  It is beneficial for the company in long run to get directly 

involved in social issues.   

     

b)  Social responsibility programs create a good image in the 

mind of public. 

     

c)  Social responsibility programs will help safeguard 

companies as a doable institution in society. 

      

d)  Social responsibilities programs help keep away from more 

government regulation. 

     

e)   Social expectations from companies are high and if 

ignored will result in creation of public antagonism towards 
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industry.  

f)  Industry can acquire more power by solving social 

problems in society. 

     

g)  Industry has necessary wherewithal and ability to engage in 

social responsibility programs. 

     

h)   It is the moral responsibility of industry to get involve in 

social responsibility program 

     

i)   Involvement in social responsibility program is simply 

respecting the fundamental policy of egalitarian socialistic 

society.  

     

  

8) How important in your opinion, are the following arguments against social 

responsibility?  

 Factor 5 4 3 2 1 

a)  Society expects business to maximize efficiency, production and 

profits 

     

b)  The involvement in social action programmes will drive marginal 

firms out of business 

     

c)  Getting involved in solving social problems merely dilutes the 

primary strength and purpose of industry 

     

d)  Company executives lack the perceptions, skill and patience necessary 

to solve societal problems 

     

e)  Industry has now more power without usurping social responsibility      

f)  Company executives are not accountable to the electorate as 

politicians are, and therefore they need not start trying transform the 
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society 

g)  Since there is considerable disagreement among the public as to what 

should be done, companies will be criticized no matter what is 

attempted. 

     

h)  Government by its directives and incentives indicating the areas of 

social action for industry and there is not need for industry to take 

extra initiative. 

     

i)  Involvement in social action programmes without sufficient success in 

the economic front will tarnish the image of industry 

     

 

9) To what extent do you agree that industry should give back to society which they have 

got?        

   9.1 Society relief and Reconstruction    

 Factors  5 4 3 2 1 

a)  Contributing to the society relief and rehabilitation is a moral 

obligation of every one in the society 

     

b)  Donations are justified as long as they don‟t strain enterprise working      

c)  Even those firms incurring losses should take part in the relief 

operation. 

     

d)  Direct participation in rehabilitation is not necessary; support to 

service organizations will do. 
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9. 2 Internal Employee Service Programmes     

 Factors 5 4 3 2 1 

a)  Propagation of ideas like prohibition and family planning may invite 

wrath from some sections of employees 

     

b)  Since the government is actively campaigning as well as providing 

incentives, company‟s initiative is unnecessary  

     

c)  Companies should go far beyond the letter of law in providing safety 

working condition for the employees  

     

d)  Elaborate safety measures, even if made, cannot reduce accidents 

since many workers tend to be less responsive  

     

e)  Companies have to extend support to the growth of healthy trade 

unionism 

     

 

9.3 Job Creation   

 Factors  5 4 3 2 1 

a)  Companies should hire senior unemployed persons, even if it means 

loss of an opportunity to employ readily available skilled personnel 

     

b)  Companies should hire differently abled people, even if it means loss 

of an opportunity to employ readily available skilled personnel 

     

c)  Although the law guarantees equal employment opportunities to 

women, most companies do little to see it happen at middle and senior 

levels in the organization 

     

d)   Companies can assist self-employment agencies by providing training 

to the enthusiastic entrepreneurs 

     

.  
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9. 4 Encouraging Consumerism  

 Factors 5 4 3 2 1 

a)  Enterprises have to foster and promote consumer councils.      

b)  It is the responsibility of Government to specify areas wherein 

consumer protection is necessary. 

     

c)  It is people who should form into consumer associations and bring to 

the notice of manufacturers the adverse effects of company policies 

anproducts.  

 

     

d)  The existing framework of legislation and institutional network (ISI 

etc.) is adequately protecting consumer; nothing further is needed in 

this direction. 

     

 

9. 5 Support of Small and Minority Enterprises   

 Factors 5 4 3 2 1 

a)  Encouraging small and minority enterprises through placement of 

purchase orders is an obligation of companies.  

 

     

b)  Companies need not purchase from small and minority enterprises if 

economic considerations do not allow it. 

     

c)  Government should take responsibility for protecting minority and 

small enterprises by providing subsidies and other incentive.  

     

d)  Support through provision of technological and marketing know-how 

is the responsibility of the companies.  
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 9.6 Pollution Abatement     

 Factors 5 4 3 2 1 

a)  Pollution is not still a major social problem in our country.      

b)  Government should pass legislation to make clear the extent of 

Industry‟s responsibility for reducing pollution.  

     

c)  There should be heavy taxes on industrial activities and products that 

pollute the environment. 

     

d)  Companies have an obligation to society to adopt effective anti-

pollution equipment even when not legally required to do so.  

 

     

 

9. 7 Natural Resource Conservation       

 Factors 5 4 3 2 1 

a)  Companies have to preserve and utilize natural resources with 

restraint and reasonableness, for the benefit of future generations.   

     

b)  Conservation measures by industry have to far been half-hearted 

response to the energy crisis.   

     

 

9. 8 Society Improvement Programme    

 Factors 5 4 3 2 1 

a)  Few Companies in India have realized the need for taking up society 

improvement programmes 

     

b)  Companies which have not made adequate profits need not feel the 

obligation for undertaking society improvement programmes. 
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c)  Companies have to provide financial support to various institutions in 

society that promote health, education, sports, culture, religion, arts, 

etc.  

     

  

 9.9 Rural Development      

 Factors  5 4 3 2 1 

a)  Industry primarily responsible for the rapid urbanization that has 

created a severe imbalance between rural and urban areas 

     

b)  Prosperous industrial sector cannot continue to grow and remain 

prosperous while vast rural areas remain backward. Industry has 

therefore, to correct the imbalance.  

     

c)  Rural upliftment by industry is more a rhetoric than a practice.      

d)  Involvement by companies in many cases is confined to nearby areas 

and such programmes which benefit ultimately the companies.  

     

e)  Until Government creates the necessary infrastructure for the villages, 

companies cannot play a significant role in rural development.  

     

f)  From industry point of rural development is not construction roads 

and buildings, provision of drinking water facilities etc., but 

generation of employment through establishment of small viable 

economic units.     

     

g)  Industry is more capable than government by its technology and 

management know-how in promoting rural development. As such 

major companies have to adopt villages to provide all round 

improvement 

     

h)  Rural development at present is unprofitable. If companies divert most 

of their profits to it, they will go bankrupt 
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 9.10 Foreign Investment    

 

 Factors 5 4 3 2 1 

a)  Major companies have to establish companies in less developed 

countries with a view to help accelerate their economic development.  

     

b)  Major companies have to supply only technological and managerial 

know how to less developed countries as financial resources are scarce 

in our own country.  

     

c)  Companies which have set up organisation or made investment in 

foreign countries have to pay proper regard to the interests, values, 

beliefs and faiths of the people in the host country 

     

 

10) What outside hurdles do you find, in general, for industry in actively involving in the 

social action programmes?    

 

 Factors 5 4 3 2 1 

a)   Ideological and methodological conflicts between the Industry and 

Trade Unions 

     

b)  The deliberate creation of hostile anti-business climate by organized 

political groups with selfish interest 

     

c)  Unrealistic planning causing disharmony between public sectors      

d)  Promulgation of unwieldy controls and unworkable laws.       

e)  Prohibitive and frequently changing taxation policies      
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f)  Corruption in the administrative machinery of Government      

g)  Instability and frequent changes in trade policies, licensing policies, 

export and import policies 

     

h)  Violent and disruptive activities of political parties and the high 

frequency of agitations. 

     

i)  Lack of co-operation from the organizations concerned with the social 

area of effort 

     

j)  Inadequacy of subsidies and incentives offered by Government      

11)  What management obstacles do you find, in general, for a company in actively 

involving in social action programmes?  

 Factors 5 4 3 2 1 

a)  Most managers are simply too busy to worry about social objectives.      

b)  Social programmes adversely affect the profit performance of the 

company. 

     

c)  Social action programmes are problematic because the cost can be 

measured but benefits cannot be accurately known.  

     

d)  Designing social action programmes is difficult as perceptions of 

priorities vary from manager to manager and also among public.  

     

e)  Social action programmes will not be interesting to the managers 

unless there is reward or penalty system in relation to it.  

     

f)  In times of adversity, companies are compelled to cut back on social 

action policies.  

     

g)  Top management attitude may not be encouraging when adopt an ad 

hoc approach rather than permanent approach.  

     

h)  The response from the beneficiaries may be poor and discouraging.       
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12) Which of the following means is most appropriate for obtaining results in the identified 

areas of social effort? Please check ( X ) your answer in the space with in the brackets.  

          

1. Appointment of individual executives    (   )   

2. A temporary task force of executives      (   )   

3. A permanent committee of executives     (   )   

4. A permanent department                          (   )   

5. Other arrangements (if any, specify)        (   )   
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APPENDICE II: 

Factor analysis for the criticism against industry for not doing social responsibility  

 

To check the data adequacy for the analysis, Kaiser-Meyer-Olkin Measure of 

Sampling Adequacy method is used where I have applied KMO and Barlett‟s test. 

 KMO and Bartlett's Test 

 

Kaiser-Meyer-Olkin Measure of Sampling Adequacy. 
.832 

Bartlett's Test of 

Sphericity 

Approx. Chi-Square 
1625.015 

  Df 136 

  Sig. .000 

So, Kaiser-Meyer-Olkin Measure of Sampling Adequacy is 0.832 which is considered as 

good number of samples for studying the problem. 

 

Rotated Component Matrix(a) 

 

  Component 

. 1 2 3 

Companies leads and controls the national economy in 

their own interest 
.532 .372 .319 

Companies buy support from political parties by making 

campaign contributions. 
.108 .215 .885 

It sabotage and corrupt democratic government to serve 

their own interests 
.643 .029 .609 

Companies get heavily subsidized government deal, 

licenses, loan and contracts. 
.522 .254 .611 

 Companies are concerned only to maximize profit, 

without considering the long run or side effects of it. 
.557 .341 .541 
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Heavy external cost is imposed by Companies to public 

with generating pollution and ugliness. .607 .579 .335 

Companies over produces and exhausts natural resources 

not thinking of future generations. 
.873 .231 .081 

Companies as a seller do very little to promote the 

interests of consumers. 
.266 .768 .312 

Companies due to frustration prevent well unban and 

regional planning. 
.501 .539 .237 

Companies make decisions that are rationalistic rather 

than humanistic for their own favour. 
.706 .274 .143 

Companies offer little mental satisfaction to workers .503 .129 .719 

Companies prejudice the community and the quality life 

in society 
.056 .615 .531 

Companies endeavor only to maximize managerial 

interest in power, security and prestige, rather than 

profitability. 

.629 .282 .325 

Companies have replaced corporate social equality with 

oligarchy. 
.279 .768 -.013 

Companies impede the entry of new firms and stifle the 

growth of small enterprises 
.195 .889 .209 

Companies connive to raise prices and to hold back 

improved products 
.315 .764 .120 

Companies disfigure the socio-cultural values of the host 

country and generate poor spirit abroad for their interest 
.630 .403 .337 

Extraction Method: Principal Component Analysis.  

 

 Rotation Method: Varimax with Kaiser Normalization. 

a  Rotation converged in 8 iterations. 

 

 

Component Item Score Naming the Component 

1 Companies leads and controls the .532 Companies centric or 



APPENDICES 

297 

 

national economy in their own 

interest. 

concerned with the companies 

own self 

 It sabotage and corrupt 

democratic government to serve 

their own interests 

.643 

 

Companies is concerned only to 

maximize profit, without 

considering the long run or side 

effects of it. 

.557 

 

Heavy external cost is imposed 

by Companies to public with 

generating pollution and 

ugliness. 

.607 

 

Companies over produces and 

exhausts natural resources not 

thinking of future generations. 

.873 

 

Companies make decisions that 

are rationalistic rather than 

humanistic for their own favour. 

.706 

 

Companies endeavor only to 

maximize managerial interest in 

power, security and prestige, 

rather than profitability 

.629 

 

Companies disfigure the socio-

cultural values of the host 

country and generate poor spirit 

abroad for their interest. 

.630 

 

2  Companies as a seller do very .768 Companies are against  
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little to promote the interests of 

consumers. 

development of society 

Companies due to frustration 

prevent well unban and regional 

planning. 

.539 

 

 Companies prejudice the 

community and the quality life in 

society. 

.615 

 

Companies have replaced 

corporate social equality with 

oligarchy. 

.768 

 

Companies impede the entry of 

new firms and stifle the growth 

of small enterprises 

.889 

 

 Companies connive to raise 

prices and to hold back improved 

products 

.764 

 

3 Companies buy support from 

political parties by making 

campaign contributions. 

.885 

Political parties are supporting 

companies which is not forcing  

it  work for society   

Companies get heavily 

subsidized government deal, 

licenses, loan and contracts. 

.611 

 

Companies offer little mental 

satisfaction to workers .719 

 

 


